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The World Leader
in Cork

The largest global exporter of cork

The oldest cork company in the world in
continuous operation (1870)

The world's largest cork processing company

Presencein 26 countriesin b continents

The biggest distribution network in the sector
(56 distribution companies)

Diversified client base, with close to 30,000
customers

93.7% of sales are made outside Portugal

Sales to more than 100 countries

Over 4,800 workers (close to 1,400 outside
Portugal)

Internal structures of Research & Developmentin
all Business Units: 10.2 M€ R&D+ investmentin
2024
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Mission, Vision
and Values

Add value to cork, in an ethical, competitive,
distinctive and innovative way thatis in perfect
harmony with nature

Be a sustainable company, providing suitable value
for the capital invested while promoting social
equity, diversity integration and environmental
safeguards, with differentiating factors at product
and service level

Pride; Ambition; Initiative; Sobriety and Attitude
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Raw Material: Cork

The outer bark of the Quercus Suber L.
(cork oak tree)

The process of natural cork extraction is called
harvesting, a highly specialized process that does not
harm the tree

It takes, on average, 25 years before a cork oak can
be harvested for the first time

The following harvestings are made at intervals of, at
least, nine years, always between May and August,
when the tree is at its most active phase of growth

ltis only after the 3rd harvest — 43 years — that the
cork bark achieves the standards of quality required
for a natural cork stopper

A cork oak tree can live up to 200 years, during
which time it may be harvested 15 to 18 times
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Cork’'s Own Nature

Cork is a biodegradable and sustainable
material, 100% natural, renewable,
recyclable and reusable

Acoustic insulator Resilient
Thermal effective Very light
Impermeable to liquids Hypoallergenic
and gases

Shock absorbent
Elastic and compressible

Soft touch
High temperature
resistant Warm feeling
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Cork Oak Forest

Annual cork production and cork forest area FRANCE

5,200 Tons

2.8%
(thousand hectares)

(-]
Portugal 720 34% ITALY
Spain 574 27% SPAIN 6,161 Tons

0
Morocco 383 18% PORTUGAL %13? (2)40}0”3 3.3%
: 0 85,145Tons U0
Algeria 230 11% 45 6%
Tunisia 86 4% 272 o
France 65 3%
Italy 65 3%
TUNISIA
Source: Portugal: IFNG, 2019; Spain: MARM, 2012; Italy: FAO, 2005; 6,962 Tons
France:IM Liege, 2014; Morocco: HCEF Marroc, 2011; Algeria: EF, 3 70/o
2009; Tunisia: Ben Jamaa, 2011 '
o
MOROCCO ALGERIA
11,686 Tons
9,915 Tons
L . . . . . 6.3% 5.39,
withideal growing conditions for this species: soil 0770
composition, temperature, water and altitude
o
Country area
O Production percentage
Source: FAO (2010) and Agroges(2019)
AMORIM
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Biodiversity and
Ecosystem Services

Cork oak forests' multifunctional production
system provides a series of ecosystem
services (provision, regulation and cultural)

Natural CO, capture and storage

-73tCO, /1t Of*m

Act as a barrier against fires _
maximum recorded carbon

sequestration per tonne of cork

Hydrological lati d soil protection,
lydrological requlation and soil protection o

halting desertification risk
Generate high rates of biodiversity EFSBpartoraiiodivergiiiBispot

100,000 people depend

Create empl ¢ and wealth
reate employment and wea on cork oak forests

Unique landscape and part of a cultural

identity with its own uses and traditions >€1,300 /ha/year

average value estimated of the
ecosystem services associated with
a cork oak forest properly managed
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Sustainable Value Creation

Family-owned business with a strong track record of sustainable growth

Fourth generation committed to foster investment and adopt best practices to address future challenges
and to enhance long-term growth, profitability and positive impact

1870 -1960 1960 -1990 1990 - 2000 2000 -2019
EXPORTER OF CORK CONTROL OF > >
AND HALF-FINISHED gk%%%LKSOURC'NG DISTRIBUTION Tﬁ'ﬂf&’ggg{_’;ﬁ
PRODUCTS CHANNELS

Producer of cork
stoppers

Presence in : Direct exposure Innovation
producing countries to key markets

Diversification and
verticalization

Sound organic growth
Increased control
of production quality | Selective acquisitions

Seller of cork
by-products

Industrial base _
enlargement Emergence of Partnerships

alternative closures
Listingin the Professionalisation of

Portuguese Stock management teams
Exchange

Exporter to other
markets
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Shareholder Structure

ANTONIO FERREIRA AMORIM FAMILY OFFICE

AMERICO FERREIRA DE AMORIM FAMILY OFFICE

50%

AMORIM INVESTIMENTOS E PARTICIPAGOES, SGPS, S.A.

CORTICEIRA AMORIM, SGPS, S.A.

28.59%

FREE-FLOAT

Free-floatincludes 3,045,823 shares (2.29%) held by fund managed
by Santander Asset Management, SA, SGIIC (June 2019)
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Balanced and Agile
Governance Model

Anglo-Saxon Model

Appointments, Evaluation and

General Meetin : :
g Remuneration Committee

Composed entirely ofindependent members

Audit Committee - Statutory Auditor

Composed entirely ofindependent members

- Company’s Secretary

Executive Committee Risk Committee ESG Committee

Chaired by independent non-executive directors

Elected by the shareholders’ General Mesting
=== == Designated by the Board of Directors
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Balanced and Agile
Governance Model

Leveraging Board Effectiveness

Non- Independent:
independent: 45.5%
54.5%

Including an Independent
|Lead Director

Term of Office: 2024-2026

Men: 63.6% Women:

25% of women at the Executive
Committee

46-55:27.3%

18.2%

54.5%

Combining vision, experience
and challenging approaches

The World Leader in Cork
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Worldwide Presence

3  Agroforestry Units

13 Cork Raw Material
Preparation Units

34 Industrial Units

56 Distribution Companies

8 Joint Ventures
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Sales, 2024

1.5%
B Amorim Cork Amorim Cork Flooring
mEU* mUSA ®Restof America = Australasia M Portugal " Rest of Europe ® Africa = Amorim Cork Gomposites Amorim Cork Insulation
® Amorim Florestal

B Amorim Cork Solutions

*Includes Switzerland and Norway and excludes Portugal **Proformasales

The World Leader in Cork AMORIM



Sales & EBITDA

1,021.4
985.5

837.8
19.1% 19.0% 7811

7631

7401

16.7% 7016 . |
15.4% 155% e Ol16.0% 168% 16.0% [6.1%
14.4% 14.6% 14.4% | .

604.8
0% 8 468.3 1048 |
0 442 6 4538 156.8
4087 4280 4152
30/0
/0
7 3 6 4.0 A7 > 5 4.4
3.4 35 0

2004 2005 2006 2007 2008 2009 2010 201

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

mm SALES mmm EBITDA —=—EBITDA (% sales)

Values in millioneuros.
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Vertical Integration

Maximizing the value of resources through product diversification

A new Organisational Model, bringing together Amorim Cork Composites, Amorim Cork Flooring

and Amorim Cork Insulation, implemented from January 2025

CORTICEIRA
AMORIM
[ I N I 1
AMORIM AMORIM
FLORESTAL CORK
I I 1
AMORIM
CORK
SOLUTIONS

Deep knowledge about cork Unique portfolio of cork
and strategic vision of natural stoppers covering still wine,
resources over the long term sparkling wine and spirits

Anunrivalled range of
breakthrough cork solutions for
countless businessareas

The World Leader in Cork
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ESG Strategic

Pillars

Promote the environmental

features of the products and the

cork oak forest

Climate change

Reduce the environmental impact of
operations by adopting renewable,
affordable and efficient solutions

f 2w
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Biodiversity

and ecosystems

Preserve the cork oak forest and
ecosystem services by increasing
knowledge, mobilising resources and
proposing initiatives
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Circular economy

Apply the principles of circular
economy through the reduction of
waste, extend the life of materials and
regeneration of natural systems

Q)

T

Promote well-being and equal

opportunities for all

Labour relations,

employment and DEI %
Create aninclusive and diverse working
environment, guarantee equal opportunities
and fair pay, and adopt policies that eliminate
discrimination and harassment in the

workplace

B i

¢

Talent management
Encourage training and personal and

professional development for all

workers
Safety, health W
and well-being !

Ensure the safety, health and physical and
psychological well-being of all workers, and
promote appropriate work environments

B,
a

Promote R&D+l and leverage
economic performance

17

&

Value chain
Reinforce responsible production and

consumption, preferably selecting
suppliers that adopt good ESG

practices
T 12 Eil:;’:‘.‘?a.&fn‘m
af
Customers and end-
consumers

Ensure product safety and quality,
support research, development and
innovation, and promote sustainable
solutions for all

B
a

Community / Society
Leverage economic growthina
sustainable and inclusive way, ensuring
efficient production and decent work
forall

| LRt

@

=

wom 13E

©

Sustainable

by nature
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ESG Ambition: 2030

(Sustainability targets perimeter | baseline 2020)

CLIMATE GENDER
1 ACTION Zero EQUALITY 33.3%
carbon footprint women workers
@ (scopes 1and?2)
GENDER
100% EQUALTY 33.3%
controlled renewable womenin management
electricity positions
DECENT WORK AND
20% et Zero

recordable
work-related accidents

energy efficiency /\/
i

i 40% i 100%

E water use efficiency !ﬂ i workers with training

(/i Zero ™ 1 million

AND PRODUCTION

non-renewable
m virgin packaging

materials

cork oak trees
planted (FIP)
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ESG 2025-27 Plan

(Sustainability targets perimeter | baseline 2024)

13 v
T 3 2 2/3 controlledrenewable energy

S + 6% energy efficiency

AND SANITATION

E +4.5% water use efficiency

19 thiso
&= +200,000 cork oak trees planted (FIP)

12 RESPONSIBLE
CONSUMPTION
ANDPRODUCTION

QO

-15% reduction in the weight of virgin non-renewable
packaging materials

GENDER
EQUALITY

@’ 29% women in management positions
29% women workers

QUALITY
EDUCATION

95% workers with training

DEGENT WORK AND
ECONOMIC GROWTH

-20% rate of recordable work-related injuries

o
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Sustainable Finance

Financing the Sustainable by nature
programme and extending debt maturity

Green Bonds (Dec. 2020)
Total Amount: 40 M©
Period: 2020-25

Green Commercial Paper Programme (Dec. 2021)
Total Amount: 1.6 M€
Period: 2021-26

Green Commercial Paper Programme (Jun.2022)
Total Amount: 20 M€
Period: 2022-27

Green Commercial Paper Programme (Oct. 2022)
Total Amount: 35 M€
Period: 2022-29

Sustainability Linked Commercial Paper Programme (Jan.2024)
Total Amount: 25 M€ |
Period: 2024-27

146.6 M€ green finance allocated

Sustainability Linked Commercial Paper Programme (Aug. 2024)
Total Amount: S0 M€
Period: 2024-29 M75.0 % of net debt

. ey
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Ethics and Integrity

Act ethically, transparently and responsibly, in
favour of competitiveness and the creation of
sustainable value for all stakeholders and the
planet

» Adopting the CSRD and implementing the ESRS as
sustainability reporting standards

» Reporting under EU Taxonomy

» Actively participating in discussion meetings with
national and international entities on sustainable
development, such as BCSD Portugal and the UN
Global Compact

> Direct engagement with investors, analysts, ESG
rating companies and other market participants

» Strategic commitment to sustainability recognised
by independent entities and stakeholders

Sustainable by nature

2006 first Sustainability:Report

1st Sustainability RePOrt I tAe cork

industry

AMORIM
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Partnerships and Initiatives

Commitment with several local and international initiatives that fuel the entire value
chain with aligned targets and principles

QE PRy, >

PACTO
DO PORTO
& PARA O CLIMA . (3
v\ Business >
| §

& N
(S 5@
Roundtable  CentroHabitat BCSD (527 (@

Network Portugal
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