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1. CONSOLIDATED RESULTS 
Highlights  
Consolidated key indicators 
(thousand euros) 



HIGHLIGHTS 12M 

Å Consolidated sales reached 604.8 million euros (M ϵ), an increase of 7.9% compared with the 
same period of 2014 (560.3 Mϵ); 
 

Å Favorable foreign exchange effect on sales explain about half of the growth; sales growth 
without currency effects: 4.0% (volume effect); 
 

Å Except for Floor & Wall Coverings, all BU registered sales growth, especially Cork Stoppers BU 
(+9.9%) and Cork Composites BU (+17% to final clients); 
 

Å Floor & Wall Coverings BU Sales affected by the decrease of around 50% of the Russian market, 
by negative impact of currency effects of EUR / USD and by the rising price of LVT and woods. 
Sales mix with lower margins also hurt revenues; 
 

Å EBITDA increased 16.1% (100.7 Mϵ);  
 

Å EBITDA / Sales: 16.7% (2014 = 15.5%); 4Q15 = 14.5% (4Q14 = 15,8%) affected by the 
performance of Floor & Wall Coverings and tighter criteria for impairment losses on 
customers and inventories; 
 
 

Å A 2.9Mϵ non-recurring operating expense was registered: write-off of the remaining goodwill; 



HIGHLIGHTS 12M 

Å Financial function benefited (1.8 Mϵ) by lower debt and lower interest rates; 
 

Å Net profit reached 55,012 Mϵ (+53.9%); (4Q15: +99,4% than 4Q14); 
 

Å Net Debt (83.9 Mϵ) lower 3.7 Mϵ than December 2014 
 

Å EIB loan : 35 M ϵ for the 10-year period with 4-year grace period to fund the R&D/Capex 2014-17 

program; 
 

Å September: sale of own shares increasing free float to 15%; 
 

Å Total dividends distributed: ϵ 0.385 per share (cash out: 50.2 Mϵ). 
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CONSOLIDATED KEY INDICATORS 12M 

  * excludes 6354 Kϵ due to an industrial reorganization 
** excludes 2904 Kϵ due to a Goodwill impairment 

*  
**  

SALES EBITDA (current) 

ASSET NET DEBT 
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2. HIGHLIGHTS AND KEY INDICATORS BY BUSINESS UNIT 
(thousand euros) 
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HIGHLIGHTS AND KEY INDICATORS 12M: RAW MATERIALS BU 

Activity increase 3.1% 
 
Å Sales for the value chain increased 1.6%, with no 

currency effects in this BU; 
 

Å EBITDA reached 17 M ϵ (-2.9%) a decrease due to 
higher prices of cork in the 2014 campaign; 
 

Å Campaign 2015 (Portugal /  Spain) was held as planned; 
 

Å R&D processes and the related investments in 2014 
reinforced sensory quality of manufactured products; 
 

Å Technological modernization projects (disks), 
automation in manufacturing and choice of disks; 
 

Å In late 2015, acquisition of a new preparation plant 
and storage in Ponte de Sor. 

SALES 

EBITDA (current) 

* excludes 384 Kϵ 
due to industrial 
reorganization 

*  
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HIGHLIGHTS AND KEY INDICATORS 12M: CORK STOPPERS BU 

Increased sales by 9.9% 
 
Å Sales reached 392,8 Mϵ (2014: 357.3 Mϵ): volume effect + 4.6% with a total of 4.2 billion 

units; share gain: wine market growing by 1% per year; 
 
Å All families stoppers with sales growth; 
 
Å Highlighting the performance of Natural corks, TopSeries, Neutrocork® and Twin Top® with 

significant growth; 
 
Å Relevant performance in the US market, new wine markets (Argentina, Chile and South 

Africa); decline in eastern markets; 
 

Å High awareness of Helix stopper was not fully materialized in sales; 
 

Å Operational efficiency program has improved productivity: ratio cash costs / gross margin fell 
from 62.5% to 58%; 
 

Å EBITDA reached 62.8 M ϵ (+ 34%): increased sales, better mix, favorable currency effects and 
industrial improvements; EBITDA / Sales increased from 13.1% to 16.0%. 
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HIGHLIGHTS AND KEY INDICATORS 12M: CORK STOPPERS BU 

*  

**  

EBITDA (current) 
Cork Stoppers 

EBITDA (current) 
Cork Stoppers + Raw Materials 

*  

**  

* excludes 2904 Kϵ 
due to a Goodwill 
impairment 

** excludes 303 Kϵ 
due to industrial 
reorganization 

* excludes 2904 Kϵ 
due to a Goodwill 
impairment 

** excludes 303 Kϵ 
due to industrial 
reorganization 

SALES 
Cork stoppers 

+9.9% 


