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Coming home.

The Casa do Fundador. The birthplace of Corticeira Amorim.
A place where belief in cork and its potential overcame all
obstacles, and where the values that still guide us today were
forged. Today, the house is being reborn through a restoration
project led by Joana Rios de Amorim, which is reviving the
purpose of this historic and family-owned site. A space designed
to welcome clients and institutional partners and bring them to
the heart of the company. Shall we go inside?
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Thereare placesthatembody the soul
ofan organisation. Places where history
isborn, where values are established,
and where anidentity is forged. For
Corticeira Amorim, that placeisthe
Casado Fundador (Founder’'sHouse).
Our history began here - 156 years ago.
Asamember ofthe fourth generation,
servingthe Family, | have always viewed
thisspace notonly asa historiclandmark,
butasthe cradle of the values, courage,
and resilience that have broughtusto
where we are today. For me, coordi-
natingthe restoration process was both
anhonour and amission: to pay tribute to
our Family’s past while simultaneously
preparingthe space and environment
fornew venturesin the future.

The project wassupported by anarchi-
tecturaland interior design team and
the biggest challenge was to respect
itslegacy. We insisted on preserving
unique elements, such as certainitems
of original furniture and, aboveall,

the house’s valuable photographic
collection. These images —which depict
everythingfrom family momentsto
state visitsthat have honoured the
company overthe decades—area
livingtestamenttoalegacy thatblends
tradition with our globalssignificance.
Today, the three renovated diningrooms

are suitable for cateringto our most distin-

guished institutional clients. Hosting
guestsinaFamily Home meanssharing
our core identity: it meanssharingour
origins, honouringthe path that we’ve
travelled, while confidently affirming
the vision thatguides our future.

This project celebrates continuity
maintained over several generations, but
nolegacyisbuiltinavacuum. Corticeira
Amorimisable to continue togrow and
look with confidence towards the future
thanksto everyone’sdaily commitment,

teamwork, spiritofinnovationand

our constantambitiontodo better.
More thanjustrestoringabuilding, this
projectembodiesa vision of continuity.
Byrenovatingthe Founder’s House, we
are strengtheningour own foundations.
By payingtribute to the legacy from
precedinggenerationsand fromallthe
people who helped build thisHouse,
we are reinvigoratingthe foundations
upon which we will continue to build
Corticeira Amorim’s future. Because
preservingour historyisalso the

best way to prepare for the future.
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Corticeira Amorimis
one of the Financia
Times’ Europe’s
Climate Leaders

The annual Ranking -drawn up by the media groupin
collaboration with Statista - highlights the European
companies that have made the greatest progressin

reducing carbon emissions.

Corticeira Amorimisone of Europe’s
“climate leaders” -ranked in the 236th
position in the sixth edition of the Financial
Times’ Europe’s Climate Leadersranking,
compiledin partnership with the globaldata
platform, Statista. The annual rankingdistin-
guishesthe 600 companies that have made
the greatest progressin reducinggreenhouse
gas(GHG) emissions, based on measurable,
verifiable,and comparable criteria.
Companies must be headquartered in one
ofthe 33 eligible European countries, have
revenue ofatleast €40 millionand indepen-
dently report Scope 1 and 2 emissions for
2019and 2024, as well as Scope 3 emissions
for2024,amongother requirements.
Toassess companies’ progressintheir
climate performance, the methodology
reliesonadirectcomparison between
2019 (the baseline year) and 2024. Each
company isassigned ascore, based on
specificmetrics,suchasreductionsin Scope
land 2 emissions —includingreductionsin
absolute emissionsand emissionsintensity
(metrictons of COzequivalent per million
eurosinrevenue) —and criteriasuchasa
minimum CDP ratingof B-and alignment
with initiatives such asthe Science Based
Targetsinitiative (SBTi),amongothers.
Statistaisaglobal dataand business
intelligence platform, offeringstatistics

andreportsacross various fieldsfor use
inacademiaand the business world.

[ts Statista R division (responsible for
“ranking”)isagloballeaderin creating
rankingsand lists of the world’sleading
companies, brandsand products, based
on comprehensive market research and
in-depth dataanalysis. In collaboration
with more than40 media brandsacrossall

continents, Statista R providesan extensive
collection of statistics, reportsand analyses
onmore than 80,000 topics, drawn from
22,500sourcesand covering170 business
sectors. Through this distinction, Corticeira
Amorim hasreinforced itsalignment with,
and commitmentto, international best
practicesin climate managementandits
consistent path toward decarbonisation.
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Sustainability an
decarbonisation:
Corticeira Amorim
distinguished again
by World Finance

By awardingthe prizes for “Best Company in Carbon Reduction
—2025” and “Most Sustainable Company in the Wine Products
Industry — 2026”, the prestigious magazine has once again
recognised Corticeira Amorim’s leadership in the field of

sustainability:.

These twonew awardsrecognise the
company’sdedicationand commitment
tobestpracticesin the field of sustaina-
bility. By clearly integrating ESG criteria
intoits business model, Corticeira Amorim
hasonce again been recognised for its
commitmentand contributiontoagreener
industry and more equitable future forall.
The World Finance Carbon Awards
recognise companiesthatare leading

the way in decarbonisation, through
continuoustransformation acrossall
areas oftheir business, thereby reducing
theassociatedimpact onpeopleand

the planet. By awarding Corticeira
Amorim the “Best Company in Carbon
Reduction —2025” award, World Finance
highlights Corticeira Amorim’slong-term
commitmentto climate actionand the
resultsachieved duringthe evaluation
period, notably through key measures -
suchasthe electrification of production
processes, gradual replacement of fossil-
-fuel-dependentequipment, investment

inrenewable energiesand the imple-
mentation oflower-carbon logistics
solutionsin cork processingactivities.
Meanwhile, the Most Sustainable
Company in the Wine Products Industry
—2026 award, presented to Corticeira
Amorim for the eighth consecutive year,
recognisesthe group’s pivotal role in
promotingcork asarenewable material,
with circular economy characteristicsand
in preservingcork oak forest ecosystems.
The company hasbeen expanding
programmes that promote biodiversity
and developinginnovative initiatives
thatextend and optimise the life cycle
ofits products, enablingcork stoppers
andrelated productsto have areduced
environmental footprint, asdemons-

trated by recognised resultsand initiatives.

Accordingto World Finance, these awards
reflect “Corticeira Amorim’sleadership
and capacity for innovationin promoting
decarbonisation and sustainability in the
global wine industry” For Anténio Riosde

Amorim, Chairmanand CEO of Corticeira
Amorim, these awards constitute an
incentive to keep on the right track:
“World Finance’srenewed attribution of
these awards reinforces the recognition

of ourlong-termstrategic commitment
tosustainability, based on valuing cork as
amaterial of environmental excellence
and the continuousinnovation of our
processesandsolutions. We will continue
toinvestininitiatives thatadvance the
decarbonisation of our operationsand
contribute to amore sustainable future for
the wine industry’sentire value chain”

' WORLD |
FINANCE

MOST SUSTAINABLE COMPANY IN
THE WINE PRODUCTS INDUSTRY

2026

CORTICEIRA
AMORIM

WORLD
FINANCE
BEST COMPANY FOR CARBON

REDUCTION IN THE WINE
PRODUCTS INDUSTRY

2025

CORTICEIRA
AMORIM
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Amorim Cork
launches ALO,
anew range for the

NOLO revolution

Inline with recent consumer trends and the surge in
popularity of NOLO wines, Amorim Corkislaunchinga
new range of cork stoppers tailored to the characteristics
and requirements of this segment.
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Innovative, sustainable and makingthe
mostof cork’sunique characteristics,
the new ALO range —specially designed
forNOLO drinks (non-alcoholicor
low-alcohol) —introducesanew way to
celebrate, whilst retaining the essence
ofthe uncorkingritual: from the unmis-
takable poppingsoundto the feel of
the corkstopper between the fingers.
Inachanginglandscape, where we

are witnessingexplosive growth of
NOLOdrinks, the new generations

of consumers — GenerationZand
Millennials - increasingly value health
and well-being, with a visible impact
ontheir choicesand behaviour. At
thesame time, they attach greater
importance toadoptingmore
sustainable behaviourandsolutions.
Within this new paradigm, itis
anexcitingchallenge to develop
closuresthatkeep pace with the rapid
evolution ofthe drinksindustry,
withoutunderminingauthenticity
and tradition. Sustainability isnow
akey priority,and packagingisno
longer viewed asa mere container
buthasbecome an experience in
itsown right. The cork stopper, asa
natural closure with a negative carbon
footprintand unique performance
comparedto othersolutions,

clearly hasagreatdealto offer.

Three segments

Keepingpace with thistrend, and to
respond to thisnew outlook, Amorim
Cork’s AL@ range spans three distinctlines
- ALQ Still, for still wines; ALQ Spark, for
sparklingwines; and ALQ Spirits, for spirits.
These three solutions, which share cork
asacommon feature and are optimised

for wines with low, or no alcohol content,
offeraperfectly tailored response to the
emergingconsumer category —one thatis
clearly distinctand aligned with the new
reality that many describe asa ‘revolution’.
Aninnovative natural cork stopper for
moderntimes, ALQ is proofthat some
thingsnever change. Especially if, like
cork, they are unique. ALQ retainsall

the elementsthat epitomise the original
uncorkingritual: atraditional and authentic
experience, marked by the characte-

ristic ‘popping sound when openingthe
bottle; the preservation of the wine’s
flavour and aroma; sensory neutrality

and microbiological safety, essential

for wines with lower alcohol content;

and the sustainability and premium
quality thata cork stopper guarantees.
ALQ@ simultaneously symbolisesauthen-
ticity,a connection to nature and boundless
innovation. Itreinforces the value of

the corkstopperasareliable, recyclable
andauthenticseal - fromthe forest to

the glass, from time-honoured ritualsto
new ways of celebrating — keepingpace
with the evolution of the drinksindustry,
without underminingits essence.
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Coming home: the
renovation of the

Casado Fundador

Around 18 months after the renovation project began, the
Casa do Fundador (Founder’s House) — which preserves
the memory and legacy of the Amorim family — reopens
its doors, inviting visitors to discover the most intimate
side of a history spanning more than 156 years.

Homeisthe place to which we return.
Itisarefuge andshelter, butisalso often,
the place where everythingbegins.
Orstartsanew. The sameistrue of the
Casado Fundador (Founder’sHouse).
Inthe early 20th century, Antonio Alves
Amorimand AnaPinto Alvessettled
here, after the disappointingresults
from their first business venture in Vila
Novade Gaia. The house, whichis often
described asthe ‘cornerstone’ of the
family, and, to a certain extent, of the
business too, marked anew stage in their
life. The couple returned to Santa Maria
de Lamas, where AnaPinto Alves was
born, to chart the course that would lead
tothe foundingof Corticeira Amorim.

The Founders

Antdnio Alves Amorim wasbornon
December 8,1832in Santiago de Lourosa,
inthe municipality of Vilada Feira,now
knownas Santa Maria da Feira. He grew
upinturbulenttimes, marked by conflict
between the absolutistsand liberals, and
in1886 married Ana Pinto Alves. The
couplesetupacorkstopper businessin
VilaNovade Gaia, close to the heart of the
Portwine industry, butafter 20 years of
hard work, their financial situation forced
them toreturnto Santa Mariade Lamas.
In1908, Antonio Alves Amorim, then 76
yearsold, marked anew beginning, His
resilience, combined with the energy

and determination of his wife, who was
almost 33 years hisjunior, proved tobe
decisive inthe construction ofalegacy that
went on to span multiple generations.

The House

Behind the family home in Palheiro daEira
—now converted into the Heritage House
museum — the first alpendre da cortinha
wassetup:atermusedatthe time torefer
to cork-processing workshops. With two
garlopas(the traditional machinesused
for drilling cork stoppers), six workers,
andthe help ofhisoldestsons,anew

stage began. The business grew rapidly
andsteadily. In 1913, just five years later,
the workshop wasmoved tolarger
facilities equipped with 17 machines.
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The restoration

More thana century later, the Founder’s
House hasundergone athorough

and meticulousrestoration process,
coordinated by Joana Riosde Amorim,
Board Member of Amorim Investi-
mentose Participacoes,and member of
the family’s fourth generation. The aim
was to preserve the building’s authenticity,
preservingitsidentity asafamily home,
within the context ofits current function
asaninstitutionaland hospitality venue.
AsJoanaRiosde Amorim explains:
“Ourmain concern wasto preserve the
Founder’sHouse asagenuine family
home, withoutlosingsight ofitsrole as
avenue thatrepresentsthe company.

We want to welcome our clientsina
more personal and authentic manner,
return to our rootsand share the history
ofthe house and the significance it
holdsfor the family and the company”
The renovation projectalso soughtto
reinforce dissemination of the building’s
heritage. “Today, the house also plays
animportantrole in promotingour
legacy. We sought to preserve what
already existed thereand enrich the
visitor experience with content that
helpsvisitors understand the origins
ofthe process. It'simportant to realise
everythingbeginsin the Montado

(cork oak forest) -inthe estatesand the
forest. Duringeach visit, visitors can
learn more about cork, the extraction
and processing process, as well asthe
Herdade doRio Frio estate, one of the
greatestsymbolsofthe company’s
connection to the forest;” she explains.
The renovation projectinvolved the
architect Pedro Leao, whosupervised the
architectural dimension of the house, and
thearchitectInésRodrigues, who was
responsible for the interiors. From the
very beginning, both demonstrated great
sensitivity to the building’s history and
were keen to preserve its original identity.

Meticulous work

The work focused on restoringthe
original woodwork, updating the functio-
nality of the spaces, reorganisingthe
librariesand renovatingthe bathrooms.
Restoringthe woodwork proved to

be particularly challenging, requiring
around nine months of specialist work.
Reproducingthe latticework, mouldings
and decorative elements characte-
risticofthe early 20th century required
the use of traditional craftsmanship

and highly skilled professionals.

© Ivo Tavares Studio

Honouringthe
memory of the place

Before any work began, extensive historical
research was carried out. Photographs,
documentsand family memories were
carefully analysed to understand the
identity and essence of each space.
Theresultisahouse that preservesnotonly
itsphysical heritage, butalso the stories,
experiencesand values thatgive it meaning.
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“The house reflects
the past —the
family’s history;,
the generations,
the founders, and
the memorable
moments.”

Joana Rios de Amorim
Board Member at Amorim,
Investimentos e Participacoes

A family home

Overthedecades, the Founder’sHouse has
been the settingfor celebrations, important
decisions, successesand challenges.
Childrenand grandchildren grew up

there; family ties were strengthened; and
businessambitions were nurtured. Today,
itservesasthe Group’strue reception
room, welcomingclientsand partnersin
anatmosphere that combines warmth,
authenticity and memory. “Especially
inhonour ofthe Founder — our unforge-
ttable grandfather — my generation has
amoral duty to passonto our children,
nephews, niecesand grandchildren the
legacy of this compellingstory, which began
atthe Founder’s House, where the origins
of this family are preserved and which
remainsstandingand held in high esteem,
asaninspiration for new generations”,
Américo Amorim once wrote.

To create animmersive and evocative
atmosphere,JoanaRiosde Amorim
devised anarrative arc that runs through
the differentrooms of the house:

“The antechamber to the aperitifroom
servesasan introduction to the tour. It
isaspace that sparks people’s curiosity

© Ivo Tavares Studio

and makesthem want to understand
where everythingcomes from.

Inthe aperitifroom, the narrative begins
with the family: first the founders,

thenkey figuressuch asmy uncles
Henrique and Américo, followed by

the subsequentgenerations —the
first,second, third, fourth and fifth”

The space also highlights the role of bold
women, suchas AnaPinto Alvesand her
daughter Ana, who, “already elderly and
havinglost hersight, retained her extraor-
dinary ability toselect cork stoppers”, says
JoanaRiosde Amorim, recallingastory
shared by her father, Anténio Amorim.
Photographsand documents have also
beenincluded thatbear witnessto
significant momentsin the family’s history,
includingthe welcomingof refugees during
the Second World War — Gerhard Schiesser
andJoseph Seiwerth, thenaged around
nine —and the international expansion of
the businessinto Brazil, spearheaded by
membersofthe family’ssecond generation.
“All of thishelpstotell the story of the
family and the company;’ she concludes.
Inthe Founders’ Room, images and displays

also highlight how technology, innovation,
researchand developmentremaindeeply
rooted in Corticeira Amorim’sidentity.

As Américo Amorim wrote in the book
*Casado Fundador*: “The Casado
Fundador’s missionisto preserve the
historical origins of the Amorim family,
which continue to inspire new generations.”
More thanjustareturn to ourroots,

the Founder’sHouse standsasaplace
where the family’slegacy is projected

into the future, preservingthe memory
ofthose who laid the foundationsfora
journey that continuesto inspire future
generations. ForJoanaRiosde Amorim,
“The Founder’'sHouse isnot merely
astorehouse of memories. It'saplace
where the pastinspiresthe future”
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Sth Safety Forum
reinforces the accident
prevention culture

World Day for Safety and Health at Work marked with
ameetingto reflect and share knowledge, and the launch

of the + Safety Channel.

Safetyisashared responsibility,and this (situations that could have caused an people. By sharingexperiences, discussing
was the main theme of the 5th Safety accident) and suggest measures or actions challengesand aligningour practices, we
Forum, held on the World Day for Safety that willmake the workplace safer, are buildingastronger, better-prepared and
and Health at Work, April 28, in the CICIA thereby contributingto the continuous safer organisation. Itisthisspirit of colla-
auditoriumat Corticeira Amorim. improvementofhealthandsafetyatwork.  borationthatenergisesthe ‘Together for
The event - that offered an opportunity José Carlos Gandara was delighted by Safety’ programme and underpins our

for sharing, reflectionand action - the outcome of thisfifth edition: “Each ambition toachieve Zero Accidents”
wasattended by coordinators from Safety Forumrepresentsarenewed

the company’s Occupational Health commitment to our core aim to protect

and Safety departments, including
presentations by José Carlos Gidndara,
Corticeira Amorim’s Corporate HSE
Senior Manager; André Cavadas, Head

of Health and Safety at Amorim Cork;
Maria Veludo, Head of Health and Safety
at Amorim Cork Solutions; Marta Rato —
Health and Safety Manager at Amorim
Florestal —and with concludingremarks
by Antonio Riosde Amorim, Chairman
and CEO of Corticeira Amorim.

The meetingaimed to share knowledge
acrossteamsand, on the basis of these
experiences, devise improvements, with
afocuson prevention and continuous
learning, Italso provided an opportunity
tolaunch the ‘Canal + Seguranga’ (+Safety
Channel) -asecure platform where anyone
canreportsituationsthat may pose an
occupational safety risk, usingasimple and
confidential form. The +Safety Channel,
whichisalready in operation, servesto
report unsafe situationsand near-misses
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Blue Bioeconomy
Pact brings together
industry, cork and
marine resources

Integrated within the PRR, this mobilisinginnovation agenda has
delivered results that demonstrate the impact of collaboration:
expanded knowledge, strengthened partnerships, and new
products and materials developed in record time.

Whatif marine resources could transform
Portuguese industry by fostering
innovation? Thisisthe aim of the Blue
Bioeconomy Pact, aninitiative integrated
withinthe Recovery and Resilience

Plan, which, by the end 0f 2026, will
implementaseries of nationwide reforms
and investmentsaligned with the UN
Sustainable Development Goals.
Followingthe launch of several new
productsinjune 2026, the Blue

Bioeconomy Pact brought together
companies, universitiesand research
centresinarobust consortium thatset
outto “bringthe ocean to the shelves”
by investingin sevensectorsofthe
economy. Amorim Cork Solutions
coordinated the Biomaterials vertical
(W1)initiative, which seekssustainable
solutions by bringingtogether two
seemingly distinct yet deeply intercon-
nected worlds: the seaand the forest

—two ecosystems through which, by
meansofinnovation, Portugalisideally
placed to excel onthe global stage. This
sector comprised 12 organisations
with extensive experience in the field,
including Amorim Cork Solutions

and TMG Automotive —companies
thathave a high level of expertise in
marine technology and bioresources
(Biotrend, A4F, United Resinsand
Sirplaste) — together with organisa-
tionsinvolvedin the development,
optimisation and validation of

new technologies, suchasPIEP,
UMinho, UNL, UA,IST and ISTID.
The project, coordinated by Amorim
Cork Solutions, aimsto develop new
biomaterials from variousraw materials
collected from the sea, tobe usedin
industrialapplications. The resultis
three new thermoplasticresinsand one
thermosettingresin, produced from
biopolymers, marine plastic waste,
marine-derived PHAsand collagen or
modified marine polysaccharides.
Theraison d’étre of the programmeis
the knowledge created and expanded,
skillsdeveloped, enduringpartner-
ships,and the future opportunities
generated —bringingtogether two
strategicassetsfor the Portuguese
economy —the forestand the sea.
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Corkin the spotlight
in the Lucio Costa
Archive exhibition

Symbolisingthe link between Portugal and Brazil,
Portuguese cork takes centre stage in the exhibition design,
servingto frame the original drawings of the Pilot Plan for
Brasilia, designed by the Brazilian urban plannerin 1957.

© CasadaArquitectura

Drawingon Lucio Costa’s personal archive,
that hisfamily donated to the Casada
Arquitecturain 2021, the Lucio Costa
Archive exhibition offersanin-depth
exploration of the life, thoughtand

legacy ofthe renowned Brazilian urban
plannerandarchitect. Ondisplay at the
Casada Arquitecturauntil October18,
the exhibitionisintegrated within

the celebrations markingthe 200th
anniversary of diplomatic relations
between Portugal and Brazil, and presents

notonly the publicside of Lucio Costa’s
career,butabove all the more private
aspectsofthe life of the urban planner,
viewed as one of the ‘fathers’ of Brasilia.
The exhibitionrevolvesaround the
innovative Pilot Plan for Brasilia, that
Lucio Costadesignedin1957, which
structured Brazil'snew capital around
twoaxes. Inthe central section of the
exhibition —featuringoriginal drawings
ofthe Plan, rarely exhibited in Europe
—corkisperfectly integrated into the

walls, helpingcreate animmersive
atmosphere andasymboliclink between
Portugal’smaterialidentity and one of
the greatesticons of modern Brazilian
architecture. Cork thereby becomesan
integral part of the exhibition’s spatial
andsensory experience, whilst simulta-
neously reinforcingthe cultural dialogue
between Portugal and Brazil —atheme
thatruns throughout the exhibition
—and Lucio Costa’slife story, which
included several visits to Portugal.

For Cristina Rios Amorim, Corticeira
Amorim’s Directorand Chief Sustaina-
bility Officer, this partnership “stems
fromaclear affinity of valuesand ashared
visionregardingthe role of culture, archi-
tecture and knowledge asforces that
inspire progressand transformation. The
Casada Arquitecturaisalivingspace of
memory, thoughtand creation, where
the pastengages with the presentand
chartspathstowardsthe future”. She
concludes: “For Corticeira Amorim, this
partnership represents far more thanjust
institutionalsupport:itisacommitment
to critical thinking, to contemporary
creationand toan architecture that places
people, materialsand sustainability at
the heart of our decision-making. Itisin
this convergence of culture, materialand
territory that cork takesonanew symbolic
dimension —asamaterial of the future,
regenerative and deeply connected to
identity and the landscape. We believe
thatinvestingin culture and knowledge
meansinvestingin progress for everyone”
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Concours Mondial de
Bruxelles and Amorim
Cork launch cork
recycling scheme

The initiative takes on particular significance at atime when
the Concours Mondial de Bruxellesis preparingto host its
2027 edition in Portugal, incorporating an active cork stopper
recyclingscheme throughout the event.

Inaclear commitment tosustaina-

bility and the circular economy, the
Concours Mondial de Bruxelles (CMB)
and Amorim Cork have jointly launched
the first-ever structured cork stopper
recyclingprogramme to be held during
awine competition. The initiative,
unveiled inJune, saw more than 15,000
corkstoppers collected in three days
oftastingat the 2026 edition, which
willnow be given anew lease of life.

This pioneeringscheme establishes, for
the firsttime, an active recyclingloop for
cork stoppers duringthe event, ensuring
thateach cork stopperisputtogood use —
fromthe forest to the judges’ table and, from
there, enjoyingasecondlife. Once collected
fromthe thousands ofbottles tasted by
the CMB’sinternationaljury, the stoppers
will be forwarded to Amorim Cork for
processing. Instead of beingdiscarded, the
used cork stoppers will be shredded and
reused ina wide range of innovative appli-
cations, includingfootwear and fashion
accessories, aerospace componentsand
high-performance insulation, boats

and nautical equipment, and applica-
tions for construction, architecture and
design. Eachapplication makes the most
of each of cork’s unique properties—
lightness, resilience, thermal insulation
and natural origin —adaptingthis versatile

raw material to different functions.

The partnership between Amorim Cork
and the CMB, one of the world’s most
prestigious wine competitions, hasalong
history, datingback to 1994, the firstinter-
national edition of the competition,and
turther strengthened in 2006 when the first
edition outside Belgium washeld in Lisbon.
The CMB’sRed and White Wine Session
and Sweetand Fortified Wine Session will
be held in Portugalin 2027, with Amorim
Corkonceagainactingasapartner.
CarlosdeJesus, Amorim Cork’s communi-

cationsdirector, highlights the importance
of this partnership in driving positive
change within the sector: “I'would like to
congratulate the Concours Mondial de
Bruxelles on this visionary initiative. Estab-
lishinga genuine cork stopperrecycling
schemeataninternational event ofthis
scale and prestige is exactly the kind of
leadership we need. Thisis more than
justaboutrecycling:it'sastatement

about the future of cork and our shared
responsibility towardsthe planet”
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In Pretoria, cork gave
voice to Portuguese
identity

There was one outstanding element during the
celebrations for Portugal Day, Camoes Day and the
Portuguese Communities Day in Pretoria: cork. As one
of the most emblematic elements of Portuguese identity;,
italso emerged in this context asasymbol of Portugal’s
capacity for innovation, sustainability and creativity.
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Inthe presence of more than 450 guests,
includingrepresentatives of the Portuguese
and South African governments, members
ofthe diplomatic corps, businessleaders
and the Portuguese community in

general, the Portuguese Embassy in

South Africadecided toshowcase one of
the country’smosticonic raw materials,
andinvited Amorim Cork South Africa
totake partinthe celebrations.
Inpartnership with South African designer
Laurie Wiid, with whom Corticeira
Amorim hasalong-standingrelationship,
the company presented an exhibition
dedicated to the multiple uses of cork,
showcasingamaterial that today extends
far beyond the cork stopper to find
expressionin design, architecture and
sustainable construction. The lectern used
throughoutthe ceremony, also made of
cork, symbolically reinforced this presence.
The Portuguese Ambassador to South
Africa, Carlos CostaNeves, highlighted the
“magnificent exhibition, which brilliantly
illustrates the versatility” of cork.

The Secretary of State for Fisheriesand the
Sea, Salvador Malheiro, who attended the
celebrationson behalfofthe Portuguese
Government, also highlighted the role

of Corticeira Amorimin the Portuguese
economy, notingthat “Corticeira Amorim
isaglobal symbol of Portuguese innovation
andindustrial excellence thathasan
absolute commitment to sustainability”.

“Corkis
Portuguese
identity.”

Joaquim Sd
Managingdirector of Amorim Cork South Africa

The ministeradded that hisattendance
“paystribute to the modern, dynamic

and forward-looking Portuguese
economy”. He summed up the signifi-
cance of corkinaphrase that defined the
event: “corkisthe essence of Portugal”.
Joaquim S4, managingdirector of Amorim
Cork South Africa, emphasised that
“thisday isan opportunity to celebrate
Portugal’s culture, butalso the Portuguese
people’sentrepreneurship and capacity for

innovation, both domestically and abroad”.

Headdedthat“corkisasymbolanda
treasure of Portugal, because it sustainably
transformsanatural, renewable and
regenerative resource intoa material with
highadded value”, addingthat “every cork
stopper carriesalittle piece of Portugal”.
Operatingin South Africafor over four
decades, Amorim Cork South Africa

forgesalink between Portuguese cork
and South Africa, contributingnotonly to
the preservation of some of the country’s
finest wines, butalso to the promotion of
cork’smultiple applicationsinthe fields
of design, architecture and sustainable
construction. Throughits participation
inthe event, in partnership with Laurie
Wiid, the company sought to demonstrate,
cork’sability to preserve its connection
toitsorigins, whilstinspiringnew forms
of creativity and innovation worldwide.
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Pure beauty: cork s
taking the interior
design world by storm

There isagrowing preference for using natural materials
in architecture and interior design and cork —an organic
material with unique characteristics —is establishingitself
asadistinguishing feature.

It'sbecomealltoo familiar:anincrea-
singly characterlessand artificial world.
Asvirtualreality and artificial intelligence
are developingat breakneck speed, we
are also witnessingadesire toreturnto the
authentic, human, unique and natural.
The demand for natural materialsand
solutions with their own distinctidentity
isredefiningthe way we think aboutand
design ourlivingspaces. Thistrend spans
architecture and design, engendering
increasingly welcomingand comfortable
interiors, with cork —a100% natural,
recyclable and renewable material —
establishingitselfasadistinctive solution.
“We are experiencinga paradigm shift.
The returnto natural materialsisnota
passingfad;itisaresponse tothe need

to ‘unwind’ inanincreasingly digitaland
fast-paced world,” explainsJoana Ferreira,
of Amorim Cork Solutions— Flooring,
“People have realised that the homeisa
refuge and that the quality of the indoor
environmenthasadirectimpactonour
mentaland physical health. Whatisdriving
thischange isthe search for authenticity
and comfort: we wantspaces that ‘breathe’,
that have texture and that convey asense
of calm that only nature can provide””
Bringingnature into the homeis precisely
whatisachieved by solutionssuch as
Wicanders’ Cork Pure range. Versatile
and designed foranintegrated approach
tointerior design, the range can be

used onboth floorsand walls, thereby
creatingharmoniousand inviting

spaces, where visual continuity and

natural texture play acentral role.

The aesthetic dimension, combined
with comfort, lightnessand texture, is
justone of cork’sadvantages. Sustaina-
bility isanother key factor in consumers’
choices. “Regulationsand growing
awareness of environmentalimpactare
makingarchitectsand consumers far
more discerning. It'snolonger enough
foramaterial tobe aesthetically pleasing;
itmustalso besustainable,” comments
JoanaFerreira. “Thereisaclearrejection
of synthetic materials that offer no
guarantees regardingtheir life cycle or
that contribute to indoor pollution. This
shiftis placingorganic materials —such
ascork —at the heart of the discussion,
since they are not merely safe alternatives;

they are valuable assets that ensure the
longevity and healthiness of buildings”
Inamarket where differentiationincrea-
singly depends onthe combination
ofform, functionand environmental
responsibility, Amorim Cork Solutions’
missionisto demonstrate thatsustai-
nability and aestheticscango handin
hand. Corkrevealsitsfullidentity and
natural beauty in flooringthatisincrea-
singly sustainable, innovative and
centred onthe human experience.
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Corticeira Amorim
receives the Caixa ESG
— Supply Chain award

The third edition of the Caixa Geral de Depdsitos Awards
once again recognise companies that demonstrate excellence
in environmental, social and governance performance.

For the third consecutive year, Corticeira
Amorim hasbeenhonouredatthe

Caixa ESG Awardsin the Supply Chain
category, markingfurther recognition of
the company’sbest practicesin the field of
sustainability and governance. In the third
edition ofthe Caixa Geral de Dep6sitos
Awards, 42 Portuguese companies were
recognised for their outstanding contri-
bution toamore sustainable and resilient
economy, while reinforcingthe importance
ofresponsible growth modelsthatare
prepared for the challenges of the future.

Corticeira Amorim hasthereby been
recognised for the way thatitintegrates
ESG (Environmental, Social and
Governance) criteriaintoits operations
and businessstrategy, in pursuit of
amoreresilient future. The award
reinforces the group’scommitment
toinnovationand to adoptingbest
practicesand sustainable, responsible
management models, reflectingthe
conviction thatagreenerand fairer future
isbuilt day by day, through action.
Spreadacrossthree categories —the Caixa

ESG Award, the Caixa ESG Transparency
and Performance Award, and the Caixa
ESG Supply Chain Award — the awards
are presented to Portuguese companies.
Caixaisresponsible for determining

the eligible companies, by annually
assessingtheirinternally assigned ESG
ratings, based on the reportsand financial
statementssubmitted at the end of each
financial year, as well asthe most recent
managementreportsand sustainability
reports, takinginto account their position
within their respective business sector.
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SALTO: corkis

conquering space as
part of a European
consortium

Amorim Cork Solutionsis the only Portuguese company

within the SALTO consortium, a project funded by the European
Commission through Horizon Europe, which brings together
large companies, research institutions and SMEs with the aim

of making Europe aleader in the sustainable aerospace industry.
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One smallstep for man, one giant LEAP for
cork. This could be the motto for Amorim
Cork Solutions’ participationinthe
SALTO project (reuSable strAtegicspace
Launcher Technologies & Operations),a
consortium funded by Horizon Europe, set
up with the aim of positioning Europe at
the forefront of reusable launch systems.
Atthe heartoftheinitiative is Themis,

the firstfull-scale European demons-
trator ofareusable launcher, developed
by ArianeGroup as part of the European
Space Agency’s (ESA) Future Launchers
Preparatory Programme (FLPP).

The consortium brings together 25
partnersfrom 12 European countries,
includingmajor aerospace companies,
research institutionsand SMEs.
Inaddition to ArianeGroup and Amorim
Cork Solutions, selected for the company’s
innovative and sustainable approach
tothermal protection, the consortium
includes MT Aerospace AG, Safran

Data Systems, Safran Electronics &
Defence, Avio S.p.A., Sabca, Thales Alenia
Space Belgium S.A., GTD Sistemasde
InformacionS.A., GMV Aerospace and
Defence SA, Deimos Engineeringand
SystemsS.L.U.,Sener TAFS SAU, Swedish
Space Corporation; research institu-
tionssuchasthe German Aerospace
Centre (DLR),CNES,ONERA, IRT

Jules Verne and INCAS; and start-ups

and SMEssuch asID-Services, Shark
RoboticsSARL, G.L.Electronics.r.o,

SIA WIT Berry, Réaltra Space Systems
Engineeringand SpaceForestsp.zo.o.

Space for
sustainability

Cork,a100% natural material, harvested
sustainably fromthe cork oak tree, is
combined with cutting-edge technology
tochartacourse towardsthestars. The
challenge wasto design asustainable,
high-performance Thermal Protection
System (TPS) suitable for modularand
reusable configurations. Reusable launch
vehiclesare subjected to extreme thermal
loadsduringlaunch and re-entry,and
therefore needtobe protected by a
Thermal Protection System (TPS) that not
only withstands these conditionsbutalso

allows for rapid recovery between missions.

Capitalisingon cork’s unique properties
intermsofthermalinsulation, fire
resistance and resistance to high tempe-
ratures, Amorim Cork Solutions has
developedabio-based TPS, made from
high-performance cork compositesand
resins. Designed specifically for reusable
vehiclessuch as Themis, this TPSis
engineered to withstand extreme heat
while maintainingstructural integrity
under extremely demandingconditions.
To enable rapid recovery, the TPS

willbe mounted on modular panels
developed by iDCONCEPTS, allowing
for quick removaland replacement
after eachmission —akey requirement
for reusability, significantly reducing
operational costsand the time needed to
prepare the launcher foranew mission.
The TPS developed by Amorim Cork
Solutions will be tested duringthe

first hop testof the Themisreusable
launcher demonstrator —avertical
take-offand landingatlow altitude,
reachingamaximumaltitude of 100
metres —scheduled for September
2026 atthe Esrange Space Centre
inKiruna, Sweden, operated by the
Swedish Space Corporation. This critical
moment willgenerate essential data for
more complexflight testsin the future,
while also markinganimportantstep
on Europe’s path towards sustainable
and cost-effective space transport.
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Leading the Future

Sharing. Alignment. Courage. These were the keywords of the
Business Update Leadership Summit 2026, which brought
together Corticeira Amorim’s top management at the Porto
Business Schoolin September.

The session began with a presentation by Christophe Fouquet of Amorim Cork, Manuela Veloso, aninternational expertin
Margarida Pedro, strategic consultantand andJoao Pedro Azevedo of Amorim Cork Artificial Intelligence and Robotics, made
advisor, on “Leadership with Courage,’ Solutions presented the key topicsin their apresentationon “Humansand Al Agents:
inwhichshe highlighted three essential respective areas. Corticeira Amorim’s A Continual LearningJourney,” in which
characteristicsthat enable leadersto Chairmanand CEO, Antonio Riosde she discussed the evolution of Al agents
navigate the current, changinglandscape: Amorim, concluded the session, with and the increasingly close relationship
courage, creativity and curiosity. the provision ofabroad overview of the between people and technology.

The CEOsofthe company’s various businessand the key challengesahead.

Business Unitsshared the resultsfrom Artificial Intelligence wasanother key

the firsthalf of 2026 and discussed themeinthe event'sagenda. Alisalready

the main challengesand priorities for shaping Corticeira Amorim’s business

the comingmonths. Paulo Américo reality and is facilitatingnew working

of Amorim Florestal, Luis Estevesand methodsand decision-taking procedures.

s

LEADERSHIP SUMMIT
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Our People
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AMORIM

Sustainable by nature

www.amorim.com



