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Heritage House: the Legacy and Future of Cork

Looking to the past, while forging the future. At the Heritage
House these two timeframes are united in a unique way, with the
splendour of cork and the history of Corticeira Amorim. A living
museum that is both amemory store and an archive, and also and
engine of creation and experimentation. It offers an immersive
experience, designed to discover a unique raw material - including
its history, present and future. If cork is nature and innovation,
beauty and sustainability, it reveals itself here to be practically
infinite in its capacity to surprise us and deliver new answers to
global challenges. The doors are open. Shall we enter?
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Heritage House:
The greatest heritage
isthe future
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A150-year history cannot be forgotten.
[tmustbe renewed and projected into the
future. That's what we wanted to do with
the renovated Heritage House, by creating
aunique meetingplace between tradition
and contemporaneity. To achieve this,

we returned to our origins, while looking
towardsthe future. We delvedinto the
family archives, the history of Corticeira
Amorim, the materiality of corkand
opened our eyesto everythingaround

us, inthis place immersed in memories.
We invited top professionals, who have
proventrack recordsin the fields ofarchi-
tecture and design, to help us design this
space, to celebrate cork and, with humility,
its profound connection to the Amorim
family. We benefited fromapreciousand
remarkable collaboration with Hugo
Dourado’s ColetivoMEL and Pedro
Caride’s Por Vocagao, who developed

the projectin close liaison with our
in-house teams. After almost three years
of design - frominitial sketches, which
already contained all the inspirationand
impetusofthe space, toimplementation
-the end resultis truly moving, because it
fulfilsthe mission of elevating cork, while
payingtribute to the Group’s history

and to aunique raw material, distinctly
Portuguese and sustainable, which, thanks
to Corticeira Amorim, hasgained wings
and taken over the world.

Inaveryunique way, Heritage House
transcends the limits ofa conventional
museum or showroom, and highlights
adeep-rootedlegacy, spanningfour
generations of the Amorim family, always
infavour of valuingcork asanaturaland
cultural heritage. More than amuseum,
it'sajourney,amultifaceted story that
unfoldsatthe pace and interests of the
visitor'sgaze. By combininghistory,
culture and education, Heritage House
transportsusonajourney through the
evolution of cork processing, combined

with the unique contribution ofthe
Amorim family. The exhibition highlights
the importance of the material, its past
andits future, unfoldinginamultiplicity
ofapplicationsand revealingitsintrinsic
link to sustainability.
Thisisanimmersive experience, that
ismade even more engagingby the
omnipresence of cork - from the floor to
the walls - alwaysin harmony with the
exteriorand always emphasising cork’s
unique and exceptional characteristics.
Based ontraditionand expertise, Heritage
Houseisalsoaspace for innovation,
where we candiscover some of cork’s
most unexpected and transformative
applications,and where we candirectly
experience the benefits ofamaterial
that, while preservingitsauthenticity
and remainingtrue toitsnature, isalways
capable of surprisingus, ofgoing further.
Ifthisisahouse thataimsto celebrate

the importance of cork - yesterday and
today - we aim to ensure thatitslegacy
persiststhrough time and extendsinto
space,alwaysin order to enhance this
unique resource, expandingknowledge
and preservinghistory. Alwaysin
complete awareness that the greatest
heritage isthe future.
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Heritage House:

A New Museum to
Celebrate the Legacy
and Future of Cork
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Linkingthe history of the Amorim family with that of cork,
the Heritage House bears witnessto a preciouslegacy,

that must be preserved. This exploration into the Amorim
universe alsoinvites usto learn about and value cork as a
unique natural and cultural material, in animmersive and
authentic experience.

Allthe photographs in this article were taken by © José Campos

AMORIM NEWS



“Thisiswhereitallbegan,’isthe thought
that comesto mind as you walk through
the garden gate ofthe Casado Fundador
(Founder’'sHouse). Evident care hasbeen
taken with the building, which retainsits
eleganceand, despite itsage, continues
tobe well preserved, asif people still

lived there. And indeed it continuesto
beinhabited. Lunchesatthe Casado
Fundador - held prior to work meetingsin
which transformative ideasare born-are
excitingmoments brimming with stories
and tradition, in the home and point of
origin ofadaringgeneration.

This connection to the family’s origins
isreflected inside, through amixture
ofheritage and innovation, lookingto

the future of cork. This originality isalso
reflectedin the buildingon the edge of the
garden -aformer warehouse. Whenyou
enter thissecond building, through asubtle,
almostsilentdoor, youguess whatawaits
youonce youstepinside. Butassoonasyou
enter the old warehouse -arural building
which previously served asahayloft,
warehouse and manufacturingunit - you
are instantly hit by the characteristicaroma
of corkand impacted by the beauty and
humble grandeur ofaspace thathasbeen
completely reconfigured - toincorporate
objects, revisit timesand places, welcome
peopleand,aboveall, tellastory.
Butwhatstory? Firstand foremost, the story
ofthe Amorim family, butalso, inseparably,
the story ofaunique natural resource — cork
—whichitisimportanttolearnabout, value
and preserve;the story of the associated
culture and industry that takesit further,
expandingitsincredible possibilities;and
the storyand future ofthe unique cork forest,
whichissynonymous with sustainability.

Heritage House
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Ajourneytothe
world of cork

Nuno Barroca, Corticeira Amorim’s
Deputy Chair, was responsible for
coordinatingthe renovation project

for Heritage House, the museum that
hasreopeneditsdoorsafteralmost

one year ofdesign and two years of
construction. For this project, hejoined
forceswith the designers Pedro Caride
(Por Vocacgao) and Mariana Serra, and
the architects Hugo Dourado and Ana
Batista (colectivoMEL), who have
brought creativity, innovation, talent
and passion to the project, interpreting
the challenge, workingside by side with
Corticeira Amorim. While retainingits
strongidentity, revealingthe precious
layersofitshistory, the space isentirely
newhasbeen completely transformed,
and transportsusonan appealingand
emotionaljourney into the world of cork
and itsrelationship with the various
generations of the Amorim family.

Aliving
museum

Inthebeginning, it wasahouse. The
house ofthe founder, whosetup asmall
corkstopper factory in 1870, which led
toagreatadventure. The family home
ceased to be usedin the 1980s. Américo
Amorim thought thatitwould make a
good “visitingroom” for the Amorim
group, thenin the midst ofinternational
expansion. He spoke to Eduardo Correia,
the group’scommunications manager, to
getthe projectunderway. He wanted to
buildamuseumin the warehouse behind
the property,and the space openedin
the1990s. “That’show itall began. also
helped outback then,” recallsNuno
Barroca. “Obviously the goal, moment
and form reflected that specificmoment
intime. Several yearslater, we decided to
chartadifferent course” Nuno Barroca
adds: “I think Américo Amorim wanted
togive that museum three dimensions:
family, originand longevity.

Ifthereisone area where we excel, it’s
our family values. A150-year history
isn’tto be forgotten, itshould be
honoured. That’s what wasat the root of
the conceptionandreuse of thisspace.
And withgreatsuccess:it'snow our
visiting card. People come (to Corticeira
Amorim) from throughout the north of
Portugal, everyone visits.’
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Lookingat the
past, to build
the future

“It was very importanttosee tradition,
totell part of the group’s history,and
alsoto bringinnovationinto the space,’
explains Nuno Barroca. “A space where
youcan breathe cork, and create a very
pleasantspace. [ tried to maintain the
spaceinits full originality, respectful
of,and in harmony with, Nature,

while ensuringthatall the windows
are in dialogue with the exterior.
Ithink thatthe architectand
designerinterpreted this very well”.
The design team explainshow

the house was transformed.
Thisinvolved atremendous challenge:
totake a “cluttered space, with false
ceilings, plasterboard, hiddenand
covered windows, things that were
perceived from the outside and not
fromtheinside” and emptyitand
thenrevealitinitsfullsplendour.

“We whittled the space down, and let
the space tellits own story,” summarises
Pedro Caride. The designers opted for
the “simple gesture of creatingnew
openings” and allowingsunlightin and
the space to breathe, inakind of “spatial
archaeology” capable of illuminating
the history of the place and, at the same
time, bringingit to the present day.
“Forabuildingthat was originally

very humble and unpretentious,

we were able to bringaspatial nobility
—derived fromthe ceilingheight,
windowsand doors, the sunlight,

the skylights-italmost feelslike
enteringa church, because ofthe high
windows” explains Pedro Caride.

«Forabuilding
that was originally
very humble and
unpretentious,

we managed to
endow it witha
spatial nobility»
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Space and matter

Inaworld where materials merge

and transform, cork isomnipresent.
The projecthighlightsand celebrates
cork’ssensory qualities, rangingfrom
itsearthy, comfortingaroma, toits
absorbentacoustics, encompassinga
rich diversity of textures, vivid colours
and comfortingthermal character-
istics. Cork can be found literally
everywhere in Heritage House - inits
pure state orinamore sophisticated
form. Even for those who think they
already know everythingabout cork, or
think they’ve seen everythingthat can
be done with cork, there will always
bean element of surprise,amazement
and wonder at the extremely creative
manner in which the team of designers
hasapproached the material.

Pedro Caride and Hugo Dourado
explainthattheideawastoenable the
architecture and interior design to work
togetherto create aspace that presents

the “face of Amorim”. Thisinvolved
combiningtwo core materials - cork
and metal: “Few clientsin the world
can have thislanguage, whichisso
distinctive and their own. As the world
leader, Amorim knows more about cork
thananyone else in the world. Then
there’sthe question of metal, because
inits150-year industrial history, metal
hasbeenlinked to the industry from
the very outsetand continuestoday -
frompallets, to transport, machines,
saws, all the machinery. Atthe start of
the project thisrelationship between
corkand metal offered aniconicimage
—the materialisbornasthe axe enters
the cork bark. Thenceforth, thisunion
of corkand metal continues until the
end ofthe production process”

Nuno Barrocaexplainsthat one ofthe
project’smostimportantelements
isthe incorporation of technology in
construction of the space, through
Growancork - aprojectbornat Amorim
Cork Ventures - which developed the

panelsthatdisplay the project’s features,
displaysandallitsstructural elements.
Walkingthrough aspace where corkis
omnipresent, the eye lingerson a few
focal points, such asthe staircase that
providesaccesstothe upperfloor (a
mezzanine entirely covered in expanded
cork, which functionsasamultipurpose
room),akind of cork “silo”, where ametal
gridiscompletely lined with cork waste,
the materialin its most primitive natural
state, and cork granuleson the inside.
Ortheflooring, specially developed for
the project, which consists ofaseries

of cork “clubs”, placed ina herringbone
pattern, inspired by wooden “clubs”,
usingwooden planksto create an
exquisite visual effect,accompanied

by the unique sensation of walking

on cork.
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From the family
to the forest:
ahistory of cork

"The historical record was very important.

We wanted to spanallfour generations,
andso the first moment was the family
history;” explains Nuno Barroca, referring
tothe way in which the contentofthe
exhibition wasreorganised.

Thisisthe natural startingpoint, the
beginningofan exhibitionjourney
withavery clearandintuitive narrative
structure, that visitors can explore in
theirown way and develop at theirown
pace.Inaddition to the static content,
placedin panelsthatguide visitorsalong
thisjourney,an LED wall, in the centre

of Heritage House, presents comple-
mentary narratives, which intersect

with the “backdrop” and allow foran
evenmore personalised experience,
tailored to each visitor. The content of the
currentexhibitionis based on Corticeira
Amorim’s collection and archives. The
designers conducted intense research
and curatorial work, in collaboration with
Mariana Serra. Around 60 % of the objects
that were shownin the original museum
were kept, but new materialsand objects
that were not previously on display were
also broughtin, which the team found

by delvinginto the Amorim collection.

These include photographs, magazines,
minute books, a “garlopa” (kind of manual
lathe) and other traditional cork stopper
manufacturingmachinery,aswellas
objectsassimple asacontainer fromthe
factory’scanteen.

Aswe proceedinto the cork forest, we

see several examples of axes, instruments
for measuringthe calibre of the corkand
for markingthe tree after cork hasbeen
harvested. In addition, the exhibition
includeselementsthatreflect the evolution
of Corticeira Amorim since the 1990s,
whichwere notincludedin the previous
museum. After introducingthe first two
generations of the Amorim family, the
narrative progresses through the 20th

and 21st centuries, givingan account

ofthe company’stransformation over
recentdecades, underpinned by material
elementsthat concretise the story.
Emphasisisnaturally placed on the figure
of Américo Amorim, the company’s great
drivingforce, while sheddinglight on
various decisive moments that have made
Corticeira Amorim whatitistoday.

From the history of the family, to the
history of cork, the followingsections of the
museum highlight how cork hasbeenused
for millennia, from the Roman eraonwards,
andalso how cork harvestingtechniques
have evolved over time. Next, we delve into
the more industrial side of the history of
cork, withalookathow cork stoppersare
manufactured, from the 19th century to

the mostadvanced modern technologies,
tounderstand how stoppersare made and
discoveranincredible portfolio of diversity,
quality and performance. Thisfocuson
the magical cylinder - the modest yet great
corkstopper —iscomplemented by the
extremely valuable collection of historic
stoppers, recently donated by Francois
Audouze, thatismeticulously organised
inaninstallation, thatisassimple asitis
beautiful. The collectionillustratesthe
symbioticrelationship between corkand
wine andthe passion thatitarouses. And
because the universe of cork extends far
beyond the cork stopper, the nextsection
presentsacarefuland surprisingselection
ofthe diversity of cork’sapplications,
highlightingitsrole inarchitecture, design
and the arts, as well as the combination of
this100% natural, recyclable and renewable
material with the mostadvanced technol-
ogiestoinvent pioneeringsolutionsin areas
asdiverse assports, the aerospace industry
and the transportsector,amongothers. At
the end, we return to the origins - the cork
oakforest - tolook towards the future. The
forest-and, in this case, the pioneering
example of the Herdade de

Rio Frio estate, the centrepiece of
Corticeira Amorim’sambitious Forestry
Intervention Project-and the pathto
sustainability, supported by unequivocal
data, highlight the value ofa unique
materialand ecosystem, anditsrolein

the world that we alldream of building.
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Francois Audouze:
Guardian of Memories

Each wine conveys a message, but you
have to be sufticiently open-minded

and humble to hear it. Francois Audouze
hasbeen collecting old wines for over 50
years, made by the finest wineries. As well
asaround 40,000 bottles of some of the
world’s mostincredible nectars, he guards
the memory of these wines by storing their
cork stoppers. He recently donated part
of his cork stopper collection to Corticeira
Amorim, which is now on display

at Heritage House.

You're passionate about old wines.

Why did you start to collect them?
When Ibegan workingl didn’tknow
anythingabout wine, but whenIwas

very younglboughtahouseandithada
wine cellar. If you have a cellar, you think
aboutfillingit with wine.Iwas completely
ignorantaboutthis,so wenttoawine
shop,averyimportant one, the Nicolas
wine cellar,and bought some wine.
Ididn’tknow anythingabout wine,so
would taste it, and if I liked it, Iwould buy
it. IfItasteditand it wasbad, Iwouldn’t
buy it. Through this trial and error process,
[started buyingwine to fillmy cellar.

When did you suddenly realise that this
was going to be your life?

Oneday someone told me togo to
another wine shop, where there were
blind tastings every Friday. | went to
thattastingand at one point lalmost
fell off my chair because the flavour
wassoincredible thatwascompletely
astonished. Itwasa1923 Sauternesand
Irealised that the truthisin old wines,
thatnothingcan come close to the
complexity ofold wines.SoIbegana
journey into the world of old wine.
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You've just said that the truthis in old
wines. What do you look for when you
receive an old wine?

[look forflavours. It can come froma

very cheap wine or very expensive wine.
The questionisn’t whetherit’s expensive
or cheap, but whetherithasaflavour
thatIreally enjoy. When you’re in this
world, you have to be open-minded and
completely humble. I have dinners with
people who have neverdrunk any wine
fromthe 1920s.SoItell them - thisisvery
importantfor me - ifyouknowanything
aboutwine, forget everythingyou know. If
youthink youknow nothingabout wine,
forget that you know nothing,. That's why
[say:be humble, neverjudge a wine, try to
understandit.[emphasise the importance
ofthe word “try”. Because if you tryit,
itmeansthatyouare humble, it means
thatyouwillalways understand a wine
ifyouare humble. Ifyou have precon-
ceivedideas, youwill never understand
awine. That'swhy, in every experience, |
havean open mind and try to understand
the unique message ofthe wine. With

old wines we have a complexity, awide
range of flavours, which always makes the
experience very interesting,

I'mnever nervousabout whether the
wine willbe any good. Imay say toa
friend:let’sopenawine from1935.
They usually reply:isitstillgood?
That’s what everyone says! But that’s
notthe problem.It'sabout enteringthe
world of this wine. Ifyou enter, you'll
understand the wine.

Does that mean that evenifit’s

not “drinkable”, it doesn’t matter?
The important thing is the experience?
Youknow, when you'rein frontofa
wine, imagine thatthe bouquetisn’t
good, youmightsay “blargh” and then
abandonit. ButIwon’t. 'mgoingto try
tounderstand the message of this wine,
because it hassomethingto tellme. Of
course, ifit'sawful, you will say it'sawful.
Butthere are so many occasions when
peoplejudge before drinking, instead

of tastingthe wine! In my opinion, more
than half ofthe winesthathave been
thrown away are great wines. People
judged the wine too quickly and didn’t
understand the wine’s message. [ must
add that my method of openingawine
canwork miracles. Wines that people
rejectare possibly very good wines.

[trustold wines.I'm never afraid when
Iopenanold wine, because [ believe init.
Regardingthe relationship with cork,

[ prefer original cork stoppersto recorked
bottles. Because an original cork stopper
haskeptthe air, the initialair. When you
putinanew cork, youalso putin new
airand that changesthe flavour. Allmy
experiences with recorked bottlesshow
thattheflavourisnotthe same asbottles
thathave the original cork stopper.

The cork playstherole of keepingthe
wineinitsbestshape.

Iopenabottle very slowly so that the air
expandsgently - if[remove the stopper
too quickly, the air won’t be happy.
Youshould never pouraglass, to check
whetherit’sgood. Don’tcheck, letthe
slow oxygenation do the work by itself.
Ifyouletthe bottle stand, the contact
with the air will be slow, and the wine
willbe perfect. Anddon’tdecant

the wine, because decantingis fast
oxygenation, it’stoo fast!
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You've tasted so many incredible, even
legendary old wines. Are there one or two
wines that stand out in your memory?

[ have great memories! Usually, when
thereissomethingimpressive, it'salmost
aphysicalshock. Let me explain: one day,
inthe cellar of Maison Bouchard, [ was
invited todrink an1865 Montrachet. When
[tasted it - there were several people with
me -itwasasifnothingexisted around me.
[wasinabubble,alone, time suddenly
disappeared, the world disappeared,
[wasalone with the expression of this
wine. [twasa physical shock. Incredible.
Ididn’tbelieve thatan 1865 Montrachet -
awhite wine - could be any good, but I was
absolutely amazed atits perfection. It’s
awine that, when youdrinkit, youcan’t
imagine it could be any betterand nothing
better could have been made. AndI've
known 30 or 40 perfect winesin my life. It’s
somethingyourecognise immediately.
Imagine yougo to Rome, to the Sistine
Chapel. When you enter, youare awestruck
by the beauty and say: “Wow, it'simpossible
tomake anythingbetter”.It'sthe same
thingwith wine. Whenit’s perfect, you
immediately realise thatit’s perfect.I've

hadthe opportunity to drink wineslike that.

2.0
Q9

Not only have you collected and drunk

so many wines, but every time you open
awine, you keep the cork stopper. What
is the significance of this little cylinder?
WhenIstarted keepingthe bottles, [ saw
the beauty ofthe bottle, the capsule and
the cork. So I keptthem. For me, it was
aboutrespect for the wine. IfIrespect

the wine, Irespect the bottle,and also
respect the cork. Because the corkis very
important.Idon’tthink anyone in the
world today hasopened as many old bottles
of wine asIhave.lhave openedallthe
bottlesthatI've drunk. In the cork stopper
collectionIdonated, thereare only the
good ones, I kept the bad ones, (laughs)
Butlkeptthembecause they represent
memories. They’re very important. My
whole life hasbeen about respectingwine,
respectingeverythingthatsurrounds wine.

You donated part of your cork collection
to Corticeira Amorim. What led you to
take this decision? Are you satisfied with
the way that the collection is integrated
in the museum?

[thoughtitwould be good to donate the
collectiontothe world’slargest producer
of cork stoppers, because it makessense

7

for them to keep the stoppers. [t makes
sense to preserve the memory ofold
corks.Ibelieve thatin everythingI've
drunk, the quality of the wine depends
onthe quality of the cork, so it makes
sense for themtogo backto Amorim.I'm
happy that my collectionisin Amorim’s
hands. I wasfortunate to meet Anténio
(Riosde Amorim), whoisavery positive
personand who runsthis company with
avery positive spirit. To have seenall

the peopleinterested inmy collection
makes me very happy, because [ think it
will be preserved forever.

I have winesthatare made to be kept
forever and knowingthat the corks will also
be preserved is my greatest pleasure.

©RuiOliveira
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Navicork: Sailing
with cork, towards
a sustainable maritime

future

Combininginnovation, performance
and design, Amorim Cork Composites’
new brand of sustainable solutions for
marine decking— Navicork - stems
fromaninnate curiosity and creative
impulse to take cork and the maritime
industry tonew heights. Developed

to create a positive impact, capable of
shakingup the waters of the maritime
industry,and contribute to decarboni-
sation of maritime and fluvial mobility,
Navicork by Amorim aims to transform
the sector by developing high-perfor-
mance, cork-based deckingsolutions
for different types of boats.
Challengingconventions, Navicork
haslaunched the mostsustainable and
high-performance deckingsolutions,
designed to respond to the most pressing
environmental challenges, particu-

larly interms of protectingecosystems,
regulatingthe climate and fostering
efficientuse of resources. Usingcork -
a100% natural, reusable and recyclable
raw material - Navicork opensup new
horizonsand possibilities hitherto
neverimagined for the maritime sector.
With unique versatility that permits
applicationindifferent typesand
designsofboats, Navicork’ssustainable
deckingsolutions, developed from cork
composites, take advantage of cork’s
unique technical characteristics (such
aslightness, durability and thermaland
acousticinsulation) and demonstrate its
addedvalue foranindustry thatneedsto
transformitselfin order tomeet current
environmental challenges, without
sacrificingperformance.

From the forest
tothe sea

Because they are made from cork -
anatural material that growsin the cork
forest - Navicork solutionsare inherently
sustainable, and are also 2-to-5times
lighter than conventional decks, witha
unique natural texture that guarantees
grip, stability and safety on board, offering
excellentthermaland acousticinsulation
thatreduces energy consumptionand
contributesto passenger comfort.
Aswellasbeingwonderful towalkon,

the material’s cellular structure absorbs
footstep noise over the entire surface.
ForJoao Pedro Azevedo, CEO of Amorim
Cork Composites, that developed the
innovative composite used in Navicork
solutions, thismarksaturningpoint:
“Inview of the challenges currently facing
the maritime industry, itisincreasingly
urgent toreassess the sector’sbusiness
modeland look for new, more sustainable
solutionsand materials. Navicork was
bornprecisely with the mission of
challengingthe industry’sunderlying
paradigmsand presentingcorkasthe
future for maritime decks. Inaddition to
beingsustainable, cork offersanumber of
technical characteristicsthatare ideal for
meetingthis market’s performance needs
and demands. Our production capacity,
supported by state-of-the-art technology,
combined withaspiritofinnovation,
thatisunique inthe world whenit comes
todevelopingnew solutions usingcork
composites, makes us confident of the
impactthat Navicork canhave on the
maritime industry”
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Wicanders Wise,

a100% PVC-ree
ortfolio

Evengreenerand even more innovative.
Thatishow Amorim Cork Flooringnow
presentsitself, witha100% PVC-free
portfolio,under the new Wicanders
Wise brand. The initial goal was to make
all Amorim Cork Flooring products even
greener, i.e.100%PVC-free by 2025. This
ambitioustarget wasachieved one year
earlier,and became areality inJanuary
2024. Through thisrevolution, Amorim
Cork Flooring willnow produce totally
synthetic polymer-free solutionsin
allitsranges, viathe new Wicanders
Wise brand, which represents, asthe
name suggests, a fusion between the
comfortof Wicandersand the sustaina-
bility of Amorim Wise, in asingle range.
Thisimportantstepin Amorim Cork
Flooring's historyisa clear sign sustain-
ability and decarbonisation, in the
context of the climate crisis, constitute
anabsolute priority for the company:
“Carbon emissionsin the construction
industry account foraround 40% of
global emissions,” says Fernando Melo,
CEO of Amorim Cork Flooring, “Inlight
ofthisbrutalfact, three years ago we set
ourselvesthe target of eliminatingthe
use of PVCinall our products by 2025.
Thanksto the effortsand commitment
ofthe entire company, it will be possible
toachieve thisgoalinJanuary 2024,

At the forefront of
digital printing

Allyinginnovation and sustainability, the
launch of Wicanders Wise undoubtedly
constitutesa historic milestone for
Amorim Cork Flooring, whichhasbeen
developingcork-based flooringsolutions
since the 1970s. The company’s origin
derivesfrom the concept ofthe Circular
Economy, based on usingall by-products
fromthe cork transformation process.
Toimplementits new strategy, the
company hasprogressively replaced all
product ranges that stillused PVC, with
new products based on digital printing
technology. Around €10 million have

beeninvested inthe acquisition ofanew
digital printingline which, inaddition
tothe realism of the printed image
(directly on cork), replicates the texture
ofthe different visuals, whether wood
orstone, without using PVC. Fernando
Melo summarises the motivation behind
thisinvestment: “we feelitisour duty

to provide our customers with more
thanjusta PVC-free offer. We provide a
natural cork-based product, which has
no fossilcomponentsand offersthe same
resistance assynthetic products”

With anetwork of retailersand distrib-
utorsin more than 60 countries, Amorim
Cork Flooringisreaftirmingits position
asaleader ofinnovationand sustainability
inthe world offlooring.
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Knowledge,
responsibility and
sustainability:
expanding, sharing
and contagion

Cristina Rios de Amorim

Through the work of Corticeira Amorim, cork has progressively
gained a central place and leadingrole in design, architecture
and sustainability initiatives worldwide

Corticeira Amorim has unparalleled
knowledge ofhow cork canempower the
transition to amore sustainable, resilient
and inclusive economy, ensuringmore
responsible and safe consumption. The
company hasdeveloped abroad plan of
initiatives that make cork available to
society initsmost diverse forms, based
onthe company’stechnical expertise and
know-how, thereby encouragingfurther
knowledge, discovery and use.In 2010,
Corticeira Amorimlaunched the Materia
collection, Cork by Amorim, curated

by Experimentadesign, whichsince
thenhasformedthe basisforaunique
creative actionin the sector, presenting
cork onthe maininternational design
stagesasithad never beenseenbefore.
Materiaisa collection of sustainable
objects, thatapplies new techniques

and trends to cork, signed by national
andinternational creatives, from distin-
guished figuresto emerging designers
fromthe world of design. We have seen

@lwanBaan
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the growinginvolvement ofaremarkable
community of creative talents, who

have made it possible to conquer new
territories for cork. In the context ofthe
Materia collection we receive hundreds
of design, architecture and creativity
projects, thatoftenlink corkand Amorim
toimportant educational, social, environ-
mental, cultural or artisticinitiatives.
Through the work of Corticeira Amorim,
cork has progressively gained a place and
aleadingroleininitiativessettingthe
design, architecture and sustainability
agendaworldwide, suchasthe Serpentine
Summer Pavilions, the V&A, the Tate
Modern, the London Design Festival,
Milan Design Week, the Venice Biennale
and ARCO Madrid. Thisstrategicaction
planalso focuses onraisingawareness of
corkamongthe world’s design community
- oftoday and of the future - by organising
and takingpartin variousinitiatives, in
partnership withinstitutionssuch as

the Domaine de Boisbuchet, the Royal
College of Art, the Karlsruhe Institute
(Germany), the Nuova Accademiadi Belle
Artidi Milano, the Rhode Island School

of Design, the Parsons School of Design
andthe Pratt Institute, encompassing

initiatives, workshops and even multi-year

programmes on design, architecture and
technology applied to cork. Asaresult,
many hundreds of studentsaround the
world come into contact with cork during
theireducation, receivingknowledge and
arealmotivation for corkandsustaina-
bility. Inthisissue, we invite youtolearn
more about three currentinitiatives: Spirit
of Place (London), Generation Proxima
(New York) and Not Post-Modernism.
The corkinstallation, Spirit of Place,

conceived by the designer Simone
Brewster for the London Design Festival
2023, isinspired by Portuguese cork
oak treesand cork forests, placinga
representation of Portuguese natural
heritage in the centre of London,
emphasisingits characteristicsand
added value. Generation Proxima:
Emerging Environmental Practicesin
Portuguese Architecture, the exhibition
held atthe Center for Architecture, in
New York, highlightsthe approachand
strategies of seven Portuguese studios
whose practice isenvironmentally
orientated, in the context of the climate

@ Domaine de Boisbuchet

emergency. Cork playsacentralrolein
this exhibition, from the construction

of modelsto the design elementsthat
line parts of the gallery walls. It thereby
standsoutasamaterial that hasgreat
visual charismaand excellence in

terms of its performance and sustain-
ability. The Serralves exhibition, “Not
Post-Modernism. Dan Graham and 20th
Century Architecture”, conceived by
the late artist, highlights eight architects
whose work profoundly influenced
him. Atelier Bow-Wow translated the
exhibitionintoa curatorial space, by
promotinga creative dialogue and
dynamicinteractionbetweenthe
differentideasand forms. Atthe heartof
this exhibition we encounter the trans-
formative power of cork, amaterial that
transcendsamere functionto become
anintegral element ofdesignand
sustainability.

We complementouractionswitha
strongeditorial plan, which since 1983
hasincludedthe uninterrupted quarterly
publication, Amorim News; various
publicationson cork aimed at different
targetaudiences, includingchildren

and youngpeople intermsofenviron-
mental education; constantly renewed
content on www.amorim.com; various
in-house publications, such asthe books,
Metamorphosis, Amorim: The Future
isOur Present, The Cork Bookand 1870
AMORIM 2020.
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“Spirit of Place”:
Simone Brewster
Reveals the Splendour
of Corkin the London

Design Festival

Combiningartand sustainability, cork hasbeen presented once again
atthe London Design Festival, with the large-scale installation “Spirit
of Place”, created by artist Simone Brewster, a project that Amorim
Cork Composites supplied the materials forand implemented.

Thiswasn’t the first time that cork
featuredin the world’sleadingdesign
event - the London Design Festival.

On this occasion the material shone
initsfullsplendourat the handsofthe
distinguished artist, Simone Brewster,
inclose collaboration with Amorim
Cork Composites. Occupyingapublic
square inthe centre of London, “Spirit

of Place” took cork’s potential one step
further, playing with shapes, texturesand
dimensionsin order to challenge thelocal
community and interact creatively with
the space. The installation consisted of
five different cork columns, developed
incollaboration with Amorim Cork
Composites. The proposal was directly
inspired by cork oak forests, referring

to the verticality of the cork treesand
theirintegrationintoawider context,
andalsoto the specificity ofeach tree, as
aunique and unrepeatable livingbeing.
Amorim Cork Compositesdeveloped
different cork compositesand colours
for this project, which were integrated
into each column, thereby givingshape to
the designer’s vision, while highlighting

cork’sdiversity and versatility. Unusually
foraBritish artist with Caribbeanroots,
she hasalong-standing connection with
cork: “My parents’ kitchen had acork
floor. So cork was part of our kitchen,’
sherecalls. “It’sstrange, because cork has
alwaysbeenthere, eversince [ wasalittle
girl. We didn’t question it, it was always
there. One dayIlooked atitand asked:
whatisthis? Why doesit have thiskind of
pattern? My father replied: ‘That’'s what
it’slike, it'scork’”

The renowned British designer and artist
isfamousfor herlarge-scale sculptural
furniture, and for creatingobjetsd’art,
jewelleryand “intimate architectures”.
Initially, she planned to design 20
differentstoolsforan exhibitionatthe
Victoria & Albert Museum. Her vision
was transformed by her visit to the cork
oak forest (“montado”). Simone Brewster
wasaround eight months pregnant when
the project begantobe implemented,
which forced hertopostpone hertrip to
Portugal. “Ihad anideafor this project.
The Amorim team wasalwaystellingme
tovisitandlearnabout cork. ButIwas

seven or eight months pregnant. So we
cancelled. But we finally came over when
my son was 3monthsold. My husband
isa“tree surgeon”,and when he visited
the cork oak forest he said: thisismy
dreamjob! He asked more questions
thanIdid; she recalls. “Butessentially,
thisvisitmade merealise that Ineeded to
rethink everything. [ decided to rethink
my project, changeitsfocusand make
aprojectabout thisexperience, about
whatwe learned there. It'snotevery day
thatyouhave the opportunity to work
with amaterial thatis carbon negative,
or can work with acompany thatdoesn’t
felltrees, butinstead actively plants
them. Each ofthese aspectscouldbe a
theme, givingrise toaprojectinitsown
right. Thatis without even enteringthis
beautiful forestand mentioninghow
fantasticit wastobe there.I realised

I could design the stoolsforanother
occasion. We candoaprojectabout this
experience and thisvery special place”
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A “cork forest” in the
middle of London.

Inthe project for the London Design
Festival, Simone Brewsterapproaches
corkwithacompletelynew eyeand,
asusualin herwork,inavery material
way: by playingwith scale, textures,
shapesand colours, to occupyapublic
spaceinthe city centre.

She called it “Spirit of Place”,inan
attempt to capture and convey the spirit
ofthe cork oak forest (“montado”) while
provokinganunexpectedinteraction
between thatspace, the work ofartand
the visitors. “Asthe pieces were putinto
position, people were able tosee their
internalstructure. The cork pieceshad
tobestacked ontop ofeach other. The
assembly team would pick up the huge
cork blocks which resembled concrete,
because of their texture. The passers-by
couldn’tunderstand what wasgoing
on. They’daskinamazement, How did
youdothat?’Ifelt thatthe projecthas
differentlevels.[wanted people toask

questions, touchand basically interact
with the material. Once people began
interactingwith the materialand asking
questions, [ knew the project wasa
success. ‘Spiritof Place’ derivesfrom the
ancientideathateachplace hasacertain
spirit, thatendowsit withapersonality
andisreflected in oursensations while
there. ThisiswhatIwanted to convey -
because it wasvery beautiful tobe inthe
corkforest. [useditsspectrumofcolours
asthe reference pointfor the totem
poles, but which waseven more vibrant.
[wanted to create somethingthat would
provoke thatsensation of enchantment.
That’'swhatItried to bringto London”

Allthelayers

Theinstallation canbeseenasaset

of totem poles, withanalmostsacred
narrative, like ceremonial vessels.
Ultimately, it canbe anythingyou want
ittobe.Ithasanobviousrelationship
witharchitecture. The artistexplains
that:“The London Design Festival was

©EdReeve

lookingforalocation for the project.
There were several possibilities. At first,
[wanted todesign the installation like
apavilion, more influenced by archi-
tecture. Buttoachieve thisIneededto
know the exact place where it wasgoing
tobeinstalled. SoIthought ‘whatarchi-
tecturallanguages canluse? I began
investigatingthe language of columns. I
founditinterestingthat we inherently
have thislanguage. We know whata
columnis.Itdoesn’tneedtobe attached
toabuildingforustoknowit’sacolumn.
Columnswere initially designed and
madeoutoftrees.Infact, the earliest
columnswere builtaroundatree,and
then cladded with stone. In this project
we have ametalstructure in the centre
and cork on the outside. For me, thereis
alwaysthe question ofthe feminine,and
architecture isvery masculine.Iwanted
ittobe closer totraditional archi-
tecture, like a column, butbecome more
voluminous, more feminine.
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Rediscovering cork

Foranartist who often makesher works
withherown hands, it wasarevelation
towork withamaterialassensorial as
cork: “WhenIwasstudyingat the Royal
College of Art, I wanted to make a project
with cork. [ was designingstools, which1
wanted to have volume butalso be light.
Whenlvisited Corticeira Amorimand
firsttouched the cork, my perspective
changed. One ofthe issues with cork
inthe design worldisthat we think ofa
very specificaestheticfor cork, when
infactthereare very differentfinishes.
We realised that we can have a polished
finish, or that we can combine cork
with other materials, or have adark
appearance, and the surface canbe very
uniform. So we realised that we havea
perception ofthe material, butin fact
ithasamuchbroader ‘bandwidth”.

In collaboration with Amorim Cork
Composites, Simone Brewster was

able toidentify the type of cork that
could offer the right “sensibility” for the
project. She thoughtaboutthe different
finishesand even about working with
natural cork colours, asshe doesin other
projects. Butthenshe realised that the
context-the noisystreetsof London -
requiredadifferentresponse. She took
inspiration from the tonesof the cork
forest-oranges, ochresandirontones,
softgreenshades. Some ofthe coloursare
exactly the same asthose thatshe found
inthe cork forest. She worked meticu-
lously onthe coloursand their different
combinationstoachieve the right
balance and harmony. On the lastday of
assemblingthe installation, she made the
finaladjustments. Usinga paintbrush,
she painted the blocksto make them
look exactly how she wanted.

Artand
sustainability

After her experience with Amorim,
Brewster’sview of cork willnever
bethe same. Sheisalready thinking
aboutnew projectsand bringingother
artistsand designerstogetheraround
thisunique material: “Ithink thatit’s
importantto realise the possibilities of
thismaterial, which notall designers
areaware of. Especially in the field of
architecture.Ialwaysknowlessabout
the material than Amorim’steam.
Butthey wereable to bringit tolife, to

©EdReeve

translate my ideas, from my drawings,
adjustingthe blocks, the machines,and
allthe technical details,”.

Inthe contemporary world, we must
inevitably address the relationship
betweenartandsustainability. The
experience ofthe Spirit of Place hasalso
been transformative in thisregard.
“The artist can have severalroles,’ she
summarises. “You couldsay it'sabout
makingsomethingbeautiful. Butart
isn’tnecessarilyaboutthat.Itcanbe
about makingyouthink, or havingan
ideainyourheadthatyoudidn’thave
before. Thejoy ofartisthe potential it
hasto openyour mind. Forexample if
art,inany form, gets usto think about
the climate emergency —right now
we're literally lobsters boilinginapot...

Therole ofartistobreak the complacency
thatsurroundsall this. The role of artisto
make usaware, to remind and provoke us.
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“GENERATION
PROXIMA”:cork
highlighted in the
Center for Architecture
in New York

“GENERATION PROXIMA” isthe title of the exhibition organised
by the Center for Architecture,in New York, dedicated to emerging

Portuguese architecture, focusingon environmental practices.

Throughout the exhibition, cork isaftirmed as a reference material
inthe ongoing “environmental turn” in architecture, standingat the
forefront of sustainable construction and innovation.

The proposal for the exhibition
“Generation Proxima: Emerging Environ-
mental Practicesin Portuguese Archi-
tecture”, wastolookat contemporary
Portuguese architecture and offeran
overview of emergingpractises, focused
inparticular onthe environment. The
exhibitionis promoted by the New York
chapter ofthe American Institute of
Architects (AIA),andisondisplay at the
Center for Architecture,in New York, until
March 2024. Itisthe first major architec-
tural exhibition tobe held in New York
City since 2019, and highlightsthe inter-
national recognition and respect for

Portuguese architecture. Seven Portuguese

studios were chosen - Artéria, Coletivo
Warehouse, Gorvell, Nuno Pimenta,
Oficinade Arquitetura Pedrez, OODA

and Ponto Atelier - who, with different
approachesand strategies, sharean
environmentally-orientated practice,
inthe context of the climate emergency.

The relevance
of cork

Cork,supplied by Corticeira Amorim,
playsaprominentrole in the exhibition.
Thereisa continuous walkway running
throughout the exhibition, asakind of
mobile, modular plinth. Corkisalso

used in the plinths, modelsand scale
models,infactthroughout the entire
exhibitionspace, whichalsoincludes
underlaysand cork agglomerate supplied

by Amorim Cork Compositesand
expanded cork agglomerate supplied by
Amorim Cork Insulation. The choice of
corkemphasised the material’'sinherent
performance, versatility and sustain-
ability —asanaturaland renewable
materialat the forefront ofthe decarbon-
isation process - affirmingthe strength
andrelevance of thismaterial, aswell
asitsplace in the field of sustainable
construction and the ongoingtransfor-
mation ofarchitecture. Curated by Pedro
Gadanho - the Portuguese architect,
author, curator, former MoMA curator
and Loeb Fellow at Harvard University
-the startingpoint for the exhibitionis
hisbook “Climax Change! How Archi-
tecture Must Transform in the Age of
Ecological Emergency”, which addresses
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theimpact ofthe climate emergency on
contemporary architectural practices.

Thisrecentbook follows the architectand

curator’sstudiesat Harvard University,
where,ashe explains, he tried to take “as
many classesas possible in variousareas,
with scientists, with environmental

economists, with energy experts”,inorder

togainup-to-date knowledge on the state
of climate change, allowinghim to reflect

on how thisknowledge appliesto the field

ofarchitecture.

Context and
diversity

Whatimplications,impact and respon-
sibilities does the currentscenario bring
tothe field of architecture and, above all,
how are architectsresponding?
“Thisisthe so-called wicked problem -
whatscientists callacomplex problem,
thathasno easy or obvioussolution,’
explains Pedro Gadanho. “Butallareas
have torespond, and architecture as
anintegral part of the construction
system, which contributes 38% of
carbon emissions, obviously hasa
tremendous responsibility, including
the way thatarchitectsincorporate
possible mitigation solutions”. When
the opportunity arose to hold the
exhibitionin New York, the curator
immediately knew what thisinvolved:
“Forme thishad tobe the theme,
adding: “the exhibition correspondsto
avery activistcommitmenton my part
about the way [ view the practice of
architecture”

Aftertravellingthe world to understand
how this transformation is beingbuilt
(wherein he stresses that “change
beginsonasmallscale”) Pedro Gadanho
focused on Portuguese architecture,
lookingforstudios that, regardless of
theirscale or “architectural logic”, have
some experience in thisfield. “More
thanacommon language, I was primarily
lookingfor diversity; he explains. Inother
words, toreveal the “panoply of possi-
bilities that canserve asinspiration for
others!” Thatis why amongst the group of
studiosfeaturedin the exhibition, some
are more activist, others more corporate,
includingcollectivesand more authorial
perspectives, etc. Pedro Gadanho was
interested in understandinghow archi-
tectural practicesrespond to the context,
what concernsarise and what possibil-
ities exist.

Environmental
turn

“Generation Proxima” highlights
emergingpracticesin Portugal
thatoffer contextual, artisanal and
innovative formsofdesignasa
response to the climate emergency,
and whose work focuses onissuessuch
asnature and biodiversity,and also
onideasof community, social partic-
ipation and scarcity, thatare very
evidentintraditional Portuguese archi-
tecture, inallits minimalistline and use
oftraditional building materials. Pedro
Gadanho comparesthe necessary
change in architectural practicesin the
current context to the emergence of
the modernist movementinthe early

—_—
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20th century. “Whatisbeingdefended
now is that change musthappen,

once again, but directed towards more
ecologically balanced practices.

We face problems with resources,
biodiversity and pollution. Soall these
areasmust change” Cork will clearly
have akeyrole to play in this trans-
formation, which constitutesareal
environmentalshift,onthe necessary
path towardsdecarbonisation. “Cork
isa Portuguese material, 1009 natural,
recyclable and renewable. We were
interested in bringingcork’s profound
sensoriality and wealth of possibil-
itiesto the exhibition. Thishasbeen
agreatsuccess. Even cork’saroma, its
materiality linked to the earth,” have
marked the exhibition, concludes

the curator.
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Cork featured in the
Serralves exhibition,
“Not Post-Modernism.
Dan Graham and 20th

Century Architecture”

The organisation of the last exhibition that Dan Graham worked
on before hisrecent death, pays tribute to a multifaceted artist,
thinker and writer, and also offers an “essay on architecture” and
an invitation to pose questions. Corkissubliminally integrated

into the exhibition design, highlighting the potential for using
sustainable materialsin contemporary art and architecture,
thus pavingthe way for the future.

“Thisisnotan exhibitionabout Dan
Graham’ssculpture or ‘work’. It’s

about hisintellectual methodology,
aboutsome of his ‘architectural
heroes’)” explains Bartomeu Mari. “Not
Post-Modernism. Dan Grahamand
20th Century Architecture”isorganised
by the Serralves Foundation, curated by
Dan Grahamand Bartomeu Mari. [t will
be ondisplay at Serralves until March
21. The exhibition highlights eight
architectswho profoundly influenced
Dan Graham’s work and thinking -
featuringJan Duiker, Lina Bo Bardj,

Atelier Bow-Wow, Sverre Fehn, Itsuko
Hasegawa, Kazuo Shinohara, Anne
Tyngand Vilanova Artigas. The projects
are transposed into the exhibition
space by the Atelier Bow-Wow,
promotinga creative dialogue and
dynamicinteraction ofideasand
forms. Corticeira Amorimisan official
sponsor of the exhibition and cork plays
acentral role in thisdialogue ofideas
and forms. Cork standsatthe heartof
the exhibition, highlightingits trans-
formative power, performance and
sustainability,and its contribution to

sustainable constructionand contem-
porary architecture. Bartomeu Mari,
who has worked closely with Graham
since 1987, remarkedin relation to the
curatorial process: “Danidentified the
participatingarchitectsand most of

the projects.I completed the selection,

identified the sources of the material
(museums, archives,...) and made the
finalselection of documents.

Atelier Bow-Wow (Momoyo Kaijima
and Yoshiharu Tsukamoto) s
responsible for the exhibition design
-adecisive element of the show.
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From thought
to matter

Dan Grahamistheartist who best
synthesised the conceptual, physical
and cultural relationships between

the practicesofavant-garde artin the
second halfofthe 20th century and
architecture. He was one of the most
influential artists of this period and [
think that architecture and buildings
were alwaysareference for him, but
notinaformal or material manner,
summarises BartomeuMarti. “Graham
believed profoundlyinasociety that
avoidssegregation, that promotesequal
rights foralland that providesfree
accessto public culture. For Graham,
artwas partof this public culture, and
sothe city, strikingabalance between
private interestsand the publicgood,
wasamodel. Art waslike the city, the
world thathe wanted tolivein...He
aspired toshow the work ofarchitects
whom he greatly respected and who, in
one way oranother, had influenced his
own workand thinkingand, [ repeat,

notjustinaformal or materialmanner”
Martiexplains that toachieve this

goal, and to translate Graham’s vision
into the exhibition space, the curators
invited Atelier Bow-How, which has
“extensive experience inarchitec-
tural pedagogy”. It was this knowledge
thatthe architects transposed into

the exhibition, for example proposing
placingthe projectsin pairs, asa “tool for
navigatingavast ocean ofideasabout
architecture”.

The presence of cork in Serralves offers
the chance toreflecton broader topics
and urgentissuesthat extend beyond
the museum walls. Bartomeu Mar{
reflectson use of the material, and
itssignificance, in the exhibitionand
beyond: “Architecture isundoubtedly
one ofthe most pollutinghuman
activities.

Contemporary architecture requires
a‘reset’ in which the use of natural
materials will be central to the future
ofthe planetand for human beingsas
aspecies. Corkisamaterial thatis well
worth discoveringfor many reasons.
The intentionisthat the materialsused

© Andre Delhaye

inthe exhibition can be putbackinto
use, inaclear example of the circular
economy. Corkalso offersaninterme-
diate texture between straw and brick,
the other two main materialsusedin the
exhibition.
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ASICS Run, in Tokyo,

with Amorim Wise
flooring

The renowned
Japanese sports
brand, ASICS
Run, hasinstalled
Amorim Wise
cork flooringin
its Tokyo store.

The name ASICS derives from the famous
Latin phrase “Anima Sanain Corpore
Sano”, whichmeans “A healthy mindin
ahealthybody” Under the premise that
every stepisenhanced by the comfortand
sustainability of thisnoble raw material,
Amorim Wise flooringoffersa superior
experience, whether walkingor running.
These floorsnotonly improve indoor air
quality. Thanks to their natural thermal
andacoustic properties, they alsoincrease
comfort within the-store, aligning
perfectly with ASICS’ purpose. This
alignment of valuesbetween Amorim
Wise and ASICS emphasises well-being

andsustainability. The chosen visual,
supplied by AD World, was Originals
Shell from the Amorim Wise Cork Inspire
range. Thissolution presentsanideal
fusion between a healthy, sustainable
lifestyle and the unique comfort of cork,
inaflooringsolution thathasanegative
carbonbalance. Inaddition, by integrating
sustainable flooringintoitsfacilities,
ASICS, withitslegacy of more than 40
yearsontheinternational sportsscene,
hasfurther strengtheneed itsambition,
by demonstratingits ongoing
commitmenttoinnovationand
environmental preservation.

© Andre Delhaye
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Cork triumphsin the
olden Vines® Awards

Corticeira Amorimis
proud tobeapartner

ofthe Golden Vines®
Awards-forthe

second year running,

Thisemblematic
event celebrates
the world of wine,
andalsotheartof
cork stoppersand
the rich culture of
winemaking,

The event’sspectacular trophy is

the resultof Corticeira Amorim’s
committment to excellence, combined
with the innovation and creativity of
French artistJonathan Bréchignanc,and
the mastery of British goldsmith Grand
Macdonald. Under the curatorshipand
vision of Shantell Martin, the creative
director of the international awardsand
the 2021 design mentor, the cork trophy
hasachieved anunrivalled level of
dynamism, rangingfrom Gucci’selegant
casingto the meticulous work of British
goldsmiths. Cork hasbeen elevated to
alevel ofindisputable nobility, thanks
tothe talent of Bréchignac,inaperfect
fusion of frescoes that evoke primordial
signsand prehistoricart. The trophy’s
engravingrepresentsafresco whose
story isaboutsharingwith simple forms
and symbolism, depictingthe prism

of wine throughouthistory, shaded
with coloursalludingto the French flag,
where the 2023 event washeld andisthe
artist’shomeland.

The Golden Vines® Awardsisa
non-profitawards ceremony organised
by Liquid Icons - the research and
content production company for the
wine sector founded by Gerard Basset
and Lewis Chester. The 2023 edition
washeldatthe Paris Opera Garnierin
October2023. The eventisthe most
important meetingofthe year for world
leaders, collectorsand expertsinthe
wine industry. It wasattended by around
athousand wine professionals from

more than 130 countries, who chose
the 2023 winnersofthe Golden Vines®
Awards. Theissue of sustainability isa
key priority for the sector,and in 2022
the Sustainability award was created,
sponsored by Gucci.
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Joaquim Amorim

1937-2023

“If you know the world and know how to adapt
toit, you will be successful. [ was fortunate
enough to adapt to the world.”
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