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Opinion

Antonio Rios de Amorim

Amorim News: 40 years of dedication to cork

New study confirms environmental superiority

of natural cork stoppers

Zimbabwean sommeliers share theirinspiring

story in Portugal

Amorim Cork opens two new factories

Corticeira Amorim promotessustainable
constructionin London

Bionatural, by Wicanders Wise, wins Green Collection
Award at DOMOTEX

Corticeira Amorim distinguished at the Caixa
ESGawards

Towards the future with commitmentand ambition
Forest: over 2,500 cork oak trees planted by
volunteers from Corticeira Amorim

Inmemoriam

Antonio Ferreira Amorim
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Amorim News:
40 Years of Future

MIX

Paper from
responsible sources
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Dependingon our perspective of time,
40yearscanbean eternity oraninstant.
For Corticeira Amorim, Amorim

News marks 40 yearsof uninterrupted
publication ofamagazine.Itbeganasa
newsletter designed to convey the group’s
newstoreadersin Portugal and throughout
the world. For me, it'sasource of great
pride andsatisfactionand, [ believe,isan
example of the pioneeringand resilient
spiritthat hasalways characterised us, not
justfour decadesago, buteversince our
foundationatthe end of the 19th century.
When Américo Amorim, aborn commu-
nicator, decided it was time to create
aperiodical that would reflectand
disseminate news from the world of cork
and, inherently, from the group thathe
led, very few Portuguese companies were
doingthis. The publication reflected his
bold outlook from the very firstissue,
launchedinJune1984.Initially there
were editionsin Portuguese, Frenchand
English, and it quickly expanded to other
languages, such as German and Spanish,
thereby reflectingthe group’sinterna-
tional dimension,and respondingto the
challenge of strengthening proximity with
each of our partnersand clients, based on
the maxim of ‘Notjust one market, one
client, one currency or one product’.
Overtheyears, Amorim News has
chronicled the key momentsinthe
group’s history, following Corticeira
Amorim’sgrowth and diversification.
While inthe early editions, the news
primarily focused on the world of cork
stoppers,itsoonincludedthe other
business units, reflectingthe diversity

of cork’sapplications, its astonishing
capacity toreinventitselfand surprise us,
and tostand outin numerous projects.
Inthisissue, which celebrates40 years

of stories, we wanted to delve into the
archives of Amorim Newsand highlight
the various moments, projectsand

protagonists that have left the greatest
mark on us. After perusinghundreds of
articles, we have selected emblematic
storiesthat help uscompose amultifa-
ceted portraitof corkand of Corticeira
Amorim. Organised by thematicareas-
fromthe centralimportance of cork tothe
innovation without whichleadershipis
not possible, from the figures who have
marked the company’sjourney tointer-
national partnerships, fromacquisitions
to the sustainability that permeates our
entire trajectory and future - are stories
thatstillinspire ustoday to achieve more
andbetter.

Overthe course of hundreds of pages,
spanningmore than 150 issues of Amorim
News, and with the contribution of all the
people who have helped the magazine
maintainitsinnovative profile, exploring
cork’stremendous potential, we revisit
the past40 years, aware that, asleaders
ofthe corkindustry, thiscanonly be a
retrospective witha forward-looking
gaze.Because that'sthe core challenge:
strivingconstantly to aftirm the value of
cork, based onitsintrinsic characteristics.
Expandingthe potential ofanincredible
material, and takingit even further, with
humility and ambition, based on the diffe-
rentiation and innovation that charac-
terise us, alwaysin harmony with nature,
from where everythingbegins,and to
which everythingreturns.
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Amorim News:
40 yearsdedicated
to cork

The firstissue of theAmorim Cork News Letter waslaunched
in June 1984. It was a four-monthly magazine created by
Amorim & Irmaos, in order to disseminate important latest
news about cork and, inherently, the Amorim universe.
Since itsinception, Amorim News hasalso been published

in English and French, reachinga large number of employees,
partnersand clients. Today it is estimated that we have
distributed over 3 million printed copies over the years.
Alongside the group’s expansion and diversification, the
publication has evolved, integrating content from all its
business areas, even givingrise to autonomous publications
from the difterent production units, with their own titles.

AMORIM NEWS s




Taking
Corticeira Amorim
tothe people

Four decadesafterits creation - the
brainchild of Américo Amorim, who led
the group with tremendousawareness
ofthe importance of communication -
Amorim News continues to be recognised
and valuedforits vision, contentand
consistency. Itisaunique publication,
whichinasenseisahead ofitstime,

While consistently upholdingits raison
d’étre - to communicate the group’sachie-
vements, while remainingclose to our
people - Amorim News has transformed
and evolved, without everlosingits

core identity. Its pages follow Corticeira
Amorim’sjourney, and through this
movement, alsoreflect what has taken
place in Portugal and the world.
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Overthe past40 years, the word that has
beenrepeated the mostin Amorim News
isundoubtedly ‘cork’. In Portuguese, or
inany of the four languagesin which the
magazine is currently published, the word
appearsinthe headlines, features, cover
storiesand thousands of paragraphs.
From the world of cork stoppers, where
everythingbegan, to revolutionary appli-
cations, cork alwaysstandsat the centre.
[tcouldn’tbe any other way. Corticeira
Amorim’strue goalisto elevate araw
material asnoble as cork, expand itsrange
ofapplicationsand challenge the limits
ofthe imagination. Thisis clear from the
pagesthat Amorim News has devoted to
some of the mostincredible world-class
projects. By transporting cork around the
world, and by takingit ever further, cork
appearstorepresent Portugal. It featured
inthe Portuguese pavilion at the world
exhibitionsin Hannoverin 2000 and in
Shanghaiin 2010, orin the world’s largest
corkinstallation, at the Archi Summit,

r
NEWS LETTE;

in the Portuguese Pavilionin 2017. Cork
isconsistently allied to architecture and
thearts, inthe flooringof Gaudi’s Sagrada
Familia, in Barcelona,inaninstallationin
London’s Victoria & Albert Museum or in
asustainable garden created by Tom Dixon,
orinaniconic projectthatbroughttogether
Herzog&de Meuron and Ai Weiwei for

the Serpentine Summer Pavilion 2012, in
London. Inthe field of design, the Materia
collection,launchedin Milanin 2011,
hasinvitedleadingnationalandinterna-
tional designersto think about and design
cork-based objects, revealingthe material’s
unique characteristicsand potential. Itis

an earthly material, that hastravelled into
space, asprofiled in the pages of Amorim
Newsasearlyas2002,inanarticle about
the incorporation of corkinthe DELTAIV
rocketand, twenty yearslater, in the first
explorations of Mars. Afterall, it'sa material
thatno-one getstired of praising, asthe
headline of the May 2022 issue suggests:
‘The (almost) perfect world is made of cork!

YEAR40/ISSUE 4
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Sustainability

The motto ‘Sustainable by nature’ may
reflect the present, butin factsustainability
isanintegral part of Corticeira Amorim’s
DNA and permeatesitsentire history.
Assuch, thistheme hasinevitably featured
prominentlyin the pages of Amorim News,
startinginJanuary 1988, with an article
markingthe 25th anniversary of Corticeira
Amorim (the future Amorim Cork
Composites, which was created in1963
outofthe need to utilise all cork waste),
withaheadline that clearly demonstrates
the group’s two strategiccommitments:

‘A quarter-century of commitment to
nature and technology’. The publication

of Corticeira Amorim’sfirst sustainability
report,amilestone in the group’s history,
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was the coverstoryinJuly 2007. The cover
ofthe October 2007issue highlighted the
partnership between Corticeira Amorim,
governmentbodiesand NGOs, inorder
toenhance the sustainability of the cork
oak tree and associated biodiversity.
Alsoin terms of sustainability,amongthe
hundreds of newsstorieson the subject,
we highlight the launch of the world’s first
seal of quality for cork (2008), the sustai-
nability award from The Drinks Business
magazine (2010) and, more recently, the
newsaboutthe acquisition of the Herdade
daBaliza estate (2018), and the future of
the cork oak forest (“montado”) based on
technology - ‘Montado: the forest4.0’.

Institutional

Ahistory spanningmore than150 years
encompasses many changes, major
milestonesand celebrations. The pages of
Amorim Newsareaprivileged meeting
pointforthe group’semployeesand
alsogive space toinstitutional themes,
which bear witness to key moments

in Corticeira Amorim’s history and
reinforce our sense of belonging, The
December2019issue of Amorim News
was entirely dedicated to the group’s
150th anniversary and the launch ofanew
visualidentity, developed by the Studio
Eduardo Aires, which wasalso reflected
in the design of the magazine itself. Over
twodecadesearlier, the 75th anniversary
of Amorim & Irmaos wasthe cover
story ofthe April 1997 issue, together
with the Amorim Group’snew image,
created by Landor, that waslaunched
in1998, marked by aspecial edition of
Amorim News. Inthe firstdecade ofthe
new millennium, the publicationalso
highlighted the inauguration of two new
industrial units-in Ponte de Sorand
Coruche. Crossingthe history of cork
andthe history ofthe Amorim family,
the openingofthe original Founder’s
Museum was the cover story in October
2006.In December 2023 the facility
returned, completely refurbished,
under the name Heritage House.

®

AMORIM

AMORIM NEWS




1985: Visit by General Ramalho Eanes together with the President of Austria and

Américo Amorim.

8

1986: Queen Elizabeth II's reception in Portugal was attended by Américo Amorim.

1985: Américo Amorim accompanied the visit of the President of the People’s

Republic of China to Portugal.

Group companies.

Institutional Relations

The very firstissue, published inJune
1984, emphasised the importance of insti-
tutional relations within the group. The
cover picture wasa photograph of Américo
Amorim welcomingthe President of the
Republic, General Ramalho Eanes, at the
inauguration of the Central Laboratory,
atransversal innovation unitused by
allthe group’scompanies. It wasalso
onthisoccasion that Américo Amorim
was honoured with the distinction of
Commander of the Order of Agricul-
turaland Industrial Merit. Ramalho Eanes
subsequently visited Corticeira Amorim
ontwo other occasions: with the President
of Austria, astrategic country for the

group atthe time, representingaround

25% of Corticeira Amorim’s ‘commercial
dynamics’and, a few monthslater,

he accompanied the visit of the President
ofthe People’s Republic of China.

The creation of Hungarocork-Amorim, the
firstjoint Portuguese-Hungarian industrial
company, resultingfrom the association of
two Hungarian state-owned companies,
isanother example of the group’sstrategic
importance and international projection,
aswas the invitation to Américo Amorim to
attend the reception for Queen ElizabethI,
on her official visit to Portugal. In 1987, after
Portugaljoined the EEC, the President of
the Republic, Mario Soares, visited several
Corticeira Amorim companies.

1987: Visit by Mario Soares, President of the Portuguese Republic, to several Amorim

=3 amorim cork
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International
network

Corticeira Amorim’s history is comprised
by many encounters and alliances, which
openupnew horizonsand broadenits
winningvision. Over the decades, the
partnershipsand acquisitionsthat have
made it possible tostrengthenand expand
the business have often been profiled in
Amorim News. Valuingthe relationships
with the group’sinternational partners,
attheend 0f1997 Amorim News marked
the 150th anniversary of Carl Ed. Meyer,
the group’ssubsidiary in Germany,atan
event withastronginstitutional presence
in Bremen, Germany. In the following
issue, the front cover highlighted the 30
yearsoffruitful partnership between
Corticeira Amorim and the Austrian
Schiesser group, includinga majorimpact
in Eastern Europe,andalsoin the Far
East, Indiaand China. Onthe eve of the
new millennium, inJuly 1999, the group
openeditsfirst cork stopper production
plantinthe Antipodes-in Dandenong
South, Australia. Combiningsustaina-
bility and international partnerships,

the adhesion ofthe American Airlines
company to the ReCORK cork stopper
recyclingprogramme in the United States
was highlightedin Amorim News,

inJuly 2009.

NEWS

AMORIM

Innovation and
Development

Innovation has many faces, from products
and processesto advertising. Itisone

of the drivingforcesbehind Corticeira
Amorim’sdevelopment, cuttingacross

all business units. For thisreason, itis
atheme that hasrun throughall four
decadesof Amorim News. Asearly as
1995, the industrial restructuring within
the company, with the aim of ‘rationalising
the productionstructure’, was the cover
story.In2011, the innovative “Protect the
Flavour” campaign, which praised the
unsurpassed quality of cork stoppers,
made the cover of Amorim News.

Stillin the field of stoppers, the Helix
solution, which usesthe stopper-bottle
combination to revolutionise wine
packaging, made the headlinesin 2013,
and the launch of NDtech, the technology
thatmakesit possible to offer the first
stopper thatdeliversnon-detectable
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TCA performance, made the coverin
January 2016. The Metamorphosis project
(2013), which explores the possibilities of
applying cork as conceived by bignames
in contemporary architecture and design,
and Amorim Revestimentos’ Centre for
Collaborative Innovation and Applied
Research, builtin 2015, also featured
prominently in Amorim News.

From the Siemens metro carriages (2012),
tothe Euro 2016 football pitch surfaces,
tothelaunch of Hydrocork, the first
water-resistant floatingfloorin 2014,
innovationis everywhere in the world

of cork,and Amorim Newsreflects this
disruptive and constructive spirit.

AMORIM NEWS
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EWS
. Aborn communicator - he used tosay the publication fulfilledits purpose
Aaseiay Giowp ‘Those who don’t communicate, die’ of conveyingthe group’smain news
sets up Banco Nacional de Crédito - Américo Amorim hadavisionary andachievementstoasmany people
' spirit,alwaysahead of histime. The aspossible, both within the company
creation of Amorim Newsin 1984 pays and with its main stakeholdersaround
testimony to this. From the outset, the world. The charismatic figure of
Américo Amorim wasadamant that Américo Amorim,asan entrepreneur
the publication should be translated andgreat promoter of cork, never went
into English and French (and subse- unnoticed in the pages of Amorim News.
= = = quently also into German and Spanish), Numerousarticles, inapurely business
toensure that the group’s main news contextor withamore diplomatictone,
e o e and achievementsreached strategic have chronicled hisimportantrolein
e s e markets, fosteringsharingand proximity. the leadership ofthe groupandin the
Bringingtogetherinformation fromthe developmentand modernisation
differentbusiness units, it ensured that of Portugal.
“News
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Other
Business

Although corkisundoubtedly atthe
centre of the business, over the course
ofitshistory the group’sactivity has
diversified from the world of cork into
areasasdiverse as wine production,
telecommunications, real estate,
tourism and banking. These topics

are naturally of interest to Amorim
News, which is why the creation

of Banco Nacional de Crédito, in

1991, and the openingof Arrabida
Shopping,in1996, made the cover

of Amorim News.In 2012, the wines
of Quinta Nova, which had recently
beenadded to the group’s portfolio,

were the subjectofa cover story, in N |

connection withanarticle published St. John* :
- Joh i

in The New York Times, reportingon ns uﬂlb‘ersﬂy

atribui titylo »

the honourable second place of the a Américo A

2009 vintage inaselectlist of recom-
mendations.
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New study confirms
the environmental
superiority of natural
cork stoppers

The ‘Lite Cycle Assessment’ study, carried out by PwC and
validated by independent experts, compares Naturity®
stoppers and two artificial closures (plastic and aluminium)
and concludes that corkis far superior in terms of its
environmental performance.
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The study aimed to assessthe potential
environmentalimpacts of each product
throughoutitslife cycle. The results were
crystal clear: Amorim Cork’s natural
cork stoppersare the greenestsolution
inthe market, highlightingtheir environ-
mental superiority over the main

artificial closures - plasticand aluminium.

These results once again emphasise
cork stoppers’unrivalled sustaina-
bility credentialsand their competitive
advantage, makingthem the bestally
for decarbonisingthe wine industry.
The ‘Life Cycle Assessment’ study was
conducted by PwC usinga cradle-to-
-grave approach (whichincorporates
transport, utilisation and the product’s
end oflife cycle), in accordance with the
guidelines ofthe ISO 14040 standard
andsubjected toacritical review by a
committee ofindependent external
experts. Thisstudy isthe 15th life cycle
assessment requested by Amorim Cork
inorder to gauge the sustainability of its
products. Inview of the changesthat have
recently been made to the cork stopper
manufacturing process (incorporation
ofanti-TCA technologies, automatic
sortingand refrigeration,amongothers),
itwas considered relevant toupdate
the quantification and comparison of
the environmentalimpacts of natural
cork stoppers versus the main artificial
closuresavailable in the market, and to
understand what has changed in terms
of consumption and emissions.

Environmental superiority,
competitive advantage

Confirmingthe environmental superiority
of naturalstoppersisespecially important

atatime whenboth the wine sectorand
society ingeneral are increasingly aware

ofthe importance of choosingecologically

responsible products. The comparison
providedin thisstudy reinforcesthe
credentials of Corticeira Amorim’s cork
stoppersasamore sustainable option,
especially in terms of their contribution
to mitigatingclimate change, since cork
stoppersare the only option witha
negative carbon footprint throughout
their entire life cycle.

The study confirms the superiority of
natural cork stoppersin five of the seven
parametersanalysed: non-renewable
energy consumption, greenhouse gas
emissions (significantly lowerinthe

case of cork, due to the carbon seques-
tration fostered by the cork oak forest),
the production ofsolid waste, and the
contributionsto the eutrophication

of surface watersand to the formation
of photochemical oxidants.

For Antonio Riosde Amorim, Chairman
and CEO of Corticeira Amorim, the
study ‘consolidates, on the one hand,
Corticeira Amorim’sgloballeadership
inthearea of R&D inthe cork stopper
segmentand, onthe other hand, cork’s
unmatched environmental credentials.
(...) It'salso excellent news for the wine
sector, whichincreasingly seessustaina-
bility asacrucial competitive advantage
foritsfuture growth”

YEAR40/ISSUE 4



Zimbabwean
Sommeliersshare
their inspiring story
in Portugal

Resilience, overcomingand discovery. Thisis the incredible
story of four Zimbabwean refugees who defied fate and did what
seemed impossible by becomingsuccessful sommeliersin South
Africaand Europe. Three of them - Joseph Dhafana, Marlvin
Gwese and Pardon Taguzu - travelled to Portugal as part of ajoint
initiative between Corticeira Amorim and Esséncia do Vinho,
and shared their inspiring experience with Amorim News.

AMORIM NEWS



The story ofJoseph Dhafana, Marlvin
Gwese, Pardon Taguzu and Tinashe
Nyamudoka, four Zimbabwean refugees
whoarrivedin South Africainsearch ofa
dignified life in search ofamore dignified
life, hastouched the entire world. Injust
overadecade, they have builta prodigious
careerin the world of wine, assommeliers
and now alsoas producers. Theirstory is
evenmore incredible when you consider
that they began from scratch. In their
country of origin, wine was the exception.
Inthe early 2000s, the situationin
Zimbabwe was complicated, with the
economy fallingapart, which obliged
many people toleave the country.In
neighbouringSouth Africa, the wine
industry,along with the restaurant

sector, was the only one thataccepted
foreigners, as Pardon explains: it wasthe
only opportunity and we had to take it.

Discoveringwine

Before arrivingin South Africa, none
ofthem had tasted adrop of wine.
Itwasinthe country that welcomed them,
workinginrestaurantsto earnaliving,
thatthey discovered this ‘delightful

drink called wine’,inJoseph’s words.
That’swhat sparked their curiosity.
Andalsoledto challenges.

Workinghard, studyinghard, the
sommeliers, withindependentbut
connected paths, began tomake a

name for themselvesand became
recognised in South Africa. It wasthen
thatJean-VincentRidon, South Africa’s
best-knownsommelier, challenged them
todowhatseemed to beimpossible: take
partinthe World Blind Wine Tasting
Championship.“In2017,Jean Vincent
said:’Guys, four of youare inthe Top 10,
why don’tyou create Team Zimbabwe?”
The four of usbegan discussingand thinking
about forming Team Zimbabwe. That’s
how the team was created, recalls Marlvin.
Anarticle, written by the journalist Erica
Platter and published on the website
ofthe renowned wine critic, Jancis
Robinson, fuelled their greatadventure.

The story of fourimmigrants turned
sommeliersare forgingtheir own destiny
ismoving, profound, transformative
andreal. A crowdfunding campaign was
quickly setup, tohelp cover the costs of
theirtrip to France. Itsurpassed all expec-
tations. And two Australian filmmakers,
Warwick Rossand Rob Coe, fascinated
by their story, decide to accompany

them to the championship in Burgundy,
recordingthe memorable, touchingand
emotional images that form the basis of
the documentary ‘Blind Ambition’ (2021).

“Team Zim’
in Portugal

InFebruary, three membersofthis
fabulous ‘Team Zim’ travelled to Portugal.
In partnership with Essénciado Vinho,
Amorim Corkand Amorim Cork South
Africa, they were invited to share their life
journey, takingadvantage of their stay in
Portugal to learn more about Portuguese
wines. ‘Workingasateam, what you
learnfrom each otheris probably great
cohesion, because yourealise each other’s

YEAR40/ISSUE 4



weaknesses and also their strengths;
summarises Pardon, describingwhat
happenswhenyougetyournose and
palate workingtogether. “We have to
trusteach other whenit comesto taking
decisions. And when we take adecision,
it'sone we’ve made together, notindivi-
dually; explains Pardon.
Ittakesalotoftalentto beagood
sommelier, but, as we quickly realised,
italsotakesmuch more thanthat.
“Idon’tthinkanyone isbornasommelier
oranengineer orapilot,but yougoto
schooland you have to work on your
talenttoallow itto blossom, says Pardon.
Marlvinadds: ‘Ithink agreatsommelier
hasto think outside the box, explore and
be adventurous whenitcomestoserving
awine. Or even create awinelist” You
alsoneed ‘discipline’, they assure us, good
‘communicationskills’and meticulous
attention to detail. And study, youneed
tostudyalot.

Wine memories

Notleastbecause,astheyremindus,
there are many lessons to be learnt from
wine. “Wine makesyouvery humble, it’s
producedinavery natural manner - from
the harvest, to the production of the wine,
tothe way that youopenthe bottle, serve
it,drinkitand listen to its message. You
can’tcut corners, honestly speaking, in
wine! explainsJoseph, with the depth that
characteriseshim (on Instagram, he goes
by the name wine_poet) There are times
when I've felt extremely humble about
wine in competitions where you're given
seven minutesto analyse winesand say
where they come from, the grape variety,
the region, the producer... People take that
moment for granted, but you're sweating
andbleedinginside because you wantto
doyourbestand you've been workingvery
hard. Sothat moment humblesyoutothe
lowest possible point, he concludes.
Joseph takes on this poetic vein, but
Marlvinisn’t far behind: “We all have that
bottle in the cellar that we can’t wait to
open. When you have that opportunity,
[think that when youremove the cork,
youfeel the satisfaction andsay ‘oh, it’s
finally happening’, and thiswine hasbeen
protected withanatural cork stopper
foryearsandyears,and now [ have the
opportunity to open the bottle. And
remember, wine isjustapoem.It’swhen
youremove the cork that youstartto hear
allthe sounds, all the poemsthat come
outofthebottle”

From wine to cork

Despite havingopened thousands of
bottles of wine over the course of their
careers, before visiting Amorim Cork,
Marlvin,Joseph and Pardon knew
relatively little about cork. Their visit

to Amorim'sfactory and to Heritage
House and facilitated very close contact
with Amorim Cork’steam, was trans-
formative. ‘The visit to Amorim Cork
opened my eyes,” summarises Marlvin,
“Forexample, sustainability: [t takes
yearstomakea cork stopper”’

After gettingto know cork from the inside,
few doubtsremain. As Pardon explains:
‘Atthe end of the day, what we want to
achieve for our customersisto have the best
possible product, so we’re definitely going
tolook for natural closures over others.
Becauseit’satradition, customers

also expect quality,and they associate
quality with cork”

Returningto their projects-they’reallin
the world of wine, as producers, in South
Africaandalsoin Europe - the fabulous
sommeliers continue toserve asan
example ofhope and overcoming,

Trueto their roots, their culture and

the place that they callhome, they
establishastrongrelationship with the
community through their personal
projects,empoweringand raising
awareness through the power of educa-
tion,in the world of wine and beyond.
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Amorim Cork opens
two new factories

Following the openingof two industrial
unitsin Mozelos at the end of 2023,
Corticeira Amorim now has 32 factories,
20located in Portugal. The two new plants
- Biocape and Elfverson, the latter created
in partnership with].C. Ribeiro - have a
total surface area of 55,000 square metres,
expanding Amorim’sindustrial capacity
and doubling production.

These are two new factories, both equipped
with state-of-the-arttechnology, that
reinforce Corticeira Amorim’sindustrial
capacity, thatencompasses 32 factories.
The two units, both located in Mozelos, were
inaugurated in Octoberand are dedicated
tothe production of wooden capsules.
Both factories-Biocape and Elfverson -
integrate artificial intelligence and robotics.
The Elfverson unit, ajoint venture withJ.C.
Ribeiro, is dedicated to the production of
wooden capsules for stoppers.

Itshould be noted that Biocape isthe unit
dedicated to wood processing, providing
supporttothe Amorim Top Series capsule
stopper unit, which together with the
Elfverson wood capsule production unit,
allows for greater vertical integration

ofthe production process, increasing
efficiency and accessto better raw
materials. The incorporation of state-of-
-the-arttechnology makesit possible to
improve efficiency in the treatment of a
materialasnobleaswood, thereby guaran-
teeingthe excellence of the end product.
Itisestimated that whenfully operational,
both factories will have 75 employees,
furtherstrengtheningthe industrial fabric
of Santa Maria da Feiraand guaranteeing
suppliesto the factories of both Amorim
Corkand].C.Ribeiro.

The investment in the two facilities
translatesintoasignificant expansion
ofthe production perimeter, since it
doublesthe production capacity and
makesit possible to foster vertical
integration of wood preparation,
bringingtogether two noble materials-
corkand wood.
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Corticeira Amorim
promotes sustainable
constructionin
[.ondon

The iconic Building Centre
in London hosted a debate
organised by Corticeira
Amorim onthe new
paradigm of sustainable
construction. The initiative £
brought together -
international experts
from the architecture
and construction sectors
and included sessions
onlearningabout,and
experimenting with,
cork solutions.
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Inresponse to the question, “How can

we achieve performance and reduce

the carbonembodied in construction?’
Corticeira Amorim challenged interna-
tional experts from the architecture and
constructionsector toreflectonanew
paradigm of sustainable construction
anditscontributiontoabetter planet.

The participantsmetin Londonat the
emblematic Building Centre, which was
chosenbecauseitisalandmark space inthe
heart of the British capital, which exhibits
the bestin construction and materials,
alongside the work of renowned architects
and designers. They discussed current
changesunderway, while atthe same time
extendingtheir knowledge of cork,

a100% natural material that has played, and
will play,animportantrole in sustainable
constructionandresponsible architecture.
The initiative, which wasopento the
general public, subject to registration,
wasattended by architectural, engineering
and construction companiesand studios,
aswellasstakeholdersfrom the wider
community, who took partinadynamic
dialogue on the presentand future of the
constructionindustry.

The eventincluded several knowledge and
experimentation sessions, coordinated by
specialists from Amorim Cork Insulation
and Amorim Cork Composites, where
practical perspectives were shared on
how to reduce the carbon footprint of the
construction sector, as well asthe benefits
and advantages of using cork materialsin
the variousstages ofabuilding’slife cycle.
Inthese sessions, participantslearnt more
about the characteristicsand applications
of cork,andin particular itsadvantages
intechnical and sustainability terms,
through innovative and high-performance
solutions.

By virtue of the characteristics of cork,

the solutions, developedin R&D

and innovation processes, offer great
advantagesin termsofbuilding quality,
indoorairand comfort,aswell as
contributingto savingresources, both
duringthe construction processand
throughout buildings’ useful lives.
CristinaRiosde Amorim, Corticeira
Amorim’s Managing Director, remarked
abouttheinitiative: ‘Thiseventis
yetanother demonstration of our
contribution to mitigating climate

change, through the presentation of
products which deliver high technical
performance, and contribute to decar-
bonisingthe constructionsector,adding
value to the entire chain. The emerging
environmental challenges reinforce the
importance, within the sector, ofaccele-
ratingthe path towardsa transition to
sustainable constructionand, in the
specific case of Corticeira Amorim,

we are presenting, thistime in London,
innovative cork solutions, thatare
applicableinallareasof construction
and rehabilitation,and which guarantee
long-lastingtechnical performance,
thereby contributingto achievement of
the UN Sustainable Development Goals”
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Bionatural, from
Wicanders Wise,
wins the Green
Collection Award

at DOMOTEX

After four years of research and development, Amorim Cork
Flooring’s new 1009 natural and fossil plastic-free product
line convinced the jury at the prestigious German trade fair.
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Amorim Cork Flooring - whichannounced
acompletely PVC-free portfolioat
thebeginningof2024, one yearahead
ofschedule - saw its commitment to
absolutely innovative green flooring
recognised through the attribution ofa
Green Collection Award at the prestigious
DOMOTEX trade fairin Hannover,
Germany. DOMOTEX s Europe’smost
prominentflooringtrade fairand aglobal
reference thatannually brings together
more than 1,000 exhibitors, 69% of which
are international.

Through the Green Collection Award,

the organisation’sjury honoursdistinctive
sustainable products, production processes
and companies. Wicanders Wise’s
Bionaturalline didn’tgo unnoticed.
Combiningrealism and sustainability,
Bionatural flooringisavailable in natural
cork, woodandstone. Itisa100% natural
solution thatis free of fossil-based plastics.
With recyclable content of over 95 %,

itisaproductmade from cork and natural
and recycled materials, such assugar cane
waste, soyaoiland wood fibre waste.

In Hanover, where he visited DOMOTEX,
AntonioRiosde Amorim, Corticeira
Amorim’s CEO and Chairman, referred
tothe union betweensustainability

and digjtal printing, emphasisingthat
‘“This combinationisanabsolute novelty
inthe market, which, afteritsreception

in Germany, will soon be presented
inother countries’.

Fernando Melo, then CEO of Amorim
CorkFlooring, added: ‘Itis with great
pride and satisfaction that we received the
Green Collection Award. It recognises our
company’scommitment to sustainability,
by creatinga productsuch as Bionatural,
whichis100 % natural and free of fossil
plastics. Bionaturalis the result of four
yearsof R&D and reflects Amorim Cork
Flooring’s mission to developanincrea-
singly sustainable portfolio, which isnow

100% PVC-free. When we work with
araw material as exceptional as cork,

our customersexpectonly the bestand
mostsustainable products, which is exactly
what we develop and deliver. We would
like to thank the jury and the organisation
for thisaward, which makes us very proud”
Thisisthe resultofanimportantjourney
towards sustainability. To become even
greener, Amorim Cork Flooringused
digital printingtechnology toreplace

the rangesthatstilluse PVC withnew
products. Around €10 million have
beeninvested inthe acquisition of

anew digital printingline which, in
addition to the realism ofthe printed
image (directly onto cork), manages
toreplicate the texture of the visuals,
whether wood orstone. Thishasgiven
rise to the Wicanders Wise brand, which
bringstogether the two existingbrands,
inamove tocombine the comfortand
performance of Wicanders, with the
sustainability of Amorim Wise.

«This combination
isanabsolute
noveltyinthe
market, which,
afteritsreception
in Germany, will
soon be presented
in other countries’
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Corticeira Amorim

distinguished in the
Caixa ESG awards

Corticeira Amorim received the Caixa ‘Supply-Chain’ Award,
which values good practices throughout the supply chain,

and the Caixa ‘Environmental Transparency and Performance’
Award, given to companies that disclose their carbon emissions.
The Caixa ESG Awards recognise companies that make the
highest investment in sustainability, by implementing ESG
criteriain their business practices.

‘u.
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Inthe context ofits dedication to ensuring
sustainability, Corticeira Amorim’s
commitment to ESG (Environmental,
Social & Governance) good practices was
recognised in February 2024 through

the attribution of two Caixa ESG Awards:
The Caixa ‘Supply-Chain’ Award and

the Caixa ‘Environmental Transparency
and Performance’ Award.

These awards, attributed indepen-
dently and with total transparency, are
aninitiative organised by the Caixa Geral
de Depdsitosthataimsto recognise and
encourage the adoption of measuresthat
promote and materialise ESG criteria

by the bank’s corporate clients.

Corticeira Amorim was the winnerin

the Caixa Supply-Chain Award category
which, based on marketevidence, honours
acompany thatstandsoutintermsofthe
incorporation of ESG concernsintoits
value chain, promoting ESG practices
with suppliers/customersand granting
associated benefits.

One ofthe main differentiatingfactors
wasthe fact that Corticeira Amorim
promotedthe first ESG operationinthe
sectorin 2023, thereby reinforcingits
commitment tosustainable development
andthe preservation of forests.

InSeptember 2023, Corticeira Amorim TranSpaI'e nt

promoted the first ESG financingline

forsuppliers of cork raw materials, FO Otprlnt

in partnership with Caixa Geralde

Depdsitos, inaninnovative operation The Caixa ‘Environmental Transparency
entirely devisedand structured and Performance’ Award isbased on the
by the two organisations. Carbon Disclosure Project (CDP) 2023
Thisinitiative encourages ESG practices rating, and aims to honour companies
throughout the supply chain, since thatvoluntarily disclose their carbon
Corticeira Amorim’s cork suppliers will emissions, somethingthat Corticeira
beable to benefitfromadiscountonthe Amorim hasbeen communicatingin
spread of the financinggranted by Caixa, the framework of the CDPsince 2013.
infunction of their level of Environ- Caixa Geralde Depositosawarded 12
mental, Social and Governance (ESG) diplomasto 12 organisations, including
classification and the existence of forest Corticeira Amorim.

certification by the Forestry Stewardship
Council (FSC), i.e. directly proportional
tothe respective level of development

of ESG practicesand forest management.
Thisis Corticeira Amorim’s first
financingline thataimsto encourage
best ESG practicesinitssupply chain,
and marks the company’ssixth ESG
financingoperation, includinggreen
commercial paper and bondsand sustai-
nability linked programmes.
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Towards the future
with commitment
and ambition

Another Corticeira Amorim Management Meeting was

held at the Casa da Musica in Porto, dedicated to the theme,
Commitment and Ambition. The meetingdefined objectives
for 2024, strengthened team spirit and celebrated the talent
that runs through the group and consolidates leadership,
rewarding people and projects that stood outin 2023.
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Corticeira Amorim’sannual management
meetingonce againservedasan
opportunity to take stock of the year,
revisitingthe highlightsand milestones
0f2023, trace objectives for the future
and pay tribute to the most outstanding
people and projects, through attribution
ofthe Corticeira Amorim Awards.
Thisyear, the theme for the management
meetingwas ‘Commitmentand
Ambition’, two key words which, as well
as coinciding with Corticeira Amorim’s
initials, represent our commitmentto
achieve the goals we have set ourselves
and the ambition togo furtherand
dobetter, wherever there isroom for
progress. Without forgettingthat our
underlyingcommitmentis firstand
foremost to people, those who make
Corticeira Amorim whatitis,and who
stand at the heartofthe company; to the

raw material of cork, which underpins
everythingwe do,and which inspires

and moves us; and sustainability, which
definesus, which we defend and promote,
and without which nothingcanbe done,
bothtoday and tomorrow.

The meetingbrought together 200 men
and women fromall our business units,
andreinforced the feelingof belonging
tothe ‘Corticeira Amorm Family’.
Inanother edition of the Corticeira
Amorim Awards, exemplary projects
were honoured, together with the people
whose talentand work was outstanding
in2023, contributingto the company’s
diversity,dynamismandsolidity and
inspiringthe entire team througn their
example. Thisyear, the mainaccolades
were the Safety Award, Revelation
Award, Best Project Award, Sustainability
Award and Career Award.

Safety Award

Everyone’ssafety isan absolute priority,
the basis ofan exemplary working
environmentand the drivingforce behind
sustainable development within Corticeira
Amorim. Ensuringthatallemployees
workinsafety, guaranteeingthe health
and well-beingof our teams, is essential
andatransveral concern thatspansall our
businessunits. This year, Amorim Cork
won the Safety Award, as the business unit
with the lowest rate of accident frequency.

Revelation Award

At Corticeira Amorim, true revelation lies
intheattitude, passionand commitment
thateach youngperson brings with them.
The Revelation Award honours the

work of youngemployees whostand out
through their professionalism, dedication,
passionand contribution to the projects
inwhich they participate. And also for
their exceptional team commitment.
Recognisingthose who make a difference,
the Revelation Awardisaninvitationtoall
employeestoadoptan ‘Amorimattitude’,
and, in essence, deliver their best.
Thisyear’s winners were product designer
Daniel Oliveira, from Amorim Cork, and
Marcia Silva, logistics manager at Amorim
Cork Composites, Other nominated
employees were Sandy Silva, warehouse
manager at Amorim Cork Flooring,and
Antonio Palminha, warehouse manager
at Amorim Florestal.
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Best Project
Award

Inan award for which all business units
compete,and which values the courage to
dare and challenge conventional standards,
the followingentities were nominated:
Amorim Cork, forits vertical integration of
Biocape and Elfeverson woods, Amorim
Cork Compositesforits continuous
flooringpress, Amorim Cork Flooring for
itsdigital printing projectand Amorim

Florestal forits Cork Extraction Machines
and Tweezers project.

Each projectin this category combine-
sinnovation and excellence, usingthe
disruptive power ofinnovation to go
further.Inacompetitive edition, the winner
was Amorim Florestal. By incorporating
technology into the cork extraction process,
this project makesit possible to capture
more resources for cork extraction,and
thereby optimise costs. By 2023,around 7
per centofthe cork extractedin the Iberian
Peninsula will have used these machines.

Sustainability
Award

Based on the corporate motto
‘Sustainable by nature’,and inan industry
founded ona100% natural, recyclable and
renewable material, sustainability liesat
the heart of Corticeira Amorim’s business
activity andits projectsfor the future.

The Sustainability Award recognises
precisely that: projects thatstand out
fortheirresults, butalso for their contri-
bution toabetter future for everyone.
The entitiesnominated for thisaward
were Amorim Cork, for Robotisation of
Packaging, Amorim Cork Composites,
with the Trueblend project,and Amorim
Cork Flooring, withINNOP 25. The

latter was the winningproject, which
hasenabled Amorim Cork Flooringto
presental00% PVC-free portfolio by
2024, one yearahead of the targetsset,
inaremarkable example of the alliance
between innovation and sustainability.

Career Award

AbdulRehman won the 2023 Career
Award, after 36 years of dedicationand
commitmentto Corticeira Amorim.
Withacareer marked by elegance and
rigour, butalso by companionship and
solidarity, he hasspanned more than
three decadesof Corticeira Amorim’s
history. Thishasbeenaperiod of

great transformation and growth,
accompanied by his exemplary profes-
sionalism and remarkable personality,
emphasised by allthose he met within
the group, many of whombecame
friendsaswellas colleagues. He joined
the company asamember of Corticeira
Amorim, S.A.,now Amorim Cork
Composites, S.A.. A few monthslater,
he was transferred to the Amorim
Building, the Amorim Group’s
headquarters, where he worked asan
accountantand administrative director.

What does it mean to you toreceive
this Career Award?

[tmarksthe ‘culmination’ of many years
of dedication, of friendships created with
my colleagues, some of whom are still
working, others who have retired, but
withwhom Istillmaintain regular contact.
I'mnotforgettingthose who have already
departed thisworld and others whostill
have alotto contribute to the growth

of thisgroup.
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More than colleagues, we have the
feeling that the people who work or
have worked with you along the way
are fellow travellers. How would you
describe the spirit of this ‘Amorim
family’?

The spirit of collaboration ofall those
who work with me, not forgettingthose
who are nolonger with the group, has
alwaysbeenand continuestobe the
key to the group spiritin our ‘Amorim
family’. They all contribute to our
family’s professional success.

You've been with Corticeira Amorim
for over three decades. What has this
experience brought you and what

do you think has been your greatest
contribution to the group?

The first privilege was to have worked
for Américo Ferreirade Amorim.
Anotherprivilege,and alsoafeelingof
enormous pride, wastoaccompany the
‘birth’ of the Group’s parent company,
Amorim Investimentos e Participacoes,
SGPS, SA. and the listing of Corticeira
Amorim, SGPS, SA on the Portuguese
stock exchange. These were remarkable
momentsinmy personaland
professional fulfilment.

You were very close to Américo Amorim.
What would you highlight about that
relationship? How do you remember

the man and the businessman?

Américo Amorim was undoubtedly agreat
businessman, with a vision and antici-
pation ofthe future, which contributed to
the growth of the Amorim Group. He was
very demandingand, inagood way, very
difficult to work with. It was these qualities
thatencouraged me togetusedto his
workingstyle over many years.

Afew yearsafterIjoined the group,

Iasked whetherIcould take 15 days off,

for private reasons. Before givingme any
decision, or even askingme the reasons
formyabsence, he said thatit didn’t make
sense foran employee to be absent for
suchalongtime whenthe employer
wasat work.

ButwhenItold him thatlintended togo
onapilgrimage to Mecca, he asked me:
‘Are you ofthatreligion?’ After my return,
inthe middle of the group’s Board of
Directors, he told all those present thathe
wasalso ‘Islamic’, because he keptall his
appointments, justas Abdul did with his
daily prayers. The fulfilment of scheduled
hourswasa constantand one of hismain
characteristics.

Knowing Corticeira Amoriminside
out as youdo, what do you expect
fromthe next 150 years?

These will be difficult times, due to
many controllable factorsand others
thatare beyond human control.

The world has changed agreat deal over
thelast 60 years. We've evolved and
humanity hasseenitslivingconditions
improve, although there’sstillalot
tobe done. The world’sgeostrategic
conditionsare unpredictable, aswe
haveseeninrecentyears. Corticeira
Amorimlooksto the future with
caution, but with great optimism,
convinced thatthe bestisyetto come.
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Forest: 2500 more
cork oak trees planted
by volunteers tgom
Corticeira Amorim

Tree by tree, we're planting the future. Last November,

125 volunteers from Corticeira Amorim planted a further
2,500 cork oak treesin the annual reforestation campaign,
within the framework of the Green Cork project.

The trees were planted in the Herdade da Baliza estate,

in Castelo Branco, which the Amorim group acquired in 2018.
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The plantingof cork oaksand other
native treesisalready a well-estab-
lished tradition, which hasinvolved
volunteers from Corticeira Amorim
volunteersevery yearsince 2011. In the
context of thisinitiative, conductedin
collaboration with Quercusas part of
the Green Cork cork stopperrecycling
programme, and as part of the Common
Forest project, volunteersactively
contribute to ensure the viability and
value of Portugal’s cork oak forests.
These forestsare important natural
CO2sinks. Everyyearitisestimated
thatthey cansequesterupto14.7 tonnes
of CO2perhectare. They also provide
otherimportant ecosystemservices
-suchasregulatingthe hydrological
cycle, protectingagainstsoil erosion,
promotingbiodiversity, reducingthe
risk of desertification and consolidating
barriersagainst forest fires.

The initiative involved 125 volunteers,
and for the first time took place

onan estate owned by Corticeira

Amorim - the Herdade daBaliza, in
Castelo Branco - where aninnovative
forestry managementmodelhasbeen
implementedsince 2018. Over the
course of the day, more than 2,500 young
cork oak trees were planted. Corticeira
Amorim volunteers have planted
more than 27,000 native treessince
2011-the yearin which the cork oak
was unanimously declared Portugal’s
National Tree. They have thereby
contributed tothe creation of more
biodiverse and resilient forests.
CristinaRiosde Amorim, Corticeira

Amorim’s Director responsible for Sustai-

nability,emphasised the importance of
thisinitiative, whichis partofa journey
spanningmore than 150 years marked
by greatawareness of the social, environ-

mental and economicimportance of cork

oak forestsand of forestsin general. We
reforest with care and innovationand,
through our example, we strive tospread
knowledge, applicationand recyclingof
cork, thisunique raw material thatisthe

basis of our businessactivity. We have
avery clear goal - to stimulate ecological
awareness, and continue to leverage
alow-carbon economy by minimising
environmentalimpacts”

Inaddition to the Herdade daBaliza, which
coversanareaof 2,866 hectares, Corticeira
Amorimalso ownsthe Herdade de Rio Frio
estate,in Alcochete, with 5,100 hectares.
With thisinvestment, and the involvement
ofitsemployees, Corticeira Amorimis
reinforcingitsgoal ofleadingthe way inthe
developmentandimplementationofan
innovative management model for forests.
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Antonio Ferreira
Amorim

1928-2024

A major figure in the third generation of the Amorim Family, Antonio Ferreira
Amorim, the third of four brothers, departed from this world at the age of 95.
Duringmore than seven decades of dedication to Corticeira Amorim, he always
maintained a youthful spirit, profound humility and humanity, and cultivated
aclose relationship with everyone he worked with, who he knew were the soul
of the group. He will always remain an example of hard work, determination,
courage and responsibility.

Hejoined the group in 1949, aged just 21, and dedicated himself to developing
the family cork processingbusiness, makinga decisive contribution to defining
and implementing Corticeira Amorim’s strategy. A man of action and of the
land, it was in the factory, with people, that he felt most ‘at home’. He assumed
responsibility for production and soon established himselfasan industrial
leader, thanks not only to the rigour and effectiveness of his operational
management, butalso to hisstrongand captivating personality.

He liked to feel the pulse of the company from the inside. His main concern
wasalways people, with whom he established a relationship of complicity and
respect, and this was reflected in the company’s productivity, safety and overall
professional motivation. A man of personal connections, it was in his family
that he found a safe harbour and guidinglight and reference.

Passionate about cork - which he described as ‘a very special and particular
material - and the cork oak forest, he played an important role, ahead of his
time, inimplementingthe best forestry management and production practices,
in perfect symbiosis with nature.

Antonio Ferreira Amorim will remain in everyone’s memory asaman with an
unequivocal commitments: to cork, to the factories, to people and to his family.
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