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Consolidatedsalesreached156.7 million euros(Me), anincreaseof 9.3 Me (+6.3%));

Growth justified by the volume and mix effect. Exchangeate effect with residualimpacton
sales

A All BusinesdUnits (BU)registeredsalesgrowth, either total or to end customers Especially
CorkStoppers BU (+7.8%) and Floor & Wall CoveringsBU (+4.1%), and this BU managedto
regaina positivetrend of its sales

A Increased sales and flat operating costs justifies an increase of 15.9% in EBITDA
(27.6 Me vs. 23.8 Me);

A EBITDA Sales 17.6% (1Q15 = 16.2% and 2015 = 16.7%9; Improvementcomingfrom Cork
Stoppers+ RMratio, in particularimprovementof the ratio of the Floor& Wall Coveringsand
CorkComposites

A Net profit reached13,913 Me (+64.7%).
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SA EBITDAcurrent)
156,691 16.9% 17.6%
147,351 11.9% 73,804 27 597

138,596 16,536

1Q 2014 1Q 2015 1Q 2016 1Q 2014 1Q 2015 1Q 2016
mmm EBITDA EBITDA (%sales)

* excludes 1680é&due to a on-currentcosts
** exclude2909Ke due toa Goodwill impairment

ASSET NET DEBT
670,678 102,571
644,182

90,339

624,042

87,123

10 2014 10 2015 10 2016 1Q 2014 1Q 2015 1Q 2016 5
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2. HIGHLIGHTS AND KEY INDICATORS BY BUSINESS UNIT
(thousand euros)
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SALES

+10.0%

38,825

1Q 2014 1Q 2015 1Q 2016
EBITDAcurrent)
16.5% 18.3%
6,45

5,620 9.8%

* excludes 55K
due toa non
current costs

3,796

1Q 2014 1Q 2015 1Q 2016
= EBITDA = EBITDA (%sales)

Activity increase to Group: 7.6%

A Saledor the valuechainincreased?.6% following the
increasein the Cork StoppersBU activity, its main
client;

A EBITDAreached 3.8 Me. a decrease compared to
6.5 Me the 1Q15, impacted by the absorption of
higherpricesof the 2014 corkcampaign

A Campaigr2016(Portugal Spain)washeld asplanned

A Technologicamodernizationand automation projects
continueto be implemented



