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Sustainable by nature

Under the motto “nothing is lost, everything is valued”, Corticeira
Amorim hasbeen transforming waste resulting from the production
ofcorkstopperssince 1963, whichisconvertedintogranules,andthen
into agglomerated cork, thus oftering new possibilities for cork. This
was the first step towards the circular economy, that is now one the
group’smain pillars—150 yearsafteritsfoundation. Today we have 29
establishments with a FSC® certification, 63% of our energy derives
from renewable sources (biomass), we have planted almost 1 million
autochthonous trees, our waste recovery rate is over 90%, and we
conductrecyclingacrossfive continents.
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Sustainability and innovation are two
intrinsic pillars of Corticeira Amorim’s
business culture and strategy. Our
objective is simple: to combine technology
with nature, fosteringa sustainable
balance between the two.

Leader ofthe corkindustry, which s
considered to be one of the world’s most
sustainable industries, Corticeira Amorim
isannually reinforcingits commitmentto
the future, by maintainingasolid, cohesive
and dynamicbrand, with sustainability as
one ofits core elements.

Alwaysstrivingto excel, Corticeira
Amoriminvestsinresearchand innovation
toproduce new projects, products
andsolutionsthat offerincomparable
advantages - suchasreducingthe carbon
footprint of the final product, reducing

our energy or water consumption, ensuring
acleaner environment, improvingindoor
air quality and fosteringwell-beingand
comfort.

Corticeira Amorim’sstrategy focuseson
initiativesthatare intrinsically connected
tothe United Nations’ Sustainable
Development Goals, defined in 2015:
tosupportresearch,developmentand
innovation;leverage economicgrowth;
promote trainingand well-being for
all;ensure the health and safety of our
employees;increase the circularity of our
activity;develop green products; reduce the
environmentalimpact of our operations;
preserve and foster the cork

oak forestand ecosystem services.

Corticeira Amorim’s150-year history has
beenfilled with vision, work, passion and
nature. Valuesshared by the successive
generations of the Amorim Family,and
our Employeesand Stakeholders who,
throughout thisjourney, have placed their
talentatthe service of cork and thisunique
activity.

Thisedition of Amorim News givesavoice
tosome of these People. It pays testimony
to the enthusiasticand committed way
that more than 4400 employees, located
throughout the world, seek to domore and
better, overcomingchallenges, settingan
example and fostering the well-being of
the communitiesthatare closest tousand
societyasawhole.

Warmestregards,

CristinaRiosde Amorim
Director
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Vitra

Design Museum

The exhibition “Home Stories:
100 Years, 20 Visionary Interiors”

includes cork

100 years of design history revisited through
20iconicinteriors, in one of the year’s
mostimportant exhibitions, held atthe
Vitra Design Museum, in Weilam Rhein,
Germany. Portuguese corkis presentin
one of the world’s mostimportant design
institutions. 3,200 cork blocks, produced
in Corticeira Amorim’s premises, are being
used to tell the story ofa century of design,
in Home Stories: 100 Years, 20 Visionary
Interiors. The thousands of blocks made it
possible to create artisticstructures that
occupied about one third of the exhibition
space, supportingthe design objects,
decorative itemsand furniture selected by
the curators.

The exhibition is designed by Space Caviar,
the Italian design, architecture and research
atelier, which designed these structures
with organicshapes, produced from
agglomerated cork blocks manufactured by
Amorim Cork Composites (ACC).
ACCisrecognised asone of Corticeira

Amori’'smost technological industrial units.

ACC’s main raw materialis cork waste from
the cork stopperindustry, whichitusesto
developaunique set of high-performance
materials, for industriessuch asaerospace,
automotive, energy, construction and
sports,amongmany others.

Inaugurated on February 8,2020,and
temporarily closed due tothe COVID-19

Home Stories: 100 Years, 20 Visionary Interiors
© Vitra Design Museum, Photo: Ludger Paffrath

pandemic, the exhibition proposesa
retrospective journey to the interiors of
thelast100 years, reflectingthe social,
political, urban and technical changes that
have shaped the evolution of interiorsin
the Western world. The conversationis
reopened, supported by cork.
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Serpentine Pavilion2020 designed by Counterspace,
ity Design’Render, Exterior View © Counterspace

AN

Serpentine Pavilion
2020/21

Eight yearsafter the
project for the pavilion
designed by Herzog
&de Meuronand Ai

Wei Wei, cork hasonce

again been chosen
for the Serpentine

Summer Pavilion. This

timeinaninstallation
thatfocuseson
sustainability.

The work hasbeen
designed by the South
Africanarchitecture
studio, Counterspace.

Three architectsaged under 30 - Sumayya
Vally, Sarah de Villiersand Amina Kaskar
—designed the projectselected for the
Serpentine Summer Pavilion 2020/21.
Inthe year ofthe famous London gallery’s
50thanniversary, and in which the Summer
Pavilionis celebratingits 20th edition, the
programme will be curated fora2-year
period, for the firsttime ever. Thisisan
opportunity to leverage aset of research
projectsthat will certainly create significant
connections between the structure, people
and communities.

Counterspace’s trio of women designers
fromJohannesburg, isthe youngest team
ever chosento design the temporary
installation. Cork hasonce againbeen
chosen for one of the world’s most
important design and architecture events.
The first time thisoccurred wasin 2012, in
alandmark project designed by the Swiss
architects Herzog& de Meuronand the
Chinese artistand activist Ai Wei Wei:a
circular structure integratingmore than 100
piecesof Portuguese agglomerated cork
furniture.

Forthe projectdesigned by Counterspace,
Corticeira Amorim will provide 200m2 of
cork, which due toitsunique sustainability

credentials —asa100% natural, renewable,
recyclable and reusable material —isable to
respond particularly well to the designers’
goalto create amarkedly ecological
installation. Focused on sustainability,
combiningtraditional construction
techniquesand innovative approaches,
Counterspace’s proposal focuseson the
experiencesof London’s peripheraland
migrant communities. Overcomingthe
fixed nature of the architecture, the pavilion
hasbeen conceived asan eventinitsown
right. Itincludes mobile elements that will
bedisplaced toseveral neighbourhoods
inthe city before returningto the base
structure.

Inaddition to cork, other sustainable
materialswill also be used to build the
pavilion, suchasbricksrecycled from waste
fromthe constructionindustry and urban
demolitions.

Inayear marked by unprecedented global
challenges, the proposal for the Serpentine
Summer Pavilion 2020/21appearstobe an
invitation to reflectupon and discuss new
ideasaboutarchitecture, the environment,
well-beingand the community.
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Atthe helm ofthe
Forest Stewardship
Councilsince

2012, the Danish
sociologist, Kim
Carstensen, has
aproven track
recordin the area of
sustainability and
development.Inan
exclusive interview,
he highlights the
crucial role played
by cork and the
cork oak forest

in protecting
biodiversity and
fighting climate
change. He also
underlines what
Corticeira Amorim
hasachieved over
recent yearsinthese

fields.

Thereisa
lottogain
from telling
the stories

of cork

150 years ago, sustainability wasn't
really an issue. But a lot of things have
happened since then, and now we are
seeing the growth of environmental
awareness. What, in your opinion, can
FSC do to improve this awareness?
WellIthink FSChasvery muchbeen
established as part of the growingglobal
environmental awareness that has
happened over the past40 or 50 years.
When FSC cameinto existence, it was
atime when there wasamajorglobal
concernabout the world’s tropical
forest,about deforestation, aboutloss

of biological diversity around the world.
[think thatat thattimeitalsobecame
clear that the environment wasnotonly
somethingthat would be apoliticalissue,
itwasalso somethingthat wasalso linked
toour consumption and the very way that
we conduct our dailylives. So FSC came
inasapossiblesolution for everyonein
the world who was buying products that
came fromthe forest. And that was very
important because it created asolutionin
acontext where you could either not buy
the productand therefore you protect

the forest, or youbuy the productand you
are partofthe destruction. FSC created
asolutionin-between where you could
actually be part of the solution, where you
could be part ofhelpingthe forest by using
the responsibly produced forest products.
[think thatin the world today FSC will

continue to play thatrole and I think one of
the thingsthat we wanttodo -and I think
Amorimisaverygoodexample of that

— istobe able totell the stories even more
strongly and more clearly —to companies,
butalso to consumersabout how these
productsare actually helpingthe biological
diversity, the life in the forest. I think cork s
averygood example of that.

When we received the FSC certification
for cork stoppers, we felt that this
resulted in anincrease in demand. So,

in the future what do you think should
FSC’s approach be, in order to influence
the bigretailers to follow its rules?

Since 2018, we at FSC International have
incorporated cork as one of four non-
timber forest productsas we call them
—distinct from the wood itself - that we
work with our national network partners
tosupportand promote globally. Products
such asbamboo, rubber, nuts, and cork.
What thatdoes, [ think, it givesusanew
potential. Up until 2018 it was mainly FSC
Portugaland FSC Spain who were working
ontheissue of cork, because that’'swhere
the cork productionis. Butsince 2018 we
are developinga programme where we
want to work together with FSC Portugal
and FSC Spain to promote the use of cork
alsointernationally. Thisalso includes,

for example, working with our network of
partners. We also think thatthereisalotto
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gain from tellingthe stories of the benefits,
by showingthe pictures of the beautiful
forestareas that cork comes from.

It's also true that recycling, global
warming and CO2 emissions are some

of the big words in everybody’s minds.
But thatisn’t the case of the word
deforestation. Why do you think this
happens? Why doesn’t the media put the
same emphasis on this issue?

Well, Ithink the urgency of the climate
crisishasbeenvery compellingin terms
ofdiscussions of what we needtodoto
improve the environmentalsituationin
the world. AndIthink the issue of plastic
pollution which has come up very strongly
within the pastcouple of yearsisalsovery
potentin the discussion. Part of the reason
forthatisthat theseissuesare close us,
climate change issomethingthat we feel
onadailybasis. This winterisnoteven
awinter, in Europe atleast. With heat
waves in Germany which are way beyond
what they should be. So, these thingsare
quite close to us, whereas deforestation
issomethingthathappens quite far away.
However, [ think the discussionis changing,
[think thereisin factabigrecognition
thatforestsare partofthe solution of the
climate crisis. And I think there isagrowing
recognition that the otherbigcrises of the
world’s biological diversity are asimportant
andasurgentasthe climate crisis.

What can FSC and its certified partners,
such as Amorim, do to put this theme on
the agenda?

[think we can tell our story and I think we
cando that more than we have done so
far.Ithink there are fantasticstoriesto tell
about cork. Bothabout the properties of the
cork and the quality that it has,and about
the place it comesfrom —the cork forest.
Picturesofthe cork forestare very beautiful.
[thinkit'saspectacular environment. It has
avery bigrole to play for biological diversity.
[think there are some very important
storiesto tell there, which it would not be
possibletotellaboutascrew cap orabout
aplasticstopper or anythinglike that.I
think we need to develop and spread those
storiesand [ think thatissomethingwe
would be very happy to do together with
Amorimand other playersinthe industry.

Do you think there is a bit more awareness
right now only among citizens and
consumers but also in the forest industry?
Can we dare to say thatin 150 years all

the corporations that work in the forest

industry will work with this certificate?
[think we cansay thatin 150 yearsfrom
now we will have asituation where forests
are sustainably managed around the world.
Ifall forests are sustainably managed,Ido
notknow whether we’llstillneed FSC. My
success criterion would actually be that
FSCbecomesredundant; thatall forests
are sowellmanaged thatwe don’'tneeda
specific forest management certification
schemeto checkit.

Let’s talk about the Amorim group.
Amorim Cork Composites was the first
company to obtain an FSC certificate.
Nowadays, all our companies are FSC-
certified. What can you tell us about

our contribution to the sector, the
contribution of a group of our size and
importance, to reach this ideal scenario.
What would you highlight?
I'mveryimpressed with what the Amorim
group hasdone over the pastyears. I think
youareavery good example for othersto
follow and I'm very happy that you can now
celebrate your 150 years, asan FSC-certified
company. Inside that, there are some very
goodandrelevantstoriesto tell. We would
be very happy to work with Amorim for the
next 150 yearsto make sure that the stories
about the quality of the forest, the quality
ofthe cork, and the quality of the company,
getknownbyawider public, because I think
they deserveit.

“There are fantastic
stories to tell about
cork. Bothabout
the properties of
the corkand the
quality that it has,
and about the place
it comes from —the
cork forest, which
isaspectacular
environmentand
hasavery bigrole to
play for biological
diversity.”

Kim Carstensen

Diretor-Geral,

Forest Stewardship Council

Kim Carstensen hasbeen the Director
General of the Forest Stewardship Council
(FSC)since October 2012. His strategic
approach comes fromalonghistory of
globalleadership - mostrecently asthe
leader of WWTF International’s Global
Climate Initiative,andas CEO of WWF
Denmark - makinghim well-suited to
consolidate FSC’s positionasagloballeader
inresponsible forest certification.
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Sustainability

the ambition
togo further

AtCorticeira
Amorim,
sustainability is
an ambition and
commitment,
butabove all
isanintensely
experienced reality:.
Cork,a100%
natural, renewable,
recyclable and
reusable raw
material,isan
excellent starting
point. Butitis

the ambition to
go further that
createsareally
positive impact
for the planet,
communitiesand
people.

In1963, under the motto “nothingis

lost, everythingisvalued”, Corticeira
Amorim began to transform waste

fromthe production of cork stoppers,
convertingthemintogranules,and then
into agglomerated cork, which hasopened
up new possibilities for cork. This wasjust
the firststep onalongroad towards the
circular economy, which today, 150 years
afteritsfoundation, isone of the pullars

of the group’sactivity. [t was followed by
othersymbolicmoments.In2004 Amorim
was the first packaging company in the
worldtoachievea FSC®certificationinthe
chain of custody in the cork industry. Since
2006 the group has published an annual
sustainability report. Andin 2008 the group
joined the Green Cork projectdedicated to
the collection of cork stoppersfor recycling,
Astheleader of one ofthe world’smost
sustainable industries, Corticeira Amorim’s
responsibilityin this vital contemporary
issueiseven clearer. Asthe group’s business
director, Cristina Amorim, pointsout,
thiscommitmentisone ofthe pillars of
Amorim’sidentity, playinganabsolutely

CORTICEIRA
AMORIM’S OBJECTIVES

1. PRESERVE THE CORK OAK
FOREST AND ECO-SYSTEM
SERVICES

centralroleinitsculture andstrategy: “The
vision, entrepreneurial capacity, work and
passion ofthe entire Corticeira Amorim team
have been contributingto the company’s
objectives, thatare intrinsically connected
with the United Nations’ Sustainable
Development Goals, definedin2015.”
Infact, inresponse to the mission ofadding
value to cork, ina competitive, differentiated
and innovative manner, in perfectharmony
with nature, Corticeira Amorim has
identified 12 Sustainable Development
Goals(SDGs) and 44 objectives, which
constitute priorities foritsstrategy. The
group’s entire sustainability programme is
therefore aligned to meet these objectives,
usinga wide array of concerted initiatives.
The fact that the group developsitsbusiness
activity based on cork-a100% natural

raw material, extracted cyclically from

trees without damagingthem - places
Corticeira Amoriminaprivileged strategic
position. For thisreason, it positionsitself
as “sustainable by nature”. But the group’s
ambition togo further makesall the
difference.

5. SUPPORTRS&D +INNOVATION

2. REDUCEITSENVIRONMENTAL
IMPACT

6. LEVERAGEECONOMIC
GROWTH

3. APPLYCIRCULARECONOMY
PRINCIPLES

7. FOSTERTRAINING
AND WELL-BEING

4. DEVELOP GREENPRODUCTS

8. ENSUREHEALTHAND SAFETY
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100% use of cork

Circular Economy

Respondingto the challenge of revaluing
resources and materials, Corticeira
Amorim basesits production processon
ensuring100% use of cork. Optimisation
ofthe use and consumption of cork
throughoutthe production cycle isone of
the coresstrategiesrecommended by the
group. Inaddition to ensuring100% use

of cork, the group usesrecycled materials
from other industries whenever viable,
thereby savingnatural resourceson the
planet, and reducing problemsassociated
with their disposal. In 2019, more than
80% of materials used by the group were of
renewable origin, approximately 90% of
waste wasrecovered, and 485 tons of cork
were recycled.

485+

recycled cork

5

continents with cork stopper
recycling programmes

>971000

autochthonous trees planted
in partnership since 2008

2868

studentsinvolved in environmental
educationinitiatives

=90%

waste recovery rate

>80%

materials used derived
from renewable sources

>90%

cork and cork products
of controlled origin

29

FSC® certified establishments
inthe chain of custody

Sustainability Report 2019

-4 600 000tco: year

approximate level of carbon sequestration promoted by the cork oak forestin 2018
(17 times more than the CO2 emissions generated by the business activity and value chain)

Energy Efficiency

Corticeira Amorim’s production
processuses even the tiniest cork
granulesasanimportantenergy
source, which covers 63% ofthe
group’senergy needs (biomass).
Approximately 80% of Corticeira
Amorim’s CO2emissionsin
Portugal are indirect. Corticeira
Amorimaccountsandreportsthe
CO2emissionsthatresultfromits
ownactivities (scope land scope 2
emissions)and also, foritsactivity in
Portugal, several sources ofindirect
emissions (scope 3 emissions),

such asupstream and downstream
transport within the value chain, air
travel, commutingby employeesor
transport of waste produced.

-17%
carbonintensity variation (scope 1and 2)
between2011and 2018

62 OOOtC02 eq

CO2 emissions avoidedin 2019

63%

renewable energy (biomass)

274 481tCOZ eq

emissions generated by the
business activity and value chain
in2018

80%

CO,emissions associated with
the value chain (scope 3)

20%

CO, emissions generated
by the activity (scope 1and 2)

Inventory of GHG emissions, EY 2019
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1175000000 € syear*

Total net value added to society, whenincorporating the impact of the cork oak forest's
ecosystem services (morethan7 times higher than the direct added value)

Socio-economicimpact

Aware of the impact ofits operations
inthe Portuguese economy and
intheregionsin whichitoperates,
Corticeira Amorim commissioned an
environmentalimpactstudy, that was
conductedindependently by EY. This
study hasmade it possible to gauge
theimpactsofthe group’sactivitieson
the Portuguese economy, inrelation
to created and sustained value, in
2018.Thestudy’sresultsindicate

that Corticeira Amorim had a total
netvalue contribution tosociety of
€1.175billion peryear, includingthe
environmentalimpacts of its business -
activity and the impacts of the cork employeesin 27 countries
oak forest’secosystem servicesmade

possible by t.

*Environmental, economic and social
impacts, EY 2019

25000000 corks, year

Green Products
Amorim Cork -5500 000 000 cork stoppers / year

Due to cork’sinnate characteristics, -309g COzeq -392g CO.eq '562g CO.eq
thisraw material isincreasingly valued " natural cork stopper * Neutrocork stopper * sparkling wine stopper
by asociety thatseekssustainable,
competitive and differentiating
solutions. One of the Amorim Amorim Cork Flooring -10 000 000 m2/ year of installed capacity
oup’smaingoalsisto contribute P ¥
gro"p Smamg 62% TUV/A+ LEED/BREEAM
tothe transition toalow carbon . . - e . )
. . products with negative +air quality certifications all products contribute to sustainable
economy. Corticeira Amorimis carbon footprint for all product ranges building certifications
therefore developing productsand
solutionsthat ensure efficient use
ofresources, and isalso promoting
independent studies that make it Amorim Cork Composites - 200,000 blocks and 40,000 cylinders / year
. . . b
Posmble toobtain fiata onits prqducts 56 anos >500 >8502
impacton the environment. This of circular economy applications with areafor R&D and innovation of
includesthe study onthelife Cycle practices sustainability new products
credentials

ofnatural cork and sparkling wine
stoppersconducted by EY in2019,
and the study of Neutrocork’s carbon

fOOth'iIlt, conducted by PwCin2018. Amorim Cork Insulation 60,000 m® of insulation cork / year

Usinga cradle-to-gate approach, both Q 10090 0% additives 50 years
studies clearly demonstrated the \V/ recyclable and reusable agglomeration withits own greatlongevity with technical
negative carbon footprint of Corticeira products resins * characteristics tested for

. atleast 50 years
Amorim’s cork stoppers.

* carbon balance considering the carbon sequestration of the cork oak forest
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>€1300 ha year*

Estimated average value of ecosystem services
associated with a well-managed cork oak forest

Ecosystem Services

Inabusinessthat dependsonstrikingthe

right balance between nature and technology,
Corticeira Amorim promotes the management
ofgood practicesin the cork oak forestandits
ecosystemservices. In order togauge these
“positive externalities”, Corticeira Amorim
commissioned anindependentstudy, conducted
by EY, in order to assess the multifunctionality
ofthe cork oak forests. The study concluded

that the assessed cork oak forest ecosystem
services provide benefitstosociety withan
average value of more than €1,300/ha/year.
This quantification enables us to understand the
importance of this ecosystem. Itisimportant
toremember the immeasurable value of the
cork oak forest for the preservation of the
biodiversity and habitats of so many species, and
to highlight the role played by this unique forest
in the regulation of the global climate, due toits
associated carbon sequestration capacity, and its
role interms of combatingforest fires, regulating

the water cycle, maintainingthe soil, and actingas

abarrier to desertification.

1/36
Biodiversity Hotspots

the cork oak forest, whichis protected
by law, combats climate change, is the
driving force of sustainable development
and plays animportant role in preserving
the planet’s ecological balance

>130 vertebrate species

=95% of all of Portugal’s terrestrial
mammal species found in the cork oak
forest

>1350 / ha of vascular plants, many
classified asrare or with protection status

> 28 species of fauna with protection
status

- 73tco./1t

maximum recorded carbon
sequestration per ton of extracted cork

200 years

average lifetime of a cork oak tree

100 000 people

depend on the cork oak forest for their
livelihood

*Evaluation of the cork oak forest’s ecosystem
services, EY 2019

+50000 ha

Total area of new plantations

Forestry Intervention Project

Under the motto “takingcare of the
present, buildingthe future”, since
2013 Corticeira Amorim hasbeen
developinga Forestry Intervention
Project, whichaimsto foster the
preservationand sustainable
development ofthe cork forest. The
aimistoresearch the cork oak tree
and its biotechnology so thatthe
production of cork can keep pace
with market growth. Thisisachieved
by increasingthe resistance of the
species, bringingforward the first
momentof cork extractionand
makingbetter use of the land with
higher tree density per hectare.

+7%

total area of cork oak forestin Portugal

+35%

cork production

-15years

reduction of the first cork extraction cycle
fromthe current 25 years to 10/12 years

+350/ha

number of cork oaks planted per hectare

+17500 000

cork trees planted
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The virtuousinterconnectionsbetween
the cork oak forest, the business and people

Forseveral decades,
most companies
gauged their
performance almost
solely in terms of
financial results.
Today, Corticeira
Amorim (CA),
together with many

organisationsaround |

the world, focus
onthree strategic
pillars: people,
planet & profit. From
the point of view of
sustainability, isit
possible that three
such differentaxes
may coexistat the
heart ofabusiness
corporation, without
one of them affecting
the performance of
the other pillars?

GiselaPires, head of Corporate
Sustainability at Corticeira Amorim,
believesthatfor Amorimsuch coexistence is
notonly possible, itis precisely “the virtuous
interconnectionsbetween the cork oak
forest, the businessand the people that
characterise the company”. She believes
that this proves “that the three pillars can co-
existin harmony, and help cork distinguish
itselfas one of the world’s most sustainable
raw materials”. She adds thatalthough “the
three pillars of sustainable development
may appear to be in conflict with each other,
overthe shortterm”, we mustnot forget that
“the strategies and policies of companiesare
driven by businesses that must be viewed
over both the short-term, and the long
term”. Sustainability hasalwaysbeena core
element of Corticeira Amorim’s valuesand
business,and deserved aspecial mention
in2019, from aresearch perspective. This
isunequivocally confirmed by the figures
presentedin thisedition of Amorim News.
The dataresults from fourindependent
studies conducted by the consultancy

firm, EY, whose objective was to “quantify
the economic, social and environmental
impacts of Corticeira Amorim companies

in Portugal, involvingall the company’s
business units.” Gisela Piresemphasises
thatthe studiesanalysed “current trends
inthe areas ofassessment of natural capital
and ecosystem services, environmental
footprints of productsand value generation
throughout the production chain”, and

addsthat “other external entities were
alsoinvolved insome of these studies,

for example the evaluation study of the
cork oak forest’secosystem services,
which wassubmitted toanindependent
scientific review by CENSE - Centre

for Environmental and Sustainability
Research, an entity of recognised
international merit”.

In the context of corporate sustainability,
GiselaPires highlights the importance of
involvingthe entire Amorim universe.
Corticeira Amorim’ssustainability
programme - Natural Choice - was
launched in 2008 with thisgoalin mind.
The projectseeksto “make sustainable
development practicesafactor of positive
differentiation amongdifferent groups of
stakeholdersandraise awarenessamong
employeesandsociety ingeneral for the
importance of social solidarity and the
adoption of more environmentally friendly
behaviour”. The various Natural Choice
initiatives, which is currently undergoinga
rebrandingprocess, include “reforestation
and environmental education initiatives”.
Evenso, the objectivesare notrestricted
solely to environmentalissues. In fact,
inrelationto People, Gisela Piresrecalls
thatthe company assumes the following
structural principles: “dignity, non-
discrimination, diversity and equal
opportunities, trainingand education,
freedom of association, personaland
professional development”. In this context,
amongthe measuresalready implemented
or planned for the near future, she
highlights “the ambition to achieve zero
work accidents over the medium term,
already achieved over the past two years.
Thisisthe result ofa profound investment
intheareas of Occupational Safety and
Health, which hasled to asignificant
reductionin the frequency of work
accidents”. Another developmentisthe
elaboration of the “Gender Equality Plan,
whichincludesspecificactions, focused
onthe group’smission and strategy, human
resources management, articulation
between personal and professional

life, respect for the integrity and dignity

of employees, social dialogue and
participation,and external and internal
communication, reflectingthe company’s
commitmenttoachievingevolutionand
resultsintermsofitssocialimpact.”
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Amorim cork
stoppers: negative
carbon footprint,
positive impact

Anindependent study conducted by the consultancy firm,

EY, on the life cycle of cork stoppers has confirmed the unique
sustainability credentials of Amorim cork stoppers. The carbon
retention levelsare -309g CO,eq / stopper in the case of natural
cork stoppers,and -562g CO_eq / stopper for sparkling wine
stoppers. Inboth cases, these figures take into account the
carbon sequestration of the cork oak forest.
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Inordertoassessthe impactsassociated
with the production process of cork
stoppersand obtain datatoimprove its
environmental performance, Corticeira
Amorim recently commissioned astudy
from the renowned consultancy firm,

EY, on the life cycle of cork stoppers. The
study’s conclusions, revealed in early 2020,
confirm the negative carbon footprint of
Amorim cork stoppers, and their decisive
contribution to combatingclimate change
and protectingthe planet.

The EY study adopted a cradle-to-gate
approach, which evaluated the product’s
life cycle, from obtainingraw materials to
completingthe production process. The
variousstages of the production process
were studied, usingabusiness-to-business
approach, namely: forestry activities, cork

preparation, includingtransportation
from the forest, production, finishingand
packaging. To enable comparison with
the approach usedin previousstudies, the
impactofdistribution of the product from
Portugal to the United Kingdom wasalso
calculated. The assessmentalso included
additionalinformation on the carbon
sequestration ofthe cork oak forest. Based
onadetailed calculation for the carbon
footprint of the natural cork stopper,
itwascalculated that thereiscarbon
retention, with a positive impact on climate
regulation, of -5.7g CO2eq / stopper.

The results for the carbon footprint of the
champagne stopper alsorevealed carbon
retention, witha positive impact of -2.5g
CO2eq/ stopper.

Consideringthe extended perimeter,

includingthe carbon sequestration of
the cork oak forest associated with cork

production, the resultsare even more
expressive:-309g CO2eq / natural cork
stopperand-562g CO2eq / sparkling
stopper.

These figures, which far exceed
previousassessments, reveal signiﬁcant
improvementsin Corticeira Amorim’s
environmental performance, due to
efficientuse of resourcesand energy
efficiency measures. The impactofthe
circular economy, ina company that uses
biomassto cover 63% of itsenergy needs,
isevident. And the superiority of cork
stoppers-al00%natural, biodegradable
solution with unique sustainability
credentials-isalsounquestionable.
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What motivates
me most is people

Known affectionately among his
colleaguesas LA - Luis Alvaro
Costa has worked for the Amorim
group for over 30 years.

He believes passionately in the
company and is distinguished by
the inspiringand dynamic manner
in which he oversees the annual
plantation of cork oak trees.

Corticeira Amorim (CA) hasbeen organising
volunteerinitiativesto plant cork oak
treesand otherautochthonoustreessince

2011. Overthe past nine years, hundreds of
volunteershave planted more than 22,000
trees, mainly cork oak trees, in Portugal. In
the universe of the Amorimgroup, when
we talk about thisinitiative, one name
inevitably emerges: Luis Alvaro Costa.

Luis Alvarojoined the project inits third
year,in 2013. He hasn’t stopped since.
“Theideawastoinvolve othersand make
colleaguesaware of the importance of doing
thingsdifferently in environmental terms,
changingthe way that we thinkand act.
InthisspiritIstarted to organise the first
plantations, always based on the principle
ofinvolvingallemployeesinamoment of
sharingand conviviality ”.

Year after year, LA hasbecome abeloved
figure amongvolunteers, who continually
grow innumber. “Itisreally gratifyingto
realise that we have gone from 20/30
employeestoaround 120, which would be
even higherif we increased the maximum
limit” Inaddition to the higher number
ofvolunteers, there hasbeen growing

“willingness of employeestobecome an
integral part of this project”, which, he
guarantees, isthe reason “to continue todo
more andbetter”.

Amongvolunteers, he underlines “the
considerable number offactory employees
who havejoined the project”, which
“shouldbe valued and encouraged”.

Some ofthese, he says, “have taken part
every year” and helped “consolidate this
initiative over time”. He also highlights the
“importance of the participation of young
employees, who, through thisexperience,
discoveranew world” For many people,
these voluntary initiatives constitute

their first contact with the cork oak forest,
whichmeansthat they have animportant
“trainingaspect”.

Luis Alvaro hasno doubt of why he has
embraced this mission so passionately.
“What motivates me mostis people. Our
peopleare one of the pillars of success
ofthe Amorim group. They are genuine,
committed, alwaysavailable to help. After
eachannual plantation, [go home with the
feelingofhavingshared with my colleagues
amomentofcloseness with nature, and

the factthat Corticeira Amorim makesa
difference through the small gestures of its
employees.”

For2020, the yearin which Corticeira
Amorimiscelebratingits150thanniversary,
several tree-plantinginitiatives were
planned buthad to be postponed due to
the COVID-19 pandemic. Evenso,and
withoutadefined date, itisexpected that
the annual plantinginitiatives will still take
place “inthe second halfof November”.
Dissemination and collection of volunteer
registration forms will be made with

the collaboration of the personnel
departments.

Forallemployees who may be reading
thisarticleand thinkingabout takingpart,
Luis Alvaro emphasises that “everyone
iswelcome,” addingthat they “will

have arewardingexperience” because
ofeverythingthatsurroundsthem-
“contact with nature, puttingtheir hands
inthe earth, team spirit, and the bonds

of friendship thatare created. And of
course, participants always have anice
meal after plantingthe trees, thatisgreatly
appreciated by everyone involved.”
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Pre-publication:
30 stories
of our people

Stories with people inside. Working
people.People whose work hashelped
shape the Amorim group today. People,
inshort, who by their own meritare the
main protagonists ofa businessstory that
marksits150thanniversaryin 2020. As
partofour celebrations of thisspecial year,
we decided togather togetherinasingle
book the stories of 30 Amorim group
employees, personal storiesand above all
their professional experience. Obviously
thisisanincomplete picture. Many other
stories, frommany other people, would
helptelland understand thisimmense
adventure, thatbeganin1870.Butthe 30
life stories that we have collected offera
vividinsightinto the effortand talent that

underpinsthe greatness of the Amorim
group. The personal testimonies gathered
inthisbook don’tonly represent the mosaic
ofthe Amorim group’s professionsand
activities, they offer life stories that portray,
intheirintrinsicindividuality, the human
andsocial diversity thataboundsinall of
the group’sunits. They perhaps don’t offer
sociological explanations, which wasn’t
ourintentionany way. But they clearly
illustrate the huge panoply ofexperiences
and emotions, feelingsand idiosyncrasies
that define aspecificcommunity of

people -our community. The Amorim
community. Editingthisbook hasbeen
similar tojournalistic reporting. We began
by choosingemployees,inanattemptto

ensure representation ofall unitsinthe
group. Afterwards, the employees were
interviewed by the Personnel departments,
who collected the personal testimonies
thatserve asthe basis for the book’sshort
biographical narratives. The resultisa
collection of memories - aboutevents,
people,dates,and numbers. Some are
very fond memoriesand othersleave a
bittersweet aftertaste. Butall of them filled
with affectionand emotion thatenablesus
tounderstand what it feelslike to belong
tothe Amorim group. Many people, many
lives, many destinations, withacommon
identity: the Amorim group.
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We are at the origin

of all this

The history of the Silva family and that of the Amorim group
firstintertwined last century. Norberto Silva,a humble lad from
Fiaes, Santa Maria da Feira, joined the group in 1937. Today,
more than 80 years later, the Silvas are one of many families who
are proud to have maintained alongassociation with Amorim,
endorsingit from generation to generation — with five children,
ason-in-law, two grandchildren, who have many stories to tell,
includingfactory fires, weddings, crises, distinctions, dating,
travel, promotions, dreams, blunders. Memories like so many
others experienced by thousands of employees who, regardless
of their surname, have helped build our success over the past 150

years. Thank youall!

Norberto, the patriarch of the Silva family,
isnow 94 yearsold. “He findsit difficult to
use hismobile phone,” explains his youngest
daughter, AnaMaria. Hisformer dexterity
and physical strength, with which he “carried
trolleys, carryingpiles of cork on hisback”,
hasbeenreplaced by the strength ofthe
wordsthathis childrenand grandchildren
usetotell hisstory. Hejoined the Amorim
groupin1937,atthe age of11. He left the
company, butreturned afew yearslater
and stayed until hisretirement. Norberto
Sr, letuscallhimthat, was “incharge atthe
construction yard” and was the only source
ofincome forafamily with five children.
There were four Marias, “because inthe past
allgirls were called Maria”,and Norberto]Jr..
Maria Clarawasthe eldest, then came
Norberto, the son, followed by Maria
Filomenaand Maria Fernanda, the middle
daughtersand, finally, Ana Maria, the
youngest. Everyone saysthat Norberto Sr.
wasalwaysaman of “few words”, he “wasa
hard worker, who would come homelate”.
“He talks more now”, says Maria Fernanda,

recallingthe dayswhen her father “put
thefoodinthe potand heateditupinthe
water from the boiler”, when “they went to
fetch the corkand even crossed the river,in
Montijo, when the boat wassoloaded that
they thought of throwingsome of the cork
planksinto the river,because they were
afraid the boat mightsink”.

Norberto wasalways “agood fatherand
averygoodperson” He wasand s “very
good forhis children,and grandchildren”.
Evenin the factory, “nobody hasaword
tosay againsthim”. Evenso, from time to
time “he raised his voice there”, says Maria
Clara, “but they said it was only for show”.
Lookingbackather father’snearly 50-year
experience with the group, the balance s
very positive, explains Filomena, “there are
many moments, but the positive things far
exceed the negative”. “A few monthsago,”
addsClara, “he told my son and my brother
thathe really wanted to talk to Dr. Antonio,
thatthey were very good friends”. In the
group, little by little, “he got his children
towork there, which wassomethinghe

didn’treally wantat the time, because he
wasafraid somethingmight happentothe
company and the whole family was there”

“What are we going to talk about?”
Maria Clara was Norberto’s first daughter to
join Amorim. “Itwasin1977,Iwas 14 years
old,soontobe15,ljoined the company
onMay 16", sherecalls, “43 yearsago”. She
began “inthe cork blockssector”. Today
she works for Amorim Top Series, that
she “joined 23 yearsago”. Sheisthe only
one, of the foursisters, who doesn’t work
directly for Amorim Cork. In family lunches
and dinners, work s therefore arecurring
subject. “Whatare we goingto talk about?”,
jokesFilomena, “some people talk about
one thing, othersaboutanother, butit’s
almost always work, evenif we want to
change the subject, we can’t, there are
alwaysstoriestobetold”.

Norberto Silva - the son - was the third
member of the family tojoin Amorim. “I
have worked for the group for 42 years, I
joinedonJanuary 5,1978”,Iwas 14, but
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Maria Clara Silva

Norberto Silva
(son)

Maria
Fernanda Silva

“evenwhenlwas13[wasalready doing
alotofwork for the company”. He only
completed four yearsatschool - “that was
thelaw back then”. Overthe yearshe has
grown and learned new things. “My father
told me to openmy eyes. One day they will
choose the best of the best. That wastrue”
He entered the cork blocks unit, replacing
hissister Clara, who moved to the factory.
He remained “there forayear, in front of the
slicingoperations”. “Ienjoyed that, I liked
workingin the cork sector, it wasagood way
tostart”, headds.In1980, he moved to the
metalworkingdepartment, where hestill
remains “on the maintenanceside”.
Nineteenyearslater,he was putin charge
ofateam.He travelled. He spent “amonth
in Australia, settingupafactory”, thenspent
some time in Tunisia, and followed all the
technological developmentsin the world
of cork stoppers. Above all he recalls his
memories from his early days. Sometimes, “I
leftfor the Alentejo the day before,at 8 pm,
andarrived there at3aminthe morning, I
used tostay at the Abrantesfactory on my
own.Ilay on top of some hammocks, waiting
forthe sunrise.” Onother occasions, “Iwent
with Mr.José Amorim,at 6 am. We got there
by 8:30am, 9 am. We talked on the way.
remember he oftenasked me cigarettes.
Hesmokedalot. We arrived in Abrantes,
stopped and went to have some breakfast.
After NorbertoJr., Maria Fernanda, joined

the groupin1980, when she was 14 years old.

“I've been workingfor the company for 40
years”.She wanted to be a hairdresser, she
says,and even thoughtseriously about the
career, but her father pointed herinanother
direction. “Itook a hairdressing course
andstarted doingit part-time, at the time
thought ofleaving Amorim, but he advised
me againstit”. “Think carefully, think
carefully, hesaid, andIreally thoughtand

AnaMaria Silva Filomena

Silva Soares

Norberto Silva
(father)

today I'mvery grateful”. She started in the
corkstoppersector. Back then, she recalls,
with asmile, there waslittle transportation.

“We used to hitchhike on the trucks that
collected cork, that’'show we gothome”.
Later, when the cork processingsector
moved, Fernandastayed in the fillingsector,
where she remains today.

Datinginsecret

In1981,ayear after Fernandajoined the
company, Maria Filomenaalso entered

the group. She was16 yearsold. She had
worked for two yearsinanother company;,
but “every day itupset my father because

he wanted me tojoin Amorim”. Mena, as
sheisknownin the company,joined the
corkselectionsectorandstayed there. “It
wastheartIlearned,andIlike whatIdo. At
the company she met Fernando Soares, her
husband, who hasalso worked at Amorim
for40years. MeetingFilomena “wasthe
highlight of myjourney in the company”,
explainingFernando. They alwayshad to
date “insecrecy”. Even today, he remembers
the firsttime he met Norberto Sr., wholater
became hisfather-in-law. “The first time I
arrived here, [ wentto checksome damage
totheboiler.Iwasabitnaive and I turned it
off. Mr. Norberto reprimanded me for having
switched itoff-because Imessedup”.
AnaMaria, the youngestsister, was the last
ofthe childrentojoin the group,in1983, at
the age of14. Buteven whenshe was12 “she
wasalready cominghere, to bringlunches
for my sisters, and for my father and brother”
She immediatelyjoined the corkselection
sector, “which at the time wasdone by hand,
onacounter”. She then moved to Amorim
2,where she worked foranother 10 years.
Afterwards, she returned to Amorim Irmaos,
where “at thattime, they nolonger worked
with counters”. Everythinghas evolved.

Jorge
Silva Guedes

Norberto Xavier ~ Fernando Soares

Lookingback at the past, she says, “You
always miss thingsa bit,don’t you?”

The presentisbeingforged by Norberto
Xavier, the son of Norberto]r.,and

Jorge Guedes, the son of Maria Clara,
grandchildren of Norberto Sr.. They are the
third generation of the family to work in the
group. Norberto Xavierjoinedin 2014 and
todayis part of the management control
team of Biocape.

Jorge wasthelast “Silva” tojoin the group, in
2017.He works for Amorim Distribuicio,
and hopesto finish the accountingand
administration course heisattendingatnight.

A second family

Itistrue thatfor the Silva family, there

have been difficult moments. The factory
firein the 1980sleftitsmark on the older
brothersand the son-in-law, Fernando.
AnaMariaand Maria Claratalk aboutjob
changes, beginninginnew places, within
the group, where everythingwas unknown.
Forall of them - father, children and
grandchildren - the balance is very positive
and the good memories far outweigh the
bad ones. “lalwaysremember the good
things, [ don’t dwell on the bad times”,
underlinesFilomena. AnaMaria, in turn,
clearly highlightsadate. “WhatIreally liked
was when I received awatch for completing
25years with the company. We went there
tothe bighouse, to the museum,and had a
little party”. Workingin the groupisthe only
thingshe hasdonesofarin her life that “is
almost like a family, it’'sasecond family”.
The Silva family has many yearsand along
historyin the Amorim group. Over those
years, the company hasgrown and evolved.

“Machinery, robots, technology, computers”,

lists Maria Clara. “It wasa wheel that never
stopped,” explains NorbertoJr. “We are at
the origin of all this, but we don’t even notice
it.It'sfunny”
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Little stories often make great stories. The success of
ASPORTUGUESAS results from an unprecedented
combination of creativity, entrepreneurship, innovation and
audacity. And the magic of fortuitous circumstances as well.

When Pedro Abrantes completed his
architecture studies, and after spending
some time on several projects, he decided
todowhatwasleast expected ofhim: he
left the atelier where he was workingand
started to work forasportsshop. It was
precisely atthattime, inlate 2014, that

he metsomeone who would change his
life. Aged 26, he wasin charge of one of the
sections ofthe shop, and by chance served
the Chairmanand CEO of Corticeira
Amorim, Anténio Riosde Amorim, who
waslookingforanarticle that was out of
stock. After givinghis details to complete
the order, Pedro Abrantessaid, witha
mixture of daringand respect: “Youknow
that I buy material from your company”.
Thatwasthe start ofabriefbutenthralling
conversation. After designing, withafriend,
aportable minicork garden - called I-Plant
- Pedro Abrantesembraced asolo project
-the development of Portugal’s first cork

flipflops. This wasanew departure because
cork wasn’tjustused for the sole, butalsoon
the uppersection, that comesinto contact
with the foot. He called the flipflops —
“ASPORTUGUESAS” —to contrast them
with the international versions

of thistype of footwear. He wasattracted
to cork because his objective was “to
dosomethingnew, different, and cork
wasanoble material, and also typically
Portuguese, offeringsuch unique
characteristics. The startingpoint was
alwaysto dosomethingthat waslinked
tosustainability and Portuguese identity”.
To produce the flip-flops (produced

by hand, in hismother’s garage) Pedro
Abrantes bought the raw material from
Corticeira Amorim. The coloured rubber,
used for the strips, came from Brazil. The
ideaworked so well that within hours of
launchingthe product onaFacebook page,
healready received 150 orders, but only

had 100 pairs of flipflopsready to ship.
Backatthe shop, the youngentrepreneur
seized the opportunity and in two minutes
made an “elevator pitch” that marked a
turningpointin hislife. Things changed
quickly. He met Antonio Riosde Amorim
onaSunday and on Monday morning
received a call from Corticeira Amorim.
Ontheotherside of the line was Paulo
Bessa, Managing Director of Amorim Cork
Ventures (ACV), the group’snewly formed
businessincubator: “We hadjustlaunched
Amorim Cork Ventures, witha € 1million
budget tosupportentrepreneurial projects
usingcork. Itwasahappy coincidence”,
Paulo Bessarecalls. A few monthslater,
ASPORTUGUESASbecame the first start-
upsupportedby ACV.
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Pre-acceleration

Pedro Abrantes had visited Corticeira
Amorimafew months eatlier, to obtain
the raw material that would enable him
tomake hissustainable and Portuguese
flip flops. Things were different now. It
was now the cork producer who wanted
to know more about the project. And
perhapsinvestinit. “We were looking for
aproject withinterestingcharacteristics
andaperson capable of leadingit,” says
Paulo Bessa. “ASPORTUGUESAS met
these requirements. Otherwise, it wouldn’t
have made sense to enterabusinessasa
major investor and a minority partner.
This projecthad adaringprofileand a
youngspiritand Pedrohad demonstrated
thisattitude even before Amorim came
onboard, which wasamajor pointin

his favour. He knew how to detectan
opportunity andseize it.”

Between Septemberand December 2014,
Pedro Abrantes, received traininginan
intensive pre-acceleration programme,
developed by ACV,which encompassed
allaspects of business operations, from
management to product development,
includingmarketing, communication
andsales. There were several pre-
selected projectsat thisstage, involved
inaprogramme whose objective wasto
move fromagoodideatoastrongbusiness
proposal.

After completingthe programme, Pedro
Abrantes presented his business model
toaselection panelat ACV,and thento
Corticeira Amorim’sshareholders.Itdidn’t
take longtogetananswer.“On December
23, they called me and told me thatmy
businessand investment plan had been
validated by Corticeira Amorimand that it
wasgoingto move forward, herecalls.Ithen
incorporated the company and Corticeira
Amorimstepped upitsinvolvement. Pedro
Abrantesrevealsthata “muchbetterand
much more competitive” product was
developed, withamajor focusononline
sales,leadingtoa “fantasticinnovation
experience” overa2-year period. That was
therealacceleration phase.

ASPORTUGUESAS

around the World

The ASPORTUGUESAS brand was
officially launched in March 2016, and
today hasaglobal presence, takingcork’s
sustainable footprint to the four corners of
the planet. One of the main marketsisthe
United States, but the brand isalso present
in Canada, Japan, the Philippines, Korea,
South Africa, Australia, New Zealand, and
of course, Europe. Followingthe initial
idea, a winter collection was also launched,
which maintains the cork “core” and
incorporatesfelt - whichisalso organicand
sustainable. This evolution was decisively
influenced by the entry,in 2017, of Kyaia,
which wastheright partner to bringfurther
expertise and expand markets. Paulo Bessa
recallsthatmoment: “Whatled ustojoin

the project wastorealize that there wasa
market that wasreceptive to this type of
eco-friendly concept, and that usingcork
we could develop an environmentally
friendly solution with the technical
requirements to satisfy market demand.
We also had the right person who defended
this concept. Based on thisassumption, we
knew thatin order to grow, we required a
fuller understandingofthe particularities
ofthe sectorand needed to openup
distribution channels. So we contacted
Kyaiatosee whether they wanted tojoin
the project. We had the ability to combined
the world’sleading cork producer with
Portugal’sleadingfootwear producer”.
What'sthe secret of success? “It’snot
yetaresoundingsuccess”, replies Pedro
Abrantes, with humility: “We are sowing
seeds,inseveral places, which we later
plantoreap. Thissense of distance is
important. We have a value proposition,
which is our raw material, which endows
our product with unique characteristics.
We have achieved 100% sustainability - not
only ofthe product, but of the company,
ofeverythingthat surroundsus. When

we send asample to acustomer we use
paper bags. We refuse to use plastic.
ASPORTUGUESAS isn’tjusta product, it’s
away oflife. To be sustainable from 0 to 10.
Perhapsthe secretisthat we have managed,
inthe middle ofalarge business, to reinvent
the product, usinga100% natural material.
Inthisentire process, | have to pay tribute
notonly to Dr. Anténio Amorim, butalso
to Dr. Paulo Bessa, and Dr. Nuno Barroca,
for their extraordinary involvementand
commitment. Without them, none of this
would have been possible”.
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Theendless
possibilities of Cork
Pure Signatureat
Domotex

is Climate Positive

ironment

Inayear of celebrations, Amorim Cork
Flooringonce againattended Domotex,
the world’s mostimportant trade fair for
the flooringindustry, held annually in
Hannover. The highlight of the event was
thelaunch ofthe new Cork Pure Signature
collection, which combines sustainability
with the possibility of creating17,000
different combinations. Combininga
unique legacy and a future focused on
innovation and sustainability, Amorim
Cork Flooringpresented itslatest products
for 2020 at Domotex, Hannover. The
flagship product was the launch of the
new generation of Amorim Wise flooring
- Cork Pure Signature -acarbon-negative
collection, made from cork and recycled
materials, which makesit possible to
create more than 17,000 personalized

product, which canbe installed inareas
ofintense traffic(class 33). Amorim Cork
Flooring’s MarketingManager and Business
Developer, Mario Pinho, explains that:
“Amorim WISE'’s Cork Pure Signature

and Wicanders’ Wood Resist Eco ranges
reinforce Amorim Cork Flooring’slong-
term commitment to sustainability, through
continuinginvestment in PVC-free natural
products. Drawingeven closer to customers
continuesto be one of our main objectives,
through the developmentofinnovative

and personalised conceptsthatendow a
modernand currentcharacterto cork”

combinations. With this option, customers
candesign different patterns, choosingfrom
17 natural cork visuals,and combiningthem
with the 31 coloursavailable, with different

finishes, dimensions and thicknesses.
Anotherimportantnew productlaunch
was Wicanders’ Wood Resist Eco range.
This markedly sustainable solution, ofters
25woodvisualsinaal00% PVC-free

A cork cocoon
for Moét Hennessy
at Vinexpo

WhenMoét Hennessy decided to create
asustainability forum during Vinexpoin
Paris, cork was the obvious choice. Theidea
wasto create aforumto understand how
we can preserve healthy and preserved
soilsfor cominggenerations. Vinexpo,
heldin Paris, is one of the mostimportant
eventsinthe world of wine. The setting
-acompletely ecological, recyclable and
biological space from the wallsto the
ceiling- was developed by Moét Hennessy.
Basically, it wasa kind of cork “cocoon”,
where the natural raw material played an
especially importantrole in terms ofsound
insulation, limitingnoise pollution. The
project, designed by the architectJeanne
Dumont, responded to the sustainability
requirements defined by Moét Hennessy,
only usingmaterials with “great purity”,
suchascork -anemblem of the circular
economy -and wood. Atthe same time,

the spacereflected the “cultural universe
of wine and viticulture”, which hasbeen
intrinsically linked to cork for many
centuries. CarlosdeJesus, Corticeira
Amorim’s Marketingand Communication
Director revealed: “Itisfantastictosee
how cork’ssustainability credentialsare
highlighted in this extraordinary project.
The feedback here in Parishasbeen

excellent”.
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