
OCT / DEC 2016, YEAR 33, No. 4

WiCanderS laUnCHeS tHree neW 
ColleCtionS at doMotex 2017





Credits Heaquarters: Rua de Meladas n.º 380, 4536-902 Mozelos VFR; Property of: Grupo Amorim; Director: 
Eduardo Correia; Co-ordination: Joana Martins; Editorial: ATREVIA; Publishing: Grupo Amorim; Design and 
desktop publishing: ATREVIA; Printing and Binding: Lidergraf – Artes Gráficas, S.A.; Translation: Expressão, Lda, 
English translation: Sombra Chinesa Lda; Distribution: Iberomail Correio Internacional, Lda.; Packaging: Porenvel 
Distribuição, Comércio e Serviços, S.A. Periodicity: quarterly; Issue: 22 000 copies; Legal Deposit: 386410/15

3

index editorial
  

Amorim News was launched in June 1984, on the occasion of the visit to Corticeira 
Amorim by the President of the Portuguese Republic, General Ramalho Eanes, to 
inaugurate the company’s first laboratory. At the time the publication was called 
“Amorim Cork newsletter”, and was printed in an A3 format in two colours.

After 33 years and 130 issues of this quarterly publication, that reaches over 20,000 
stakeholders around the world, I have contradictory feelings as I finally sign off as editor 
and hand over the reins to the group’s Public Relations department. I feel a deep sense  
of belonging, pride and mission accomplished, accompanied by an inevitable tinge of 
sadness, as I leave this publication and a company where I have developed my career  
and which has inevitably shaped who I am today.

After many thousands of pages, this has been a fantastic experience, filled with many 
happy moments and certainly some mistakes along the way, but even those always made 
in complete conviction that it was the best option for the Amorim group at the time,  
a company that I have served with complete dedication, since September 20, 1973.

Over the 130 editions published to date, the publication has evolved considerably in 
terms of its layout and content, accompanying changes in the market and the group. 
Amorim News is generally considered to be the group’s strongest regular publication  
and a fundamental outlet for communicating the company’s activities to the four corners 
of the world.

As this cycle draws to a close, and in the certainty that the publication will continue for 
many more years, I would like to emphasise, above all, the rare privilege it has been to 
work with two generations of an extraordinary family - people blessed with a rare sense 
of geniality, work ethic and humility. 

I’d like to convey my special thanks to Mr. Américo Amorim. I will never forget his vision, 
irreverence, unique drive, friendship, and willingness to listen to a word of advice and 
express his support for the projects we have developed together.

I’d therefore like to conclude with my expression of gratitude to the Amorim family, my 
sincere thanks to all the group’s directors, and to all the teams with whom I have worked 
and with humility I encourage everyone to enjoy the fantastic experience of working in 
the Amorim group.

My warmest regards,
Eduardo Correia

4
Penfolds 
reiterates its 
preference 
for cork stoppers

Laroche returns 
to cork stoppers 
with NDtech

5
NDtech wins two 
major innovation 
awards

Corticeira 
Amorim at Wine 
Vision 2016

6
Reference Works

Wicanders 
launches three 
new collections 
at DOMOTEX 
2017 

7
Hydrocork 
nominated  
for Top Hotel 
Star Award

8
Corticeira 
Amorim  
launches a book 
accompanied  
by the first 
corporate APP...

... and presents 
its new corporate 
video

9
Cork and Art  
in the Palais  
de Tokyo 

10
Amorim Cork 
Ventures 
presents SUGO 
CORK RUGS

12 
D’UVA in the 
Web Summit

Quinta Nova  
in the spotlight 
in El Mundo and 
The Telegraph 

13
Quinta Nova with 
exclusive wharf 
and new accesses

Quinta Nova  
wins Best Wine 
Tourism Award

14
ETICO recycles  
50 million cork 
stoppers 

Volunteers  
from Corticeira 
Amorim plant 
2000 cork oak 
threes in Mora

Amorim & Irmãos 
wins the Export 
and Internation-
alisation Prize

15
IN MEMORIAM 
Masaru Nagaku



4

AMORIM NEWS

laroCHe  
retUrnS to  
CorK StoPPerS  
WitH ndteCH 
Ten years after its announcement that it would use screwcaps 
with its wines, the prestigious winery Domaine Laroche  
has disclosed that it will return to cork stoppers.

The pioneering NDtech solution was a key factor underpinning 
this decision. According to Grégory Viennois, the winery’s 
director of oenology: “When Corticeira Amorim introduced  
us to NDTech, we immediately realised the progress that has 
been made to avoid problems of TCA in our wines, preserving 
them at their best.”

NDtech technology will be adopted for all wines produced  
from the 2015 vintage onwards. It should be noted that 
NDtech is a fast gas chromatography technology that offers 
unprecedented individual screening of cork stoppers on 
production lines, removing any stopper when the presence  
of TCA higher than 0.5 nanograms per litre is detected.

PenfoldS 
reiterateS itS 
PreferenCe 
for CorK 
StoPPerS
Australia’s most prestigious 
winery declares: “Screwcaps  
are not the future”

Peter Gago, chief winemaker at the 
distinguished Australian winery, 
Penfolds, has announced that the 
company now believes that screwcaps 
are not the best option for its wines, 
especially for higher-end wines, and 
that the winery will now focus on  
cork closures. Speaking at Penfolds’ 
re-corking clinic in London, Gago 
reinforced this idea. He explained that 
his main concern with screwcaps 
continues to be heat damage –  
since there is no way of telling if a 
screwcap-sealed wine has been 
exposed to excessive heat.

He stated that another factor 
underpinning the company’s decision 
is the current state of the cork stopper 
industry. He stated that for cork 
stoppers in general and especially for 
premium wines, examples of TCA in 
cork stoppers now lies below 1%.
The vast majority of Penfolds’ red 
wines are cork-sealed. In the early 
2000s the winery experimented  
with screwcaps for its red wines but 
reached the conclusion that cork  
is the better option.
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ndteCH WinS  
tWo MaJor 
innoVation 
aWardS  
The path-breaking technology that individually screens cork 
stoppers on production lines to prevent TCA-contaminated 
corks reaching winemakers, has won a Gold Innovation Award 
at Vinitech Sifel 2016 and an Innovative Tech silver medal  
at Intervitis Interfructa Hortitechnica. These major wine fairs 
linked to innovation are held in Germany and France, two of 
the world’s most important wine markets.

Jean-Luc Berger and Pierre Gaillard, presidents of the Vinitech Sifel 2016 jury,  
when attributing the Gold Innovation Award (category Vine and Wine) to 
Corticeira Amorim, highlighted the fact that NDtech is the most advanced 
technology for combatting TCA and mentioned the important contribution  
that this innovation has made to the quality of wines.

The award ceremony took place at the end of November, during the international 
fair that highlights leading innovations in the wine, fruit and vegetables sectors.

In Germany, NDtech won the silver medal in the Packaging Technology category of 
the Innovation Awards of the biennial international wine technology fair, Intervitis 
Interfructa Hortitechnica, which ran 27-30 November. The prizes were awarded  
by the German Wine Producers Association, in cooperation with the German 
Agricultural Society.

NDtech is the culmination of Corticeira Amorim’s long-term strategy to combat 
TCA. It is the result of a €10 million investment and is already available in 6 
countries, with some of the world’s most valuable wine brands already using  
this technology.

CortiCeira 
aMoriM  
at Wine ViSion 
2016
Corticeira Amorim was one of the 
main sponsors of Wine Vision 2016, 
held in December in Sonoma, 
California.

In this context, Carlos de Jesus, 
Marketing and Communications 
Director of the company, was a 
speaker on a panel dedicated to the 
theme “Future packaging – what’s in 
it?”, which discussed topics such as: 
innovation in the cork sector,  
new packaging formats and how 
innovation combines tradition with 
the most commonly accepted  
formats for wine consumers.

Recognised as the world’s largest 
forum for strategy and innovation  
in the wine trade since its launch in 
2013, Wine Vision has hosted over 
650 CEOs and decision makers, from 
more than 30 countries, providing a 
current and future transversal view  
of the various business areas related 
to the wine industry.
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WiCanderS 
laUnCHeS tHree 
neW ColleCtionS 
at doMotex 2017
Wicanders, part of Amorim Revestimentos, will be attending 
Domotex 2017 in Hannover with the Hydrocork range – its 
bestselling waterproof fl ooring solution, and will also reinforce 
its range of cork visuals by launching three new collections 
inspired by the latest trends in interior design.

From 14 to 17 January, Wicanders will be attending Domotex 2017, the fl ooring 
industry international trade fair at Hannover, where more than 1,400 exhibitors 
and 45,000 visitors are expected in an event that will help shape the future world 
trends for the coatings sector. In line with its practise over previous years, Amorim 
Revestimentos will launch three new collections at the event: Vintage and Fusion in 
fl oor coverings and Brick in wall coverings.

Given that DOMOTEX is a leading trade fair in the sector, this is an opportunity for 
the company to reinforce the current success of its Hydrocork line, the world’s fi rst 
product to endow cork-based fl oors with the undisputed benefi t of waterproofi ng. 
It’s the fastest growing product in Wicanders’ entire sales history.

Work: Fairlawns Boutique Hotel
Location: Johannesburg, South Africa 
Product: Dekwall, Hawai Natural 

Work: Brisa’s head offi ce
Location: Lisbon
Product: Hydrocork

Work: Restaurant Le Prieuré
Location: France
Product: Hydrocork Cinder Oak

Work: Lusovini – Cooperativa 
de Vinhos 
Location: Nelas, Portugal
Product: CorkComfort

Work: Hotel Parkschlössl
Location: Thyrnau, Germany
Product: Vinylcomfort Arcadian 
Soya Pine

Work: EuroFit gym
Location: Herford, Germany
Product: Hydrocork Alaska Oak 
and Limed Grey

Work: Bakery / Café
Location: Hveragerdi, Iceland
Product: Hydrocork Sawn Twine Oak

referenCe 
WorKS

Brick 

Evoking New York’s industrially-inspired decorative 
environments, where exposed bricks blend with cement, 
pipes, and other metal objects, this decorative wall 
collection from Wicanders has been developed to enable 
versatile transformation of such spaces.
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HydroCorK 
noMinated for 
toP Hotel 
Star aWard
Top Hotel magazine, by the publisher 
Freizeit-Verlag Landsberg, has just 
launched the Top Hotel Star Award, 
aimed at hotel industry suppliers. 
Amorim Deutschland competed in 
the non-food category with the 
innovative fl ooring line Hydrocork 
and was named a fi nalist. 

The award categories include design, 
hardware, promotion, online / 
software, F&B, profi tability and 
technology. After nomination of 
the three fi nalist products in each 
category, the magazine’s readers 
will be able to vote online for the 
products that will receive the gold, 
silver or bronze prizes. The results will 
be presented at the international 
gastronomy fair, Internorga, in 
Hamburg, in March 2017.

Vintage Stones

This collection comprises trendy visuals divided into three 
lines: Limestone, Concrete and Shabby Chic. It is aimed at 
consumers who like to follow the latest trends and want to 
combine the benefi ts of a cork-based fl oor with a stone 
aesthetic, thus making it possible to create more 
personalised environments.

Fusion 

“New and old, local and global, industrial and craft, wood 
and stone” are combined in this new collection, that can 
be defi ned as “contemporary hybrid”. Inspired by travertine, 
the line combines cork visuals with wood reliefs and stone 
textures. Given the natural indentations of these raw 
materials, the appearance of the fi nal product is always 
distinctive. It’s perfect for “fake casual chic” environments.
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AMORIM NEWS

CortiCeira aMoriM 
laUnCHeS a booK 
aCCoMPanied 
by tHe firSt 
CorPorate aPP…
The recently published book, “Amorim, The Future is our 
Present”, follows many other books previously published by 
Corticeira Amorim. This is the first time that presentation  
of the company is compiled in a single 300-page volume.

aspirational positioning. Cork’s 
technological profile and strong 
foundations in nature, are the 
hallmarks of the company’s identity, 
which strives every day to ensure that 
its future is even better than its past.

… and  
PreSentS 
itS neW 
CorPorate 
Video
“The Beating Heart of Cork”, 
Corticeira Amorim’s new corporate 
video, presents the company as a  
key player in the cork industry and 
enhances the differentiation of this 
singular business activity, which lies 
close to nature and also involves 
sophisticated technology.

Developed in partnership with the 
Portuguese film producer, BRO 

Developed in partnership with 
Experimentadesign, this is a work of 
great contemporaneity, whose look 
and feel positions cork as a raw 
material of excellence for the areas  
of design and architecture, but also  
in highly technological areas, without 
forgetting wine stoppers, which play 
an absolutely critical role for the 
company’s business sustainability.

Organised across “Themes”  
and “Projects” and with a layout 
featuring high-quality photographs, 
the book includes contributions by 
opinion leaders from different areas 
who, when working with cork,  
have played a decisive role in the 
international perception of this raw 
material, transforming it into an 
aspirational object and, above all,  
a solution for the future.

Corticeira Amorim’s first corporate 
app was also developed to 
accompany the book’s launch. 
Available on Google Play and the  
App Store, it is a versatile tool that, 
among many assets, includes a 
gallery of small videos from the 
different business areas presented.

With a history spanning almost 147 
years, the book profiles Corticeira 
Amorim’s worldwide leadership in  
an industry that uniquely combines 
economic, social and environmental 
development. The book also 
highlights cork’s premium and 

Cinema, the video portrays several 
everyday situations that involve  
cork, often without us noticing it – 
in a universe that ranges from  
best-known applications such  
as wine corks or cork flooring, and 
unexpected applications, such as  
its use in the transport industry.

The film’s narrative aims to present 
the different applications and then 
return to the industrial process, 
revealing the environment in which 
they are developed, including the 
cork oak forest, which is a natural 
asset for ensuring the viability of  
an industry in which Portugal is  
a world leader.

“We work alongside those who dare 
to do things differently, risk-takers 
who will go down in history” is one 
of the video’s key phrases. Examples 
of the use of cork include space 
missions or an innovative surfboard, 
and reflects the company’s overall 
positioning, not only in terms  
of R&D and innovation, but also 
implementation of strategic 
partnerships and communication 
initiatives that aim to affirm cork  
as a highly relevant raw material  
for the contemporary world. 
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Between 12 October and 18 December, 2016, the emblematic 
Palais de Tokyo, in Paris, hosted, an original exhibition by Tino 
Seghal, that used cork as a decisive element in its performance-
based language. In addition to Seghal’s works, the second 
edition of the “Carte Blanche” project in the Palais de Tokyo 
hosted works by other equally renowned artists.  

The different artistic works were presented in the exhibition space’s 13,000 m2 
using natural forms of human expression – such as dance, speech and music.

Among the various proposals presented, the creation of a multisensory experience 
entitled “Occasion”, designed by the performance artist, Isabel Lewis, highlighted 
cork. This artistic installation, in addition to involving the audience in the work, 
aroused synergies amongst the visitors, through the use of elements such as music, 
food, aromas and design.

Amorim Cork Composites accompanied implementation of the on-site project and 
provided the necessary raw materials for complete coverage of a structure that 
served as the basis for the set design of the artistic performances presented.

Cork’s intrinsic characteristics – such as its excellent thermal and acoustic insulation 
capacity, appearance, softness to the touch, and also its associated sustainability 
values – were decisive for selection of this raw material, which complies with 
rigorous technical criteria and comfort and design requirements.

“I’m interested in cork as a building 
and decorative material for multiple 
reasons. In aesthetic terms, cork 
simultaneously explores many 
sensations, which is exactly what  
I focus upon in my work, which tries 
to unite the human senses. Cork is 
soft and warm to the touch, it can 
display a beautiful organic texture, 
the colour is enriched with a gentle 
shine and its natural earth aroma is 
highly pleasing. It does not have the 
harmful chemical scents associated 
to many others industrial building 
materials. The fact that it is a 
sustainable and biodegradable raw 
material is also an additional reason 
that particularly appeals to me. 
Artistically and ethically, I’m very 
concerned by the environmental 
impact of my projects.”
Isabel Lewis

CorK and art in 
tHe PalaiS  
de toKyo 
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AMORIM NEWS

Amorim Cork Ventures launches a new startup that is offering an innovative collection 
of cork carpets, produced using traditional weaving techniques  

A second startup has been launched by Amorim Cork Ventures (ACV) – the world’s only business 
incubator exclusively dedicated to the cork business. SUGO CORK RUGS® is based on an 
innovative, patent pending method for producing cork carpets, which recovers traditional weaving 
techniques. It has resulted in the creation of a new collection of versatile and functional carpets, 
with the added value that results from the incorporation of cork - including thermal and acoustic 
insulation, comfort, and anti-allergenic properties.

aMoriM CorK VentUreS 
PreSentS 
SUGo CorK rUGS
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The new brand – SUGO CORK RUGS® 
– is owned by the startup, TD Cork – 
Tapetes Decorativos com Cortiça, Lda., 
run by designer Susana Godinho and 
manager Sónia Andrade.

Susana Godinho explains: “In the 
years prior to starting the company,  
I discovered that cork’s unique 
characteristics gave me the 
opportunity to develop an innovative 
product – to weave a cork rug 
combined with other materials.  
The opportunity to work in close 
partnership with Amorim Cork 
Ventures came at a crucial time in 
terms of our product development, 
so we didn’t hesitate to submit an 
application.”

As with other projects supported  
by Corticeira Amorim’s business 
incubator, cork is the differentiating 
element in SUGO CORK RUGS®  
and delivers several competitive 
advantages. The added value of  
the new carpet brand is based  
on its natural features, a diversity of 
patterns and colours, a new creative 
concept and multiple performance 
benefits, in terms of durability, 
thermal and acoustic properties, 
anti-humidity, minimisation of the  
risk of allergies.

In the opinion of Nuno Barroca, 
Corticeira Amorim’s deputy chairman, 
“When we analysed the value 
proposition of SUGO CORK RUGS®, 
we immediately realised that the idea 
had significant potential for the world 
market, where we typically position 
ourselves. A cork carpet produced 
using a loom is a brand new 
innovation. The collection’s aesthetic 
versatility is obviously an added value 
and the fact of combining cork with 
other sustainable materials fulfils  
one of the main success criteria  
for the interior design market.

In addition to cork, the new carpet 
brand includes Portuguese wool and 
cotton, recycled from large industrial 
productions. The new collection of 
SUGO CORK RUGS® is contemporary 
- combining simple and stylish 
solutions with bolder works that 
complement cork’s natural colour 
with one or more of the colours  
of the textile fibres used.

Responsible competitiveness and  
high social and environmental 
performance are important values    
for the brand’s intended positioning. 
Thus, and despite being a newly 
established firm, TD Cork has already 
obtained international certification 

from Pending BCorp – a fast-growing 
international movement that 
evaluates companies on the basis of 
their environmental, social and 
economic performance. 
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d’UVa in tHe 
Web SUMMit

At the invitation of the Secretary of 
State for Industry, the D’Uva – Portugal 
Wine Girls project was presented  
at the Web Summit, held in Lisbon  
at the end of November, in a space 
dedicated to Portuguese startups. 

Surrounded by investors, the group  
of eight producers representing 
renowned Portuguese wine brands 
brought the quality and diversity  
of Portuguese wines to the global 
technology conference.

The initiative promoted wine as a 
high quality Portuguese product, that 
also provides a vital link and catalyses 
meetings in the business sector. It 
suggested new approaches and new 
contexts for the dissemination of this 
product, that is intimately linked to 
Portuguese identity and has a strong 
emotional dimension.

Representing vineyards from the 
North to the South of Portugal, 
including the Alentejo, Lisbon and 
Douro regions, the group presents a 
portfolio of fine wines and diversity 
of styles, so characteristic of Portugal: 
Catarina Vieira, Herdade do Rocim; 
Francisca van Zeller, Quinta Vale D. 
Maria; Luisa Amorim, Quinta Nova  
N. S. Carmo; Maria Manuel Poças 
Maia, Poças Júnior; Mafalda Guedes, 
Herdade do Peso / Sogrape; Rita 
Cardoso Pinto, Quinta do Pinto;  
Rita Fino, Monte da Penha and Rita 
Nabeiro, Adega Mayor.

The prestigious newspapers, El Mundo and The Telegraph,  
have praised the exclusive nature and tranquil atmosphere  
of wine tourism activities in the Quinta Nova estate,  
and recommend that their readers visit the region.
 
In its article “Vinas y río: Oporto en versíon slow” (Vines and the river: Porto  
in a slow version), El Mundo explained that: “There are many options for rural 
tourism activities in this wine region, including visits to vineyards, wineries,  
wine tasting and simply appreciating the tranquil atmosphere of the countryside, 
enjoying luxuries such as swimming in a terraced pool overlooking the river  
and sleeping in a quiet cosy room. A “deluxe’ treat”. The journalist Mar Muñiz 
highlights the fact that “In this region, where wine production is the main engine 
of economic growth, it is possible to stay in places such as the unique 250-year  
old Quinta Nova de Nossa Senhora do Carmo. “
 
In the renowned British newspaper, The Telegraph, Mary Lussiana recommends 
that readers visit the Quinta Nova estate. She praised the estate’s “magnificent 
setting, perched above the river Douro, surrounded by vineyards”. Among other 
attributes the journalist highlighted the estate’s location: “ One of the most 
beautiful settings in the country, with far reaching views over the Douro River  
and the vineyards that run down to it.”
 
The Telegraph also identifies other reasons to visit the Quinta Nova estate:  
“The Quinta Nova wines are highly respected and the Mirabilis Grand Reserva 
White is reason alone to come here.”

QUinta noVa  
in tHe SPotliGHt  
in el MUndo and 
tHe teleGraPH
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Prizes won by Quinta Nova in 
previous editions: 

2014
Wine Restaurant
2010
Innovative Experiences
2009
Art and Culture
2008
Architecture,  
Parks and Gardens 
2007
Accommodation

QUinta noVa 
WitH exClUSiVe 
WHarf and 
neW aCCeSSeS 
The tourism river wharf in Ferrão, 
fruit of a renovation initiative at  
the end of 2016, will be a leading 
reference in the Douro region, both 
due to its integration in the landscape 
and because it has a pioneering 
design. Quinta Nova N. S. Carmo – 
that has used this wharf to receive 
tourists throughout the year – will 
now benefit from a functional and 
contemporary structure offering 
access to the estate from the river.
The wharf is managed by the Douro, 
Leixões and Viana do Castelo  
Port Authority (APDL), and is an 
intervention that has been long-
desired by the local populations  
and wine tourism economic agents 
operating in the municipality  
of Sabrosa.

QUinta noVa 
WinS beSt Wine 
toUriSM aWard
The Best Wine Tourism Award, in the Sustainable Wine Tourism 
Practices category, was awarded to Quinta Nova N. S. Carmo, 
in recognition of its premier sustainable wine tourism practices 
at the national level.

Quinta Nova is the Portuguese project with the highest number of awards from 
the Best Wine Tourism Awards initiative, thus demonstrating that it is possible to 
develop a sophisticated proposal, with high levels of sustainability, compatible with 
the expectations of some of the world’s most demanding markets, such as the 
USA, Scandinavian countries and Germany, for which “sustainability” is a key 
factor when choosing a tourist destination.

In the opinion of Luísa Amorim, “It’s an honour to receive a prize that highlights 
various components that we cherish in the company, because we seek to promote 
environmental awareness through wine tourism activities”. 

“This approach allows us to create a reciprocal dynamic via which this service 
contributes to the local economy and the region contributes to development  
of our business activity. This is the basis of our entire wine tourism project”.
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VolUnteerS 
froM 
CortiCeira 
aMoriM Plant 
2000 CorK 
oaK treeS 
in Mora

On November 12, 2016, as part of 
a joint initiative, 80 volunteers from 
Corticeira Amorim planted 2000 
cork oaks in Mora, with the support 
of Quercus – the National Nature 
Conservation Association. The 
planting took place in the Herdade 
da Barroca, in the parish of Pavia, 
owned by the Santa Casa da 
Misericórdia de Mora.

Promoted by volunteers from 
Corticeira Amorim, within the scope 
of the company’s Natural Choice 
programme and Quercus’ Floresta 
Comum (Common Forest) project, 
the new reforestation initiative has 
contributed to planting 15,500 
native trees in Portugal since 2011, 
above all cork oak trees.

As in previous planting exercises, 
the cork oak trees were ceded by 
the Common Forest project. This 
time, however, the plantation took 
place in the Alentejo region – an area 
of   Portugal where there are extensive 
cork oak plantations and where the 
National Tree of Portugal has ideal 
conditions to survive and prosper.

Corticeira Amorim has been a partner 
of the Common Forest project since 
it was launched. The project is 
supported by the proceeds from 
the Green Cork stopper recycling 
programme, whose revenues revert 
in full to fi nancing preservation 
of Portugal’s native forests.

aMoriM & 
irMÃoS WinS 
tHe exPort 
and interna-
tionaliSation 
PriZe

Amorim & Irmãos, S. A. received the 
Special Jury Prize of the 2016 edition 
of the Export and Internationalization 
Prizes awarded by NOVO BANCO 
and Jornal de Negócios. 

These prizes, awarded in partnership 
with IGNIOS, pay tribute to the 
success of SMEs and large Portuguese 
companies in terms of exports and 
internationalisation of their business 
activity.

Amorim & Irmãos is the parent 
company of the Stoppers Business 
Unit and lay at the origin of the 
creation of Corticeira Amorim. It is 
the world’s largest producer and 
supplier of corks, with 96% of its 
sales turnover generated outside 
Portugal, to more than 80 countries. 

etiCo reCyCleS 
350 Million 
CorK StoPPerS
Amorim Cork Italia’s ETICO recycling 
programme has already recycled 
more than 350 million cork stoppers 
since its launch in 2010.

In total, over 220 tonnes of cork have 
been recycled, generating revenues 
of around €150,000 that will revert 
to charitable causes.

This is a leading project in Italy, 
which, in addition to making it 
possible to recycle cork and extend 
the benefi ts associated with its use, 
also draws attention to the countless 
possibilities of reusing this 100% 
natural material.
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in MeMoriaM 
MaSarU naGaKU  
Kobe Cork, a leading Japanese company in the cork flooring 
market and a longstanding business partner of Corticeira 
Amorim, announced the death of its founder, Masaru Nagaku 
(Nagahisa), in late 2016.

Born in 1935, Nagaku became interested in cork after visiting Portugal in the early 
1970s where he first came into contact with Corticeira Amorim. The desire to bring 
cork to Japan, where it was relatively unknown, led him to found Kobe Cork in 
1972, which became the main representative of Amorim’s products – a strong and 
reliable partner, with a high innovation capacity.

Committed to the social impact of his business, Nagaku always stood out as a 
socially responsible entrepreneur and for believing in the potential of cork as a high 
quality raw material with major future potential. From the outset, his relationship 
with Corticeira Amorim was marked by his sense of loyalty and his constructive 
attitude as a business partner.

One sign of this was the fact that when Corticeira Amorim had its initial public 
offering in the stock market in 1988, Kobe Cork decided to become a shareholder, 
and maintained its shareholding for a long period of time. Nagaku thereby became
the leading ambassador of cork in Japan.

His dedication and commitment included an annual visit to Amorim with a group 
of clients, architects and other professionals. Today, an unusually high percentage 
of cultural buildings (libraries and concert halls), educational facilities (nursery 
schools and schools) and health care infrastructures (old age homes) in Japan use 
cork in their facilities. The Nezu Museum in Tokyo, which was awarded the Cork 
Award in 2011 as part of the InterCork project, is one of the best-known projects 
that involved Kobe Cork.

By virtue of his generous and captivating character and his extensive business 
dealings with Corticeira Amorim, Masaru Nagaku became a close friend of the 
Amorim family, with whom he shared countless moments of friendship and 
complicity.

[Corticeira Amorim thus pays a simple homage to a highly cherished partner.]



Nature at your feet

The Fusion fl ooring Collection was created for the light & edgy spirited ones, 
for the trendsetters that are willing to create new decoration standards. Born from 
the blend of cork with stone and wood textures, this Collection results in a total of 
8 visuals full of character and uniqueness to be used in the most irreverent spaces.

www.wicanders.com

SILENCE

NATURAL THERMAL INSULATION

WALKING COMFORT

BODY WELLNESS

IMPACT RESISTANCE

MORE THAN JUST
   A BEAUTIFUL FLOOR


