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1. CONSOLIDATED RESULTS 
Organizational chart 
Highlights  
Consolidated key indicators 
(thousand euros) 



 INTEGRAL VERTICALISATION 



HIGHLIGHTS 1Q 

Å Consolidated sales reached 156.7 million euros (Mϵ), an increase of 9.3 Mϵ (+6.3%); 
 

Å Growth justified by the volume and mix effect. Exchange rate effect with residual impact on 
sales; 
 

Å All Business Units (BU) registered sales growth, either total or to end customers. Especially 
Cork Stoppers  BU (+7.8%) and Floor & Wall Coverings BU (+4.1%), and this BU managed to 
regain a positive trend of its sales; 
 

Å Increased sales and flat operating costs justifies an increase of 15.9% in EBITDA  
(27.6 Mϵ vs. 23.8 Mϵ); 
 

Å EBITDA /  Sales: 17.6% (1Q15 = 16.2% and 2015 = 16.7%); Improvement coming from Cork 
Stoppers + RM ratio, in particular improvement of the ratio of the Floor & Wall Coverings and 

Cork Composites; 
 

Å Net profit  reached 13,913 Mϵ (+64.7%). 
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CONSOLIDATED KEY INDICATORS 1Q 

  * excludes 1680 Kϵ due to a non-current costs 
** excludes 2909 Kϵ due to a Goodwill impairment 

**  
*  

SALES EBITDA (current) 

ASSET NET DEBT 

+4.1% 

+6.3% 

-3.6% 
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2. HIGHLIGHTS AND KEY INDICATORS BY BUSINESS UNIT 
(thousand euros) 
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HIGHLIGHTS AND KEY INDICATORS 1Q: RAW MATERIALS 

Activity increase to Group: 7.6% 
 
Å Sales for the value chain increased 7.6%, following the 

increase in the Cork Stoppers BU activity, its main 
client; 
 

Å EBITDA reached 3.8 Mϵ. a decrease compared to  
6.5 Mϵ the 1Q15, impacted by the absorption of 
higher prices of the 2014 cork campaign; 
 

Å Campaign 2016 (Portugal /  Spain) was held as planned; 
 

Å Technological modernization and automation projects 
continue to be implemented. 

SALES 

EBITDA (current) 

* excludes 55 Kϵ 
due to a non-
current costs 

*  

+10.0% 
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