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The 1001 forms of cork

Corkisaunique raw material, whose properties no artificial mate-
rial has been able to replicate. There is rising demand for cork in

sectors such as aerospace, architecture, mobility, construction,
energy, sport and design. Investing in cork-related R&D means

investing in the advancement, evolution and growth of these sec-
tors and also, by virtue of cork’s unique characteristics, ensuring

a better response to the challenges facing our planet. There is no

need to reinvent the cork stopper. We just have to find athousand

innovative ways to work with, study and apply it!
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Innovation

underpinsthe
development of all
business fieldsand
the world of spirits
iSno exception.

For luxury spirits, innovationisreflected
inhighly differentiated, to the high-value
products - from the spirititselfto packaging
-where major producersseek solutions
that will have a positive impact on their
brands, while seekingto reduce their
environmentalimpact. Innovationis
increasingly a key competitive advantage.
At Amorim Top Series, through our Product
Development department, we have been
creatingunique and innovative solutions
that we present to our customersatan early
stage. Every year, in collaboration with the
salesteam and our customers, we define an
Innovation Agendathat respondsto various
market trendsand requests. We already
have avast portfolio, includingmore than
teninnovationsand four patents, spanning
anti-counterfeitingand interactive
systems to innovative decoration technol-
ogies, while guaranteeingenvironmen-
tally sustainable solutions. These solutions
enable ustostand atthe forefront of the
spirit closures business and consistently
offer new productsto the market.

Inview ofall customer requirements

and trends, over recent years we have
concentrated our effortson three main
areas of innovation: sustainability,
digitaland anti-counterfeitingsolutions.
The world’sleadingplayersare

committed to achievingambitious
sustainability goals,in particular in terms
of reduction of fossil-based plastics.

Inthe field of Sustainability, we have
created alternative solutionsto plastic
capsules. Two product typesshould

be highlighted: Re.Cork, produced

with cork granulesand polymers of
renewable origin or recycled plastic;

and Re.Wood, produced with wood
fibresand a polymer of renewable origin.
Afterseveralyearsofdevelopment,
salesof these products consolidated in
2022. We anticipate thatthere willbe a
risingtendency to transfer from plastic

componentsto thistype of polymer.
Interms of Circular Economy solutions,
in2023 we have already developeda
projectto reuse wood frombarrelsto
produce wooden capsules. Reuse of
materialsand raw materialsfromthe
production of spiritsisatopicalissue and
our customersare challengingustofind
solutionsfor their waste.

Intermsof Digital Smart Packaging,

we have developed NFC-embedded
capsules, enablingour customersto
communicate directly with the end
consumer. Thissolution opensupaworld
of possibilities that our customers can use
tocommunicate with their consumers
and develop increasingly strongbrands.
Finally, anti-counterfeitingsolutionsare in
greatdemand for luxury and ultra-luxury
goods. Ourinnovationsinthisareainclude
three types ofsolutions, mechanical, digital
orahybridsolution thatincorporatesboth
physical and digital devices.

Amorim Top Series’ innovative solutions
arenotlimited tothe above. We have an
ongoingcalendar of workshops withthe
R&D teamsof our main clientsto discuss
anddevelop increasingly differentiated and
added-value capsulated stoppers, thereby
makingasignificant contribution to the
value of each bottle thatour clients place
inthe market.
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«Embrace equality»

Corticeira Amorim marked International
Women’s Day with acommunication
campaign with the slogan “Together,

we embrace equality”, that evoked
some ofthe achievementsattained so
farand the progressthatisstillneeded
insocietiesin terms of gender equality.
Streamlined through the company’s
different media channelsand promoted
acrossall business units, the initiative
involved several employees, who literally
embraced equality in large format
photographs. In parallel, Corticeira
Amoriminvited

each employee torecognise, distinguish
and encourage someone by givinga card
with amessage of growth, improvement
and evolution.

The inspiringmessagesincluded
statementssuch as: “Did you know that
women have only beenable tovote in

Portugal since 1974? Give this card to
someone youwant to have the freedom
todecide their future”, “Did you know
that 55% of women in the European
Union have experienced harassment?
Give this card tosomeone you want to
feelsafe, wherever they go”, “Did you
know that 2.4 billion women donot
have the same economicrightsasmen?
Give this card to someone who fights for
equality every day” or “Did you know
that Portugal hasnever had afemale
President ofthe Republic? Give this
card toyourself. You can change that”.
Aware ofthe importance of the issue, its
impacton the professional contextand
the urgentneed tospeed up the overall
process withinsociety, Corticeira
Amorim hasinvested in various

ways to promote gender equality,

in particular throughimplemen-

tation of the “Equality Plan” and the
“Towards Equality” trainingcourses.
The company isalso developinga
strategy to encourage a higher number
offemale employeesinthe various
businessunitsandahigher proportion
offemale managersin decision-making
positions. Because equalityisajob for us
all. Undivided. Together.

AMORIM NEWS



Suber Cork Secon
Life wins C-IDEA

Golden Award 2

22

The Suber Cork Second Life project has
wonthe C-IDEA Golden Award 2022

-one of Australia’s most prestigious

annual design awards. Afterameticulous
selection processinvolving48jurorsfrom
37 different countries, the international
jury awarded the top prize to Amorim
CorkItalia’sinitiative which, since 2019,
hasoffered asecondlife torecycled cork
stoppers. Thisdistinction isone of many
awardsthat the projecthasreceived around
the world, inrecognition ofitsadded value,
through the combination of social respon-
sibility, circular economy practicesand the
3Rspolicy -

The Suber Cork Second Life project
stems from the ETICO programme,
launchedin 2011 by Amorim Cork Italia,
which has 6,000 cork stopper collection
pointsfor recycling, more than1,000 tons
of cork stoppers collected and around
1,000 volunteers. The cork stoppers

are initially transformed into small
granules which, after beingcombined
with other materials, give life to new
objects. The C-IDEA Golden Award
seeksto promote talentinawide range

of categories, thatinclude communi-
cation design, industrial design orinterior
design,amongother design disciplines.

The C-IDEA Golden Award recognises
outstandingdesign with social value
andalsoaimsto create opportunities

for cooperationamongdesign profes-
sionals, fosteringsynergies, knowledge
sharingand the discovery of new creative
approaches.
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“There are few
materials that offer
such awide range
of beneficial social
and environmental
impacts as cork”

Since taking over as head of the School of Constructed
Environments at Parsons School of Design, architect and
academic David]. Lewis has sought to aftirm a materials-led
perspective on design. And cork, asaregenerative and circular
material par excellence, may have a crucial role to play in this
paradigm shift. A revolution that will count on the contribution
of the collaborative project “The Thick Skin: Cork as Material
for Design New Futures” a collaborative project signed with
Corticeira Amorim. Aninitiative that brought a group of
students to Portugal for animmersive programme on the

the possibilities of cork and its role in the future of design.




«...One of the things
thatIthinkisreally
interestingabout
corkisitsability to
make usthinkabout
longer timeframes. »

Before this collaborative project with
Corticeira Amorim, what did you know
about cork?

AsachildIremember visitingseveral
projectsby Frank Lloyd Wright that used
cork-suchasthe Fallingwater House and
the Martin House in Buffalo. It struck me
thatone of the few materialsused in his
interiorsthatlasted was cork. AsI began
tolook for different materialstouse in
my own projects, [ really wanted to use
cork because of itsacoustic properties,
impactabsorption, durabilityand the
factthatit’sarenewable resource. From
my perspective, cork ticksall the right
boxes. That was even before considering
the question of carbonsequestration.

Now that you are more familiar with cork,
what do you consider to be its most
significant feature?

From the point of view of circularity
and carbon sequestration, the fact that
thetreeitselfisnot cutdown, thatit'sa
processin which almost everythingcan
be used, canbe continuously reused,
thatitdoesn’thave an end-of-life like
other materials. All of thismakes cork an
interestingand viable solution. The key
challenge, atleastin the United States,
isscale.In other words, the time from
seedtothe firstharvestisnotasingle
growth cycle. Sowe’relookingatlonger
time horizonsand thisreally involves
greatlearning knowledge, cultureand
concepts. Thisisalso very important.
One of the thingsthatI thinkisreally
interestingabout corkisitsability to
make usthinkaboutlonger timeframes.

What was the genesis of this project

involving Corticeira Amorim and Parsons?

It wasactually Daniel Michalik [designer
and assistant professor of productand
industrial designat Parsons School of
Design] who brought this projectto
Parsons. We gave him our full support.
He’sbeen working with corkasa
material forindustrial design, furniture,
interiors, over many years. He wanted to
figure outhow we can accessresources
that willenable our studentsto focus
intensively on this material, through this
programme - “The Thick Skin: Cork as
Material for Design New Futures”. The
main challenge wasto try to combine
theissue of materialsand theideaof
learning, together with experimen-
tationand research. Inaway thattakes
this material seriously, in terms of bothiits
propertiesand potential,and also helps
studentsrealise that they’re not working
inavacuum:that thisis knowledge that
otherpeople have acquired, in particular
CorticeiraAmorim,and hasafirm
cultural base. And notjust assume that
they are takinga material and making
things. It'sactually aboutlookingat things
thathave beendone and understanding
how we can build on thatknowledge.

Do you usually do programmes like this
at Parsons, with other materials?

We do, butnotso explicitly, focusingona
single material. In other words, there are
few materials that have suchawide range
of beneficial socialand environmental
impacts, as cork. We have projectsand
students who effectively work with wood
and have beenlookingat the possibilities
ofhemp, another regenerative material.
But corkisunique, givenitssingular
propertiesand ability to have acomplete
and much more robust circular life cycle,
and because we have knowledge and
professors who can facilitate this kind

of experience and make connections,
andinformstudentsinaway that they
are able todevelop them. My own
interestin cork derivesfromlookingat
regenerative materials.

Do we need a change in mentalities?
After workingfor more than 20 years
atParsons, [ wasappointed as Dean 18
monthsago. My core objective in thisnew
position hasbeen to fosteraclear focus
onaddressingtheissue of materialsin
design practice, to operate ashift fromthe
dominant perspective that we still rely on:

anindustrialised process where we think of

design asaformand then apply amaterial

toit. Thisisthe modernist understanding
of materials, where materials are actually
by-products of form. We need to foster
materials-driven innovation.

As a professor do you have hope in the
new generations?

We needasystemicchange. Whenwe
talkabout climate change, we tend to fall
essentially into the ‘doomsday’ discourse.
Ifyou’re astudent, you're goingto say
“Ididn’t create this problem. Why'’s it

my problem?”. The questionis: whatare
the actions that we can take now? What
aretheactionsthat we canplantodo15

or 20 yearsfromnow? These are very
different things. Whatare the actions

that can be taken now, within each of
ourdisciplinesand spheres? The key
question for studentsistogive themthe
framework and the materials, in particular
materialssuch as cork, that make them
think: why are we doingthis with plastic,
when we could be usingcork? Why are

we designingthisinaway thatdoesnot
take into account the materials? [t'sup to
us, asafaculty, to change the way that we
are talkingabout design - tomove it from
identifyingproblemstoaperspective
where we are actually creating
educational conditions, to allow change to
happen. Thishasto happennow -notin10
or15yearstime. That's why it’sinspiringto
have 10 to 12studentsinvolved with cork.
Because they can become ambassadorsto
talkaboutitto their colleagues. Whatare
itspossibilitiesand limitations? Whatare
the complementary materials? We want
materialsthatare regenerative and trans-
formative. Not those that are extractive
andreductive. Sothisisreally exciting.
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At Amorim,innovation
is our strength

Anancient material, with an eye towards the future. Thisisthe
winning combination that makes Corticeira Amorim, with its
150+ year history, the leader of the cork industry, as it constantly
discovers new ways to add value to this unique raw material.
Transversal across all business units, Research & Development
+innovation (R&D+i) is one of the group’s main strategies,

given that the innovative spiritisa core part of its DNA. Since it
launched the first specialised laboratory for quality, production
and process control (Labcork, created in 1983), the company’s
R&D+i commitment has grown consistently and currently
involves an average annual investment of over €8 million.
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Corkisan out-of-the-ordinary material
that combinesaset of properties that
noartificial materialhasbeen able to
replicate. Itisinincreasingdemandin
sectorssuch assustainable construction,
aeronauticsand aerospace industries,
mobility, design, architecture and the
arts, landscapingand sports. For this
reason, investingin R&D enables further
developmentofthese sectorsand,dueto
cork’sunique characteristics, also helps
us confront the future challengesfacing
ourplanet. Thereisnoneedtoreinvent
the wheel (or, in this case, the cork
stopper). Wejust need to find innovative
waysto applyit.

Amorim Cork:
Improving
Perfection

Miguel Cabral, Amorim Cork’sdirector of
Researchand Development, isadamant:
overrecentyears, while the world
seemed to be closingin and slowing
down, “very significant progress has
beenachieved for cork stoppersinterms
of combatting TCA”. Winningthe war
against the Trichloroanisole compound
-thearchenemy of cork stoppers-
continuesto be akey focus of Amorim
Cork’sR&D-+i. Notonly by developing
completely new technologies, butalso
by perfectingand optimisingexisting
technologies, toincrease efficiency,
reliability and productivity.

The 2021 1aunch of Xpiir -asupercritical
fluid technology, developed for technical
stoppers, enables “any granulate witha
certain concentration of TCA, whatever
itmay be, to be treated and returned to
non-detectable values”. By ensuringthat
all cork granules deliver non-detectable
TCA performance, the technology
guaranteesthe quality ofall of Amorim’s
technical stoppers. There are currently
three reactorsinstalledin Amorim
Cork’sfactories, and six more will be
inoperation by the end of the year.
“Extraordinary” progress hasalsobeen
achieved for natural cork stoppers. By
means ofathermal desorption process,
known as Naturity, launched in 2021,
“natural cork stoppersare treated prior
to NDtechanalysis, which means that
NDtech hasamuch higher productivity
because the rejection rate ismuch lower”,

explains Miguel Cabral. All natural cork
stoppers produced at Amorim Cork
undergo the Naturity cleaningprocess,
prior to eventual individual stopper-by-
stopper analysis, usingthe unrivalled
NDtech technology.

Andifone thingepitomisesinnovation,
itisthatitisin constantevolution. Thisis
precisely what occurs with a technology
suchasNDtech, that Amorim Cork
launchedin 2014, but which continuesin
“permanent development”. The installed
equipment currently achieves “extraor-
dinary productivity” and “excellent
results”, but there isalways room for
furtherimprovement. For example,
through developmentofanewalgorithm,
thatismore effective in detecting TCA,
and makesit possible to reduce the
number of “false positives”.

These are artificialintelligence and deep
learningsystemsapplied to the world’s
most prestigiousstopper. But we don’t
restonour laurels. We are continuingto
use science carefully to study the complex
interaction between cork and wine.
Thisisanother areathat hasmerited
growingattention from Amorim Cork.
Overrecent yearsanumber of scientific
studies have been published, based on

researchthat hasshed newlight on this
subject, for bothsstilland sparklingwines.
Based on our research findings, itis possible
tosegment the product portfolio and offer
solutionsthatare increasingly adapted to
each wine. Because the closure may not
make the wine, but it will certainly play

an “oenologicalrole” inits evolution.
Thisis confirmed by science. Finding
therightstopper for each wine!
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Amorim Cork
Flooring: Safer and
Greener Design

In 2020, when Amorim’s mostrecent
R&D+ireport wasdrawn up, Amorim
Cork Flooringhadjustlaunched

Cork Signature, a fully customissable
programme of flooringsolutions that
enables17,000 different combina-
tionsof colours, shapes, finishesand
eveninstallation methods. Roberto
Teixeira, the unit’s R&D director
continuesto defend customisation as
abusinessstrategy, but believes that
the added value of the company, and of
cork, fundamentally depends on differ-
entiation. “There hastobeadirect
association between [cork] and sustain-
ability and also with certain character-
istics, propertiesand solutionsthatare
differentiatingfactorsin the market.
Weare talkingabouta premium
product, which therefore hastobe
goodinallitscomponents,notonlyin
terms of sustainability and circularity,
butalso forits functional and aesthetic
components.”

Heistherefore committed toatrue
return toitsroots, to the material and to
Nature, with ever greater appreciation of
corkandanincreasingfocuson sustain-
ability. Thisvisionincludes projectsthat
were already under development, such
as Dekwall, a collection of wall coverings
with cork visuals, whichisnow being
developedto provide greater resistance
of this material to any kind of wearand
tear,in domestic or commercial uses.
Transversal to these goalsisthe
commitment to increasingly invest
inproducts without plastics of fossil
(oroil) origin, to continue investingin
circulareconomy practisesand, by 2024, A 10 96 gl’een

eliminate the use of compoundssuchas

PVC.A100%green product willalso be pI’O dLICt Will aISO be
launched by 2024, that combines cork

with renewable compounds, such as launChe d by 2 024 y
biopolymers made from plant waste.

ForRoberto Teixeira thereisan evident that Combine S COI’k

needtoinvestininnovationinorderto

meetthese objectives. Wlth re l’lewable

“The worldisin constant movement,

itisalways changingand we have to Comp OundS y SUCh as

be atthe forefront ofinnovationtobe .

pioneersin the market. biopolymers made
from plant waste.
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Amorim Cork

Composites:
From the Toy
Chest to the Stars

Whereasin 2020 Corkeen - the revolu-
tionary solution of impact-absorbing
surfacesfor playgrounds, leisure and
recreational areas - stood out as one of
Amorim Cork Composites’ principal
commitments, today itis difficultto
choosejustone project orevenone
segmentin which ACChasbeen making
itsbiggestinvestment. Withapplica-
tions rangingfrom mobility to energy,
sustainable toys or the aerospace
industry, there isonly one constant
factor: the ongoingambition toadd
value to cork. Eduardo Soares, Director
of Innovation explainsthatin order
toachieve thisgoal “innovationis
notonly fundamental, itisan integral
partofourstrategy”.

Inthe mobility area, cork respondsto
the increasingly urgentneed toreduce
the industry’s carbon footprint, and
hasnaturally emerged asthe preferred
sustainable material, due toits negative
carbon footprint. Italso providesan
answer to “one of the safety issues that
most concernsusersand developersofall
electrical technology”, i.e. fire resistance,
by providingthermalinsulation solutions
forelectric batteries. This characteristic
alsomakesitstand outin the aerospace
industry astheideal material for the
coatingofsatellites. In the energy sectors
one of the key developmentshasbeen
the use ofapioneeringsolution that

combines cork with recycled polymersin
the floating photovoltaic power plantin
Alqueva(and in future new plants). The
solution hasbeen developed by thei.cork
factory - Amorim Cork Composites’
pilotfactory andinnovation hub -
whose creation representsanimportant
milestone inthe company’s R&D+i
history. Creation of the new ACC Design
Studio department promisesto be anew
innovation and creativity hub that will
strengthen the company’s commitment
toproductdesign.

After the successof the first collection,
whichsold 100,000 unitsinitsfirst year,
anew collection ofthree sets of building
blocks hasalready beenannounced and
willarrive inshops next Christmas.

The cornerstones ofall these projects
are bothinnovationandsustaina-

bility - Corticeira Amorim’s main pillar.
Accordingto Eduardo Soares, Amorim
Cork Compositesis “what we callan
ambidextrous company. Our right foot
iswhatsustainsthe company in terms
ofturnover, i.e. through currentappli-
cationsinareassuchasconstruction,
sealingand flooring.... The leftfootisthe
partthatisoriented towardsinnovation.
Andwithinnovation comesresearchand
developmentasanecessity.”

Amorim Cork
Insulation:
Future-proof cities

For Amorim Cork Insulation, explains
the company’s CEO, Carlos Manuel,
innovation doesnot meanreinventing
the product, butrather “innovating
throughoutitsapplications. We have a
100% natural material that respondstoall
sustainability considerations”. The focus
istherefore noton “continuousimprove-
mentsbut on continuousadvance-
ments” of thismaterial based on cork’s
out-of-the-ordinary characteristics.
Atruly dynamic process, Research &
Development +innovation within this
unitseeksto offer solutions to the many
challenges posed by architects, engineers
and landscape architects, while simulta-
neously respondingto the real challenges
of people’sdaily livesand the future

ofthe planet. A prime example isthe
MDFachadasolution, thathasrevolu-
tionised the sector, in which corkis clearly
visible on the outside of buildings. The
solution hasbeen used to create decorative
designs for awide range of aesthetic
purposes. Alongthe same lines, the use of
by-products from the production process
innew solutions for natural turf, initially
designed foruse infootball stadiums, is
now also beingused inlandscaped roofs of
buildings orin vertical gardens on building
facades, makingit possible to reduce
water consumptioninirrigation, maintain
aspecifichumidity level and minimise
thermal variations. Butinnovationat
Amorim Cork Insulation goes far beyond
the fieldsof architecture and interior
design. Italso contributesto protecting
peopleandthe planet. For example, the
Corksorb product, developed to mitigate
hydrocarbon spillagesin the oceans,
caused by large oil tankers, is currently
beingtestedin ordertorespondtoyet
anotherimportantenvironmentalissue:
water treatment. “Torespond to the risk
offire butalso to climate change, there is
also the wall vaporisation system, which
consistsof applyingcork to exterior

walls witha technological system that
administers water on very hot days,
orevenintheeventoffire. Anongoing
commitmenttothe circulareconomy is
also part of thisenvironmental concern.
“We have recently strengthened our
activity intermsof recyclingin order
tofully integrate ourselves within the
circulareconomy.
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Amorim Florestal

is planting for the
future, enablingit to
produce and supply
new plantations
with high-quality
cork oak trees, with
adifterentiated

guarantee of growth

and survival while
also guaranteeing

more and better cork.

Amorim Florestal:
Cork oak forest 2.0

At Amorim Florestal, R&D+iisalready
soextensively developed thatin
recentyearsithasbeendividedinto
different branches, in order to provide
amore specialised response to each
requirement. Onthe one hand, forestry
research, whichisdivided into three
distinctsub-areas, and industrial
innovation, thatismore focused on
processes and products. Within the
field of forestry research, José Pedro
Fernandes, director of R&D+iin the
areaof Fundamental Forestry Research,
explainsthe different “lines of attack”:
firstly “aforestry supportoffice that
aimsto respond to and provide support
for the most diverse issues related to
forestry” Secondly, “astrand of Applied
Forestry Research, i.e. everythingthat

canbeachievedinthe field,in terms of
new plantationsor plantation models,
installation support systems, controlled
irrigation systems, fertilisation systems,
new cork oak forest management
modelsor farmingmodels”. And finally,
Fundamental Forestry Research, which
ishisdirect field of work.“All three are
partofthe Forestry Intervention Project
(FIP),launched in 2013, whichisbased
onafundamental pillar of innovationin
thisunit: sowingthe seeds of tomorrow
today.José Pedro Fernandes explains that
this projectarises from the realisation ofa
probleminguaranteeingviability innew
cork oak plantations. “Today we have
cork oak plantations with mortality rates
above 50% and withoutany guarantee of
growth or cork productionand, therefore,
of economic viability. For this reason,
werealised that we had toimplement
acork oakselectionand improvement
programme that will enable ustoselect
specimensfoundin our cork oak forests
thathave premium characteristics which
distinguish them from othersand will
help themto propagate. “These charac-
teristicsinclude attributessuch asfaster
growth, better vegetal formation or
greater production of cork,and also
greater resistance to the infestations

and diseasesthatexistin the cork oak
forestand, increasingly importantly,
offer greater resilience to climate change.
Therefore, through the phenotypic
selection of trees within the cork oak
forest that have these characteristics,

we have developed a programme for the
propagation of these treesin conjunction
withabiotechnology companyanda
university research body (amongseveral
entities with which protocolshave been
established). Alongside this programme
and to compensate for the fact that the
cork oakisaslow-growingtree, we are
alsodevelopinggeneticand molecular
analysis toidentify and select specific
molecular markersassociated toeach
ofthese characteristics, makingan early
selectionand validation of the best
specimens. In this way, Amorim Florestal
isplantingfor the future, enablingit to
produce and supply new plantations
with high-quality cork oak trees, witha
differentiated guarantee of growth and
survival, while also guaranteeingmore
andbetter cork.
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“A commitment to
cork oak forestsis
always a commitment
to the future”.

Owner of three estatesin Alcacer do Sal which currently pertain
tothe Sociedade Agricola dos Pinheirinhos, Antonio Luis Posser
de Andrade hasmarked a turning point in the history of what
was once Portugal’s biggest estate - the Herdade de Palma, in
operation since the late 1800s. In a conversation with Amorim
News, the forestry producer talked to usabout the fundamental
role that cork played in this restructuring process, the challenges
ahead and his wishes for the sector’s future.

Extendingover nearly 3,000 hectares,

the estates that pertain to the Sociedade
AgricoladosPinheirinhosonce formed part
ofthe centuries-old Herdade de Palma,
that wasacquired from the 8th Count of
Sabugal (D. Luis Assis de Mascarenhas) in
1896.Inthe wake of the agrarian reform, the
estate was divided into various companies.
Antonio Luis Posser de Andrade’s father
owned three of these companies, which
have now been merged intoone. When he
began managingthe estate in 1998, Ant6nio
LuisPosser de Andrade immediately
defined hiskey priority:torestoreand
safeguard the cork oak forest, thatsince
1974 had been primarily used for livestock
breeding, with asignificantimpactonthe
ecosystem. From the moment thatthe
estate wasreturned to the family in1992,
after nationalisation of the land following
the 1974 revolution, he dedicated himself
toplantingpine and cork oak trees,
embracingabold vision of the future, which
hasbeenthe biggest factor of hissuccess.

“WhenIbegan workingin the Herdade,
the forest was my principal concern.
Inegotiated with the tenantsand
persuaded them to move out of the forest
andinstead focus onrice cultivation. In
this way, [ was able to give back land to
the cork oak forest” Deep down, he was
followingthe advice of hisfather who,
notwithstandingthe multiple activities
pursuedinthe estate (inaddition to cattle
andrice, also cornand wheat), had always
instilled in hima concern for the corkand
the cork oak forest. His father used to say:
“By the end of the year, if it weren't for
cork, we wouldn't make enough money”.
Antonio heeded thislesson.

The joys and challenges of cork
Inadditionto helpinghimrecall hisfather’s
businessadvice, cork also brings back fond
memoriesofthe “longholidays” of his
childhood, often spentin the countryside,
thatgave him numerousopportunitiesto
accompany the cork harvest. “The cork

[harvesting] season hasalwaysbeen ajoyful
time for the workers,” says Antonio Luis
Posser de Andrade. “The people singing,
the chefpreparingmeals, many people...
It wasan exuberantatmosphere” Back
then, he neverimagined that he would
dedicate himselfto studyingthe profita-
bility of thisactivity or to the production
and conservation of this material, for
which he hasso many happy memories.
Evenasachild he wasfascinated by the
cork oak forest: “its beauty, its biodi-
versity, everythingthat the forest gives
us-the wild animals, the silence, the
animalsin their habitat...it'simpossible

to conveyitin words”. Today, he knows
thatthe challengesare asgreatasthejoyful
moments. His main concernsare the ageing
ofthe cork oak forestand the short-term
vision ofalarge partofthe forestry
producers, who opt forlivestock breeding
toearn quicker profits. “The bigproblem
with the Alentejo’s cork oak forestsisthat
ifyouhave cattle, youcan’trenew them.
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The cork oak forests become old, whichis
reflected in the quality of the cork”

He nonetheless maintains hisfocus. He is
committed to the annual rotation of land
inorderto harvest corkand prefersthe
long-termvision that he learned from his
ancestors, whichhe hopestohand down
to future generations. ““God willing, my
children will preserve [the cork oak forest]
aswellaslhave preservedit”

Sow today, reap tomorrow
Inordertomaintain this vision of the future,
hearguesthatitisvital to have supportfor
thesectorand collaboration with institu-
tionsthatinvestininnovationandresearch,
suchas Corticeira Amorim. He highlights

the Greeninginitiative, which encourages
agricultural practicesthatare beneficialtothe
climate and the environment, and the Terra
PrimaProject, which he regretsisnolonger
inforce, which compensated producers with
fertilizerand seedsdue to theirkeyroleinthe
fightagainstclimate change.

Inrelationto Corticeira Amorim’s
involvement, he describesthe Forestry
Intervention Projectas “averylarge and
commendable investment by Dr Anténio
Amorim, whois extremely forward
looking, It takes dedication to achieve
what Amorim hasdone. I take offmy hat
tohim”. Without thissupport, he believes
thatitwould be very difficult to continue
tomakeacommitmenttoasector where
income generationisslow and whichis
threatened by numerous constraints.
“Investingin the cork oak forestisalwaysa
commitmentto the future because it only
deliversresultsafteratleastnine years.
But people are often primarily concerned
with makinga quick profit” One possible
solution,and one of the main pillars of
Amorim’s Forestry Intervention Project,
isto continuously investininnovation
andresearch, in order to guarantee higher
productivity from cork oak forests,
throughsselection of particularly resilient
specimens, and circumvent challenges

suchasclimate change, through
innovationssuchasirrigation systems.
Heisalsoapioneerinthe mechani-
sation of cork harvesting, havinginvested
fromthe outsetinthe first machinesto
enter the marketand testing Amorim’s
prototypes whenever possible.

What's his biggest wish for the future?
“Thatthe Amorim Group continuesto
researchand collaborate with us, forestry
producers, which hasbeen fundamental
forthe valorisation of cork”
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Corticeira Amorim
and Parsons School
of Design «design
new futures»

Corticeira Amorim and Parsons School of Design - one of

the world’s most prestigious design schools - have signed a
cooperation agreement that will enable students from New
York University tolearn more about the benefits, qualities
and characteristics of cork as a privileged material for the design
and development of their creative proposals, in the fields of
industrial design, architecture, arts and interior design and
related activities. The main focus of the agreement is research,
testing, investigation, experimentation and hands-on making,
aimed at discovering new functionalities and applications

for cork. Itis hoped that ground-breakingsolutions and
products will emerge that can respond to the key challenges
facing our societies through design and sustainability.

In short, the mission is “to design new futures”.
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The firstaction to be implemented in the
framework of thisagreement s the first
edition of the course, “The Thick Skin:
Corkas Material for Design New Futures”,
coordinated by Daniel Michalik, designer
and Assistant Professor of Productand
Industrial Design. Thisone-semester
course incorporatesa45-hour theoretical
and practical componentand animmersive
learningweek in Portugal (between13and
18 March) at the “i.cork factory”, Amorim
Cork Composites’ (ACC) innovation
factory. The week will provide aunique
opportunity for the students of Parsons
School of Design to interact with new
processes, formulae and technologies for
workingwith cork. Supportis provided
throughinvolvementand mentoring
from ACC’sspecialised technicians, the
provision of state-of-the-art facilities

and technologies, and the supply of raw
material for experimentation. The initiative
will also involve the ACC Design Studio,
thatisgeared towardssharingknowledge,
formingreasoned opinionsand educating
people aboutthe future of cork
Throughoutthe course, “The Thick

Skin: Cork as Material for Design New
Futures”, students willlearn, assimilate
and engage with different cork processing
methods, expand their understandingof
how natural raw materialsare currently
extracted, propose circular practicesto
balance the use of materials with natural
growth cycles, develop design processes
thatintegrate well-established wisdom
aboutthe regeneration of the raw material
and produce prototypesatdifferent
scales, from the perspective of resources,
constraintsand imitation of specific
materials. The course also featuresabroad
range of synchronous design activities -
suchasparticipationinlectures, co-design
workshops,and others.

Duringtheir stay in Portugal, students will
alsobe able tolearnabout the vertical
integration process of cork processing
implementedat Corticeira Amorim,

by visitingthe different business units,
withavisit to the Cork Oak Forest (Raw
Materials business unit), Amorim Cork
(Cork Stoppersbusiness unit); Amorim
CorkFlooring(Floorand Wall Coverings
business unit) and Amorim Cork Insulation
(Insulation Cork business unit). This
initiative will provide them withan
integrated vision of the corkindustry, the
ground-breakingadvancesthat have been
achievedinthe sector and the sector’s
various productsand by-products -
integrated intoa circular economy model,
where all cork materials are valued.
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The collaborative project “The Thick
Skin: Cork as Material for Design

New Futures”is perfectly aligned

with Corticeira Amorim’s strategy

to “disseminate cork’sunparal-

leled propertiesaround the world, as
aresponse to many of the challenges
thatare currently faced by the planet,
humanity and contemporary societies”,
explains Anténio Rios Amorim,
Corticeira Amorim’s Chairmanand
CEO, whoadds: “Whatbetter way to
positively inspire citizens than by consol-
idatingthis work with the architects,
designersand curators of tomorrow? The
people who will design smart cities, green
buildings, design products, etc. When
these professionalsare trained at one of
the world’sleadingdesignschools, such
asthe Parsons School of Design, then you
have found the right basis to foster this

necessary paradigm shift:anew model,
inwhich cork willundoubtedly play
acentralrole”.

The Dean ofthe School of Constructed
Environmentsat Parsons School

of Design, David]. Lewis, says “lam
thrilled to be working with Corticeira
Amorimonthisinnovative course which
challengesourstudentstorethink what
they know about cork. It willinspire
themto create unique and will further
theireducationinregenerationand
circularity. Parsonsis committed to
educatingand trainingdesigners who
create positive social impact through
the use of regenerative materials,and we
are lookingforward to seeingwhat this
group of students will create with the
world’sleadingcork processinggroup”
Works produced duringthe course
“The Thick Skin: Cork as Material for

Design New Futures” are expected to

be exhibited at the NYCXDesign Festival
2023.Studentsare invited to showcase
theirwork atan exhibition to be held

at Canal Street Market between May
18and 25,2023.
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Our brains prefer
cork-sealed wines

Are our brainshard-wired to prefer
cork stoppers? The question was posed
inthe mostrecent neuromarketing
study developed by the “Behaviourand
Brain Lab” of Milan, of the Neuromar-
keting Research Centre of the University
of [ULUM, and promoted by APCOR

- Portuguese Cork Association and
Assoimballaggi - Federlegno / Arredo.
The study revealed surprisingdata
suchasthe factthat cork-sealed wines
generate an emotionalactivationin
inconsumersthatis 238% higher than
thatof artificial closures. Thisreaction
isbased on our sensesof smell, taste,
sightand even hearing: the sound of

openinga cork-sealed bottle generates
a39% stronger rational response than
the openingofabottle sealed with
ascrewcap.

The olfactory experience of wine, in
turn, froma cork-sealed bottle generates
a34% stronger rational response than
openingabottle sealed with ascrewcap.
Tastingwine from abottle with acork
stopper generates a 80% stronger rational
response than openingabottle sealed
withascrewcap. Finally,analysingthe
label ofawine witha cork stopper takes
approximately 10% more time than
thelabel ofabottle sealed with either
ascrewcap orasyntheticstopper.

The participantsin the study also declared
that they would be willingto pay ahigher
price for the wine they perceived tobe
sealed witha corkstopper: €7.78 perbottle
-i.e. €1.21 more thanforabottle sealed
withascrewcap (+18.5%). These results
confirmthe conclusions of similar studies
carried outin other countries, such as

the “Grand Cork Experiment - Neuroe-
nological Tasting”, held in 2017 in Soho,
London, designed by Oxford University’s
Crossmodal Research Laboratory, in which
140 participants were tested to understand
how the sounds, aromasand sensations
associated with openingabottle of wine
canactivate our brains.

Are ourbrains
hard-wired

to prefer cork
stoppers?
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The future

belongstothem

Manuel Miranda, Marta Rato,

André Diasand Ariela Luque were

the four winners of the Corticeira
Amorim 2022 Revelation Award, which
distinguishes young professionals with
aparticularly strong performance
throughout the year. Even though they
come from diftferent backgroundsand
work in four different business units, they
all seem to share somethingin common:
the pride of working with a raw material
as unique as cork and the pleasure

of “supportingthe cause” in thisjoint
mission to take cork to new heights.

The future belongs to them.

Manuel Miranda

Manuel Miranda (35) displays exemplary
leadershipskillsand resilience. Bornin
Mirandela (Trds-os-Montes), he joined
Amorim Cork Compositesin 2019,
inspired by the idea of workingfor
aPortuguese group, from the North,
withalonghistory (spanningover150
years),and working with araw material
thatistypically Portuguese and increas-
ingly relevantin terms of sustaina-

bility”. Witha Master’s degree in Civil
Engineeringand Business Management,
fromthe University of Porto, a profes-
sional backgroundinsalesand what he
definesashis “constantambition to grow”,
Manuel Miranda has consistently demon-
strated hisdesire toacquire in-depth
knowledge about the value chain, the
businessstrategy of the sector’'smain
playersand Amorim’s value proposal.

He has quickly become one of the people
with the greatest knowledge of this
business segment.

Injustfour years, he rose to the position of
Sector Sales Leader and received the 2022
Revelation Award. Amongotherattributes
heispraised for his organisational capacity,
high customer focusand dedication that
hasenabled him to make akey contri-
bution to the geographical expansion of
the flooringsector - from Europe to the
world, and also created bridges between
variousflooringproducersand the unit’s
different departments. Manuel Miranda
describes hisimmense pleasure in working
foracompany witha cultureand values
with which he identifies, includinga “focus
onobjectives, resilience, alwaysrising
tothe challenge, ..., allof which are very
important valuesin orderto defend the
company’s positioningand the application
of corkin the market” He was pleasantly
surprised tolearnthathe had received

the award, since he believes that thisisthe
“fruit ofteamwork and I therefore share
thisdistinction with all the colleagues with
whom Iwork onadaily basis”.
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MartaRato

Asanenvironmental engineer who
graduated from the Universidade Nova,
Lisbon, MartaRato (30) believes that
workingwith cork, asustainable material
with anegative carbon footprint, is contrib-
utingto somethingmuch bigger than
herself. In her four yearsat the company,
MartaRato combinesher positionasan
Environmental Technician with that of
Senior Occupational Health and Safety
Technicianat Amorim Florestal, in the
Coruche unit, where sheisalso responsible
for the company’s radiological protection.
She hasdistinguished herselfin the field
of occupationalsafety by implementing
rigoroussafety standards thatare still
inforce today. In terms of sustainability
she wasan integral and essential part of
the team which won the Amorim 2022
Sustainability award. Focused on conser-
vation of water resources and efficient
use of water, the winningproject created
afiltration system thatallowsindustrial
effluenttobe reused,which facilitates
asignificantreductionin water
consumption and dischargesinto

the municipal drainage system.

Martais proud toreceive thisaward and
sayssheiseven more proud “to work for
acompany thatinvests somuch insustain-
ability and where we feel that our contri-
butionisappreciated”. Indeed, it was
because of the shared vision of building
amore sustainable ecosystem that she
accepted the challenge tojoin Corticeira
Amorimin2019.She believes that it this
vision which willguide her work in the
future. “We never stagnate in this company;
shesays. Sheisstillin the early stages of
her career.Justlike cork, which hasbeen
subjected to countlessinnovations,
without ever compromisingits nature,
MartaRatoisready to face any challenge
that may arise, always keepingthe same
final objective in mind: to build agreener
and fairer world forall. “lam always
learning, Ineverstandstill.»

i

André Dias

Bornin Nogueirado Cravo, André Dias
(28)joined Amorim Champcorkin
2017,duringa curricularinternship
aspartofhismaster’'sdegreein
Economicsat the University of Aveiro.
Aware that “Innovation” and “Sustain-
ability” are two key pillars of Amorim’s
businessactivity, he wrote hismaster’s
thesis on the topicof “Sustainability-
Oriented Innovation”, and sensed
alignmentbetween his personalinterests
and those of the company. “I increasingly
identify with the company’s culture

and also given my passion for wine,
[knew we were agreat match” Asa
trainee ina manufacturingenvironment,
healso developed an understandingof
operational efliciency. With this overall
background and after passingthrough
variousbusinesssegmentsand cork
stopper production units, he arrived
inthe area of management control.
Today, heisanindustrial Controllerin
thesstill winessegment. He confides
thathe wassurprised tolearnabout his
nomination for the “Revelation Award”.
“Idon’t consider myselfasbeingspecial
or different for thisreason,and I know
that many others meritexactly the

same distinction”. However, he sees
thisrecognition as “confirmation that
the organisation isaware of the work
undertaken by its talented staff, which it
values”. Lookingahead, his main profes-
sional objective s “to continue to make
value grow around me”. He istherefore
constantly attentive and opentoany
opportunity that willallow him to grow
and continue alongthis path. Asked
aboutthe privilege of workingfor the
industry leader, withamaterial asunique
as cork, the two main words that come
tomindare “pride” and “responsibility”.

ArielaLuque

“Ifit were possible to define Ariela Luque
inafew words, it would be “someone who
makesthingshappen”. It was precisely

for thisreason that she won Amorim
CorkFlooring’s “Make it Happen”

prize. Ariela Luque moved from her
native Brazil to Porto almost five years
ago.Ofallthe nomineesshe isthe most
recententranttothe Amorim Group,
havingjoinedin February 2022. Witha
degree in Business Administration and
Management, specialisingin Business
Intelligence, she has extensive profes-
sional experience inthe area, which

she currently appliesin her position as
Manager of Business Analyticsand CRM.
Responsible for aligningthe customer
relationship management system with
the company’s businessstrategy, she says
she chose Amorim becauseitis“aleading
Portuguese company that works with
countriesall over the world, and witha
natural and sustainable materialsuch as
cork”.Sheisboth flattered and surprised
toreceive thisdistinction, butabove all
feelsthatitconfirms “thatI'monthe
righttrackandstill have alongway togo”.
Amongthe challengesthatsheaimsto
embraceinthe future, she highlights her
willto provide an increasingly compre-
hensive response to the salesteam’s
requirements, empower staff withincreas-
ingly intuitive and accessible knowledge
and thereby generate more sales. Toall
those who, like her, strive to build a career
path of excellence she emphasisesthe
importance of “understandingthe needs of
the businessto which they are dedicated,
alwayswillingtolearn new thingsand
tryingto find the bestsolution forall
partiesinvolved”. She thinksit's equally
important to never be complacent. “I'm
always on the move, alwaysin continuous
improvement, always askingfor feedback,
alwayswillingto listen and ask for
suggestions forimprovementsto achieve
the highest possible level of optimisation”.
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The flooring polyglot

The 2022 Career Award was presented
to Manuel Fontes, Amorim Cork
Flooring'ssalesdirector, for over
50yearsofwork, dedicationand
commitmentto Corticeira Amorim.
He firstlearned about the company
through hismotherandjoined
Amorim Cork Compositesin1972
asapostal clerk, receiving, preparing
and distributing mail to the different
departments. “Alwaysa fast mover,
butvery cooperative,’ said those

who have known himsince then.
Workinggallantly with a high level of
competence,commitmentand loyalty,
hejoined Amorim Cork Flooring’s sales
departmentafter only four yearsat

the company,and has “always demon-
strated greatknowledge of the service,
productand the business”. Thisattitude
soon made him one of Corticeira
Amorim’s youngest sales managers,
with responsibilitiesin the markets

of Spain, France, Italy and Switzerland.

Hebecame a polyglot thanksto the
daringof Mr Américo Amorim who
“sent me first to France, then to England
and then to Spain, even though I didn’t
previously speak asingle word of any of
theirlanguages”. He added: “These were
tough times, butinvolved greatlearning,
growth and evolution”, today “I only have
wordsofgratitude...it was certainly the
bestuniversity course I could have had in
my entire life”! Manuel Fontesbecame
atrue defender of cork, and cultivates
thisintense passion to this day, helping
Corticeira Amorim to disseminate

the many attributes of our unique raw

material throughout the world. From 2013

onwards he led Amorim Cork Flooring’s
expansioninto Portuguese-speaking
African countries (PALOP), and later
extendeditsfield of operationsinto the
entire African continent, after he spent
afewyearsin Spainashead ofthe
company Intercork, based in Palafrugell,
Girona. He isextremely proud to

receive the Career Award, “itrepresents
recognition for my work”. One of his
fondest memoriesis “my firstsalary,
whichat the time was 200 Portuguese
escudos”. Embracinghislove for football,
andsince awinningteamisalso based on
ahealthy coexistence between colleagues,
hejoinedthe company’sfootball team.
He has cultivated ardent support for the
Reds, asaBenficafan, but without ever
losinghis composure when the club’s
biggest rivals win on the pitch.
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