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Cork, the future today

South Africanstudio, Counterspace (Serpentine Summer Pavilion),
Chinese artist, Ai Weiwei (Ai Weiwei — Rapture exhibition), British
designer, Es Devlin (London Design Biennale), Porto-based studio,
depA Architects(Venice Biennale of Architecture) or the creative duo,
Miguel Flor and Cristina Hora (Porto Design Biennale) are just some
of the many artists, designers and architects who have used cork in
theirmostrecentinternational projects. Thisoptionstandsinperfect
harmony withJosé Pedro Sousa, the only Portuguese memberof the
roundtable ofthe New European Bauhaus, whotalksaboutthisissue
inanexclusiveinterview: “(...)I[don'tknow ofany better material than
corkthatcanserveasamodel ofinspirationforthe practicesthathave
to be implemented, not only in the buildingindustry, but in our way
oflife ingeneral.” Cork, the future today!
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WhenJordi Boneti
Armengol suggested
using cork for

the flooring of
Barcelona’s Sagrada
Familia, he was

told: “That’sjust for
sealingbottles!”

But, the Catalanarchitect, in charge of
continuing Antoni Gaudi’siconic work, has
felt the comfort of that raw materialin his
ownstudio for many years,and remained
undeterred. Inspired by cork’srenowned
thermaland acoustic properties—thatare
vitally important for the Sagrada Familia
project —and by itslong-term durability
andresilience, Jordi Boneti Armengol
addedanotherargument:itisanatural
product, in perfectharmony with Gaudi’s
philosophy.

Cork has countlessattributes, makingit
one of the preferred materials for green
building- which promotes the use of
sustainable and energy eflicient solutions
thatare derived from circular economy
practices. Lightweight,imperviousto
liquidsand gases, and elastic, compres-
sible and anti-static, corkisan excellent
vibration damper, which also worksto

the benefitofthe constructionsector.
Thisgenuinely Portuguese raw material
also has high dimensionalstability, it can
withstand temperatures between-180°C
and +120°¢, preservesindoorair quality A+,
ispermeable to water vapour and reduces
condensation.

Corkisalso hypoallergenic, hasslow
combustion, isresistantto friction and
isanatural carbonsink. Recentstudies
indicate thatfor every ton of cork produced,
the cork oak forest canretainup to 73

tons of CO,. Thisisastrikingstatistic for
retention of Greenhouse Gases, offering
vitalassistance to combat climate change.
Lastbutnotleast, cork hasapractically
unlimited longevity, while maintaining
itstechnical qualities. [tsunrivalled
qualitiesresult fromitssingular chemical
compositionand unique cellular structure,
that make cork aunique material, which
combines performance with sustainability.
However, instead of restingon the laurels
of its exclusive benefits, the corkindustry

-through uninterrupted investmentin

Research & Development + Innovation -
hassoughtto further enhance cork-based
products, solutionsand applications for
the buildingsector, combiningtechnical
andaesthetic characteristics, without
overlookingits natural context. Asaresult
ofaprocessinitiated by the architects,

Siza Vieiraand Souto de Moura, for

the Portuguese Pavilionin Expo 2000
Hannover, we now have an enviable
portfolio of projectsfor fagadesthat use
cork. However, there continuestobe
constantinnovationin the conception,
design and production of new types of
decoration,adaptedto the needs, require-
mentsand cultures of the different markets.
Designers, curatorsand architects

are increasingly attracted, passionate,
interested, enthusiasticand curiousabout
cork. One ofthe main points of reference
isExpanded Cork Agglomerate, which
isrecyclable, reusable, additive-free and
100% natural. Expanded Cork Agglomerate
derivesfrom the expansion of the cork
granulesthat, through the action of water
vapour, agglomerate granules soaked in

the resinitself. Corkisavegetable product
thatis currently used in walls, fagades, roofs,
underfloor heating, concrete structures or
asabase for natural turfin football stadiums,
etc.Itoffersanamazingecological response
tothe multiple challengesfacingmodern
society!
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Alma Gémea

presents arenewed

productline

Alma Gémea,abrand ofhousehold
consumer items that combines cork with
ceramic, hasjustlaunched anew product
line. The renewal of the Portuguese brand,
whichresultsfromaclose partnership
between Amorim Cork Compositesand
Matceramics, signed in 2009, is called 5th
Element — the Perfect Balance. It introduces
different colours, other references and four
uniquearticles. The Alma Gémea catalogue
now includesa total of 54 items combining
pink (ten products), green (ten products)
and matte black (seven products) with
dark grey (nine products) and peatly white
(10 products). Alma Gémeais functional,
withoutneglectingits creative look,
takingadvantage of the finestattributes
thateach material hasto offer. The full

productrange includessalad bowls, cups,
mugs, fruitbowls, cruets, teapots, plates
and bowls. The fusion of cork and ceramic,
two strongtraditional raw materials that
are innovative, exclusive and distinctive,
deliversacontemporary, aesthetically

pleasingand conceptually useful collection.

Cork’swarmth is combined with the cool
ceramicsto deliver genuine added value for
the household consumeritemssector.
These attributesare valued by modern
consumers, whoappreciate genuinely
national products, reduce, reuse and
recycle,and defend sustainability issues.
Furthermore, the developmentofthe
composite used in the production of Alma
Gémeaisunderpinned by the best circular
economy practises, wherein the cork

derives primarily from the waste generated
inthe cork stopperindustry.

Given cork’s capacity to retain CO, thereby
makinganimportant contributionto
decarbonisation of the environment, Alma
Gémeaissure toattract the vast majority of
customers!
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Amorim

Top Series
distinguished
inthe Luxury
Packaging
Awards

Amorim TOP SERIES won first prize in

the category Sustainable Supplier of the
Year in the Luxury Packaging Awards.
Through itsfirm commitment to sustai-
nability principles, supported by rigorous
independentstudies on the carbon balance
ofits products, Amorim TOP SERIES is
“increasingly valued by spirits producersas
atrustworthy company to achieve stringent
CO, targets”.

Inaddition, by purchasing capsulated

cork stoppers from Amorim TOP SERIES,
spirits producers can mitigate the carbon
emissions from other parts of their value
chain, such asglass bottlesor metal
packagingcomponents.

Thejury of the Luxury Packaging Awards,
organised by the British magazine
Packaging News, underlined that “Amorim’s
submission carried astrongrelative
argumentabout the raw materialsused

inthe stoppers”.Itemphasised that

the company “hasalwaysbeenavocal
proponent of the fact that natural corkisthe
bestand most sustainable raw material fora
premiumstopper”. Thejury concluded that
the TOP SERIES stopperis “agenuinely
veryimpressive stopper”.

Amorim’s TOP SERIES submission to the
Luxury Packaging Awardsunderlined its
“cradle-to-gate approach”, thatanalyses
forestry activities, as well as transport to
different markets.
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“The circular
economy

associated to cork

is an absolutely
extraordinary story”

The architect]José Pedro Sousa, a professor at the University

of Porto’s School of Architecture, isone of the 18 thinkersand
the only Portuguese member of the round table of the New
European Bauhaus,amovement that crosses the environment,
economy and culture, to project our common futureina
sustainable manner. Atatime when we are emergingfrom a
global crisis, and face the challenges of climate change, the world
needs anew architecture, with “strategies that use radically
different materials and constructions, in synergy with nature”.
Cork, which offers a “singular convergence of qualities”, is
especially well placed to respond to this challenge.
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What was your first contact with cork,
your first memory of this material?

One of my first memories dates back to
my childhood, linked to the basement
walls that one of my uncles covered with
expanded cork agglomerate. The space
had aunique atmosphere due to the feel
of the material, the design of the panels,
which was completed with some wooden
slats, the space’shue and acoustics, and
the heatthatitretained from the existing
stove. Although at the time I wasn’tatall
interested inarchitecture, wasimpressed
by the effect created by cork in thisspace.

Your academic work has focused, among
other things, on the relationship between
digital and material dimensions in the field
of architecture. In particular your PhD
thesis “From digital to material: Rethinking
the applications of cork in architecture,
through the use of CAD/ CAM techno-
logies” focuses on the applications of
cork. How did you become interested in
researching the possibilities offered by
cork in this context?

The use of CAD/ CAMinarchitecture
beganatthe turnofthe 21st century. At
thattime, inaddition to the emergence

of new materials, digital manufacturing
allowed ustorevisit traditional building
materials, such aswood or concrete, and
opened up new possibilities for design
andapplications.In 2003, in this context,
[wasinterested in developingmy PhD
thesisaround the exploration of digital
technologies with aspecific material, or
anindustry where thatinnovation could
happen. By virtue of its physical properties,
ecological value and itsimportance for
Portugal, cork wasanaturalandideal case
study for this work. The architects Alvaro
Sizaand Eduardo Souto de Moura first
opened up the possibility of usingcork
asanexternal claddingmaterialinthe
Portuguese Pavilionin Expo Hannoverin
2000, which gave even greater strength
andimportance to thisresearch option.

Tobe able to proceed with my research,

I was fortunate to be able to count, from
the outset, on opennessand support from
Amorim Cork Insulation.

What does cork have to offer to archi-
tecture, andin a broader sense, to the
cities we canimagine?

[think my previousreference tomy
memories helpsanswer this question. Cork
isamaterial that hasunique characteristics
thatleavesno one indifferent. Itsthermal
and acoustic performance had been
empirically proven,longbefore it could be
confirmed by any scientificresearch. Cork’s
appearance conveysasense of comfort

and usingnew design technologiesand
digitalmanufacturingit can be customised
to create unique environments froman
aestheticand functional standpoint.
Furthermore, in the current outlook,
corkisan extremely important product to
confront the challengesfacingthe world

by virtue of its sustainability and the cork
industry itself. To apply cork in buildings
andinthe cityisan effective way to respond
tothe growingneedsto incorporate Nature
into builtenvironments.

The New European Bauhaus is a new
movement that is re-imagining Europe.
But its roots date back to the original
Bauhaus movement, from the early 20th
century. How do we bridge the past and
future? What unites and separates these
two historical moments?

100 yearsago, the world wasemergingfrom
acrisis caused by the First World Warand
Bauhaussought tosolve problems, through
convergence of the artsand usingtechno-
logiesfrom that period. Nowadays, the
worldisonce againin the midst ofaglobal
crisisthatrequiresan urgent response. Like
the original Bauhaus, the New European
Bauhausappearstogive hope and is helping
to project our common future, througha
collective effort thatinvolves everyone
-architects, designers, artists, scientists,
economistsor ordinary citizens —linked to
amovementthatalsoseekstobea cultural
project. Despite the obviousanalogies
between these two historic movements,
therearealso clear differences. For
instance, current environmental problems
require solutions whose various measures
deviate fromthe ideasthathave been
advocatedinthe past. Forexample,
concrete and steel, that previously
announced the new architecture of that
time, are now recognised as an important
element ofthe problemsthat we now face.
Today, we also need anew architecture,and
strategies, materialsand construction will
have tobe radically different, in synergy
with Nature.
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You are the only Portuguese member

of the high-level round table of the New
European Bauhaus. In your opinion, given
your national identity, how can Portugal
add something of special relevance to this
movement?

Climate change, and allitsassociated
problems, posesathreat toall forms of

life and regions of the planet without
exception. However, although we face a
common problem, the solutions will have
tobe specific,accordingto the individual
conditionsof each location,such asthe
local weather, materialsand economy.
Inthis case, the New European Bauhaus
isnecessarily different from the original
Bauhaus, which gave rise to the modern
movement, where universal principles
were advocated forarchitectureand
urbanism that were often unsuccessful. In
this context, itisimportant that Portugal,
like any other country, contributes to this
change and makesitselfheard, so that
measuresand best practices can be adjusted
todifferentrealities. I think that the way
thatourarchitecture hasbeen pragma-
tically able toadapt the influence ofthe
modern movementto ourlocal conditions,
which wasinternationally recognised

as “critical regionalism”, can serve asan
example tolighten the complex challenges
that we are now facing,

Cork is one of the materials that you have
chosenin your projects. What qualities
of cork stand out and how can this 100%
natural and recyclable material play a
more central role in the architecture of the
future?

Iwould prefer not to try to highlight
justone quality, butinstead the singular
convergence of various different qualities
inasingle material, that makes cork a

very balanced material for architecture.
Consideringthat the twogreat forces
thatare shapingthe presentand future
ofthe buildingindustry are decarboni-
sation and digital transformation, cork - as
a100% natural and versatile material that
canbe approached digitally - is perfectly
placed toassertitsrelevance. Some of the
examples of applications that underline the
value of cork for the future of architecture
include buildinginsulation and coverings,
landscaped roofs, and the possibility of
mixingit with other materials, customi-
sationand reuse.

How can a material such as cork help
shape this new movement in the world of
European design?

The circular economy associated to cork
isanabsolutely extraordinary story.
Combiningelements ofthe forest, climate,
biodiversity and culture, the life cycle of
cork encompasses very complete processes
of recyclingand reuse, which cutacross
different typesof productsand applica-
tions. Inaddition, in casesassociated to
how to produce expanded agglomerated
cork (ICB) usedin the buildingindustry,
recyclingcanbe used to create products
that have higher value than the original,
thereby demonstratingupcyclingoppor-
tunities. In this context, Idon’t know of any
better material than cork that canserve as
amodel of inspiration for the practices that
have tobe implemented, notonlyinthe
buildingindustry, butin our way oflife in
general.

“(...) Idon’t know of
any better material
than cork thatcan
serve asamodel of
inspiration for the
practices that have
to be implemented,
notonlyinthe
buildingindustry;,
butin our way of life
in general”

YEAR 38/NUMBER2



10

AMORIM NEWS



Cork

THE FUTURE TODAY

The future, now? If all crises bring tremendous opportunities,
the current moment may be exceptional. A universe of new
possibilitiesis opening up, if we know how to seize them. Given
itsnature and versatility, cork —which is an absolutely unique
natural material — hasavirtually infi nite range of applications.
Ifthe world can’t wait, cork projects the future like never before.
In Corticeira Amorim, thisis more than a promise, it’s areality.
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Yangzhou
International
Horticulture
Exposition 2021:
MD isthe solution

More than 230 m?of cork was used to
cover the walls of the Portuguese Pavilion
inthe Yangzhou International Horti-
culture Exhibition 2021, thatis dedicated
to the theme “Live Green, Live Better”.
The installation was created inrecord
time, thanks to work by Amorim Cork
Insulation and its partnerin China,
HISTEP, which provided technical
supportduringinstallation of MD Facade

Highly visible, the installation shows

the entire beauty and potential that cork
brings to the world, spanningdifferent
geographies. More than 230 m?of cork
supplied by Amorim Cork Insulation were
used to cover the Portuguese Pavilion at
the Yangzhou International Horticulture
Exhibition 2021, that wasinaugurated in
the springinJiangsu Province, China. More
than 11 million visitorsare expected to visit
the exhibition, which runs until October, in
orderto experience and learn more about

green living, sustainability and horticulture.

Afterthe successand recognition of the
Portuguese Pavilion at the Shanghai World
Expoin 2010, this projectisanother great
opportunity for cork in China. This was
the opinion of Amorim Cork Insulation
that, after contacting Atelier Data, the
studio responsible for the project, quickly
implemented an operation thatmade it
possible toinstall, injust 10 days, 233 m2
ofthe MD Facade solution to cover the
Portuguese Pavilionin thisleadingglobal
horticultural event. “We immediately

organised aZoom meeting with the
exhibition organisers and the architects,
and we contacted our distributor clientin
China - HISTEP - which quickly mobilised
itsforcesto deliver cork toJiangsu,” explains
CarlosManuel, Amorim Cork Insulation’s
CEO.Inaddition toenablingthe prompt
arrival ofthe material toits destination,
HISTEP provided technical support for
the installation of MD Facade, so that
everythingwasready intime for the
inauguration ofthe event.

Live Green. Live Better

Under the theme: “Live Green, Live
Better”, the Yangzhou International
Horticulture Exhibition 2021 focuses
ontherelationship between people and
nature and the importance of preser-
vation of the environment to ensure
sustainable economicgrowth. The choice
of Portuguese cork for construction of the
Portuguese Pavilion was therefore fully
justified, asaraw material thatis truly
ecologicaland equally sustainable.

“This material arouses the curiosity of the
Chinese. The reactionshave beenvery
good”, explains Carlos Manuel, who, in
addition to cork’sinherentsustaina-
bility,and excellent behaviour in terms
ofitsacousticand thermalinsulation,
highlightsitssymboliccharacter “Where
thereis cork, there isalways Portugal, and
the Alentejo”, he concludes. Inaddition
tothe building, thatismade of cork, the
Portuguese installation also hasagarden,
that celebratesthe best of Portuguese
design and creativity and enhances the
green economy and preservation ofthe
environment.
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Venice Biennale
of Architecture:
the art of cork

Portuguese cork returnsto Venice,
through the Porto studio, depA Architects,
whichhasincorporated this materialin

its proposal, after being chosen to curate
the Portuguese Pavilioninthe 17th Venice
Biennale of Architecture.

Thisisnotthe first time that cork hasbeen
showcased in Venice, markinga presence
inone ofthe mostimportanteventsin

the internationalagenda. On each new
occasion, the changes of perspective
andsurprises delivered by the creativity
associated to cork hasrevealed something
new that we previously didn’t know about.
Inthe17thedition of the Venice Biennale
of Architecture, which openeditsdoors
onMay 22 and continues until November
21, the curatorial proposal presented by
the studio, depA Architects, tolead the
Portuguese delegation, directly responds
tothe question posed by the curator
Hashim Sarkis: How will we live together?
There are about100 linear metres of cork
agglomerate incorporated in the structure

ofthe project, In Conflict, which focuses on
the first45years of democracy in Portugal,
and itsrelationship with Portuguese archi-
tecture. Through an exhibition, thatis
combined with talks and debates, the
proposal by depA aims “to consider the
role of architecture asanartistic, public,
politicaland ethical discipline”. The
exhibition project focusesonanewly
democraticand impoverished Portugal, in
the processof decolonisation. A country
marked by material destruction, social
dislocationand civic participation. On
the basis of thisscenario, othersare called
todiscussissuesrelated to the problem,
“buildingabroad and transversal panorama
ofthe first45 years of national democracy,
throughitsreflection in Portuguese archi-
tecture”, creatinga space where everyone
canimagine, debate and projectacommon
future. In Conflictjoins other projects
that have previously been supported
by Corticeira Amorim that over the last
decade have made it possible to promote
corkinone ofthe world’s mostimportant
creative showcases. Other examples
include the “Trafaria Praia” ferryboat
by Joana de Vasconcelos (Biennale Arte,
2013), the “Curcubit” lamps by Tiago S4
(Venice Design, 2017),and the cork flooring
usedin Leonor Antunes’ installation, “a
seam, asurface,ahinge oraknot”and

alamp by Nacho Carbonell (Biennale
Arte,2019). These artisticinterventions
also demonstrate the versatility of cork
asanelementthatis creative, innovative,
culturaland educational. At the same time,
Venice also offersthe chance to discover the
latest works produced in the SUBER Design
collection.

SUBER Design

An Amorim Cork I[taliainitiative which
since 2019 has offered asecond life to
recycled cork stoppers, initially trans-
formingthemintosmallgranulesthat

are subsequently combined with other
materialstogive life tonew objectssuch
aslightingsystems, tables, benches, key
holdersor clothes hangers, etc. This time,
the creativity of the renowned transalpine
architect, Michele Lucchi, resulted in the
production of16 distinctively designed
chairs.
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London Design
Biennale: cork as
support for the
world’s to-do list

Aforestof400 treesinthe centre of
London. Anartisticintervention thatis
driving change. Corkissupporting, and
encouraging, the world that we want to
build, in the project, Forest For Change —
The Global Goals Pavilion, an interactive
installationin Somerset House, the heart
ofthe London Design Biennale 2021.

The installation offered an oasis of tranqui-
llity in the middle of London,and was also
aninspirational provocation. Inthe 18th
century, when Somerset House was first
built, trees were prohibited from entering
the grounds ofthe London palace. Butin
the 2021 edition of the London Design
Biennale, the situation wasreversed and
nature eruptedin the heart of the city, in
Forest for Change — The Global Goals
Pavilion, the centralinstallation of the
Biennale, held inJune in the British capital.
Corticeira Amorim was the “Official
Material Partner” of the initiative, that
was conceived by the British designer, Es
Devlin, and is powered by the non-profit
agency, Project Everyone. The pavilion,
one of the most emblematicinterventions
inthisyear’sedition ofthe London Design
Biennale, includeda central circle-shaped
core, builtentirely from Portuguese cork.
[t wasin thisinteractive space that visitors
were able tolearnaboutandincrease
theirknowledge of the UN Sustainable
Development Goals(SDGs).

Jack Headford, Associate Designerat ES
Devlin Studio, explains: “We proposed the
ideaofintroducinga youngforest within
Somerset House asa provocation, aimed to
inspire and maintain the wave of environ-
mentalism, showingvisitors the possibility
of what this caninvolve”.

The heart ofthe forest revealed an infras-
tructure consistingof 17 mirrored pillars
representingeach ofthe SDGs. Each

©EdReeve

pillar provided quotes, reportsand facts
todemonstrate the reasons why the
Sustainable Development Goalsare on
the world’s to-dolist. The journey ended
with the 17th pillar, that represented

the Partnershipsfor the Sustainable
Development Goals, which invited visitors
torecordashorttestimony expressing
the changesthatthey would like tosee
achieved within the framework of their
favourite Goal.

Cork, the obvious choice

“Duringdevelopment of the project, it
became obviousthat we needed to work
with materialsthat convey asense of
empathy and robustness within the forest”
explainedJack Headford. “Cork seemed
the obvious choice, due to its wooden
tonesand smooth texture, anditsinherent
sustainable nature - asarenewable and
biodegradable material. Cork also provided
asafeand resistant flooringoption that
blends perfectly with the forest floor,
enablingvisitors to walk freely amongthe
trees”.
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Serpentine
Summer Pavilion:
cork returnsto
where it was happy

Nine yearslater - equivalentto the
interval of the cork harvesting cycle - this
genuinely Portuguese raw material has
once againreturned to the Serpentine
Summer Pavilion, the annual archi-
tecture installation that marks the
summer seasonin London. The project,
designed by the South Africanstudio,
Counterspace, hasaclearfocuson
sustainability and valuation of the
encounter between communities and
cultures, bringing the centre closer to the

periphery.

Portuguese corkisreturningto London’s
spectacular Kensington Gardensasthe
material chosen for the 202021 edition
oftheiconic Serpentine Summer Pavilion,
inaprojectdesigned by the South African
architecture studio, Counterspace. The
studio, formed by three women architects,
Sumayya Vally, Sarah de Villiersand Amina
Kaskar, isthe youngestteam evertolead
the Serpentine’sarchitecture programme.
The project uses 200 m2 of cork, supplied
by Corticeira Amorim,and respondsto the

challenge posed to the architects to build
adistinctively eco-friendly temporary
installation.

Thisisnot the first time that Portuguese
corkhasbeen usedin one ofthe world’s
mostimportantannualartandarchi-
tecture events.In 2012, cork was chosen for
the projectsigned by the Swissarchitects
Herzog& de Meuron and by the Chinese
artistand activist, Ai Weiwei. On that
occasion it wasintegrated withinacircular
structure comprised ofaround 100 items
of furniture made of Portuguese agglo-
merated cork. Theresultsspoke for
themselves:itenjoyed the highest-ever
number of visitors to the summer pavilions
ofthe famousLondonartgallery.
Counterspace, the architecture studio
founded and directed by Sumayya Vally,
who wasrecently recognised by the Times
(2021 TIME100 Next List), isthe 20th
guestto design the Serpentine Summer
Pavilion. “Cork was chosen because of
itsmouldingcapacity, malleability and
flexibility, makingit possible torecreate
differentspacesinside the pavilion, aligned
with the pavilion’s objective of recovering
and reconfiguringthe localand material
context,” explains Sumayya Vally

Aninvitation to reflect onideas
Subvertingthe normal permanence of
architecture, the Serpentine Summer
Pavilionis conceived asan event that,in
this edition, willinclude aset of movable

©IwanBaan

Sumayya Vally © Iwan Baan

elements that will be installed in different
Londonneighbourhoodsto promote and
facilitate improvised meetings and interac-
tions,inhonour ofthe placesand structures
thathave consolidated communities over
time. The project designed by this trio

of female architects fromJohannesburg
focusesonthe experiences of peripheral
and migrant communitiesin the British
capital. [toffersaninvitation to reflection
aboutideasassociated to architecture,
design, the environment, community and
well-being,
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Porto Design
Biennale: corkisa
“vibrant matter”

Inthe second edition of the Porto Design
Biennale, the challenge is posed: How do
we design the present and propose more
positive alter-realities for the world we
want to build? Cork, thatissustainable
by nature and fully aligned with the

best practices of circular economy; is
highlighted in the design biennale, that
takes place in Porto and in Matosinhos.

In the antechamber of the Museum of
Vibrant Matter, the main exhibition of the
Porto Design Biennale 2021 (PDB ‘21), there
isaninstallation consisting of 104 tubes,
which welcomes visitors. The project,
designed by Miguel Flor and Cristina Hora,
was conceived asa playground with alife
ofitsown thatinvites those who enter to
pursue an urgent reflection: how to design
the present that we want to build?
Runningsince June 2021, the PDB 21
proposesaset of exhibitions, conferences,
workshopsand publicationsthat, despite
itstemporary character, aspirestoleave a
long-term ballast of discussion, thinking

radoria / Curated by
astair Fuad-Luke

A
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aboutdesignasa contemporary discipline
thatcan foster reflection, questioningand
sharing, withimminent protagonismand
responsibility in collective life and environ-
mentalsurvival. Asan associated brand

of PDB’ 21, Corticeira Amorim is making

its contribution to this discussion, by
providingmaterial that results from circular
economy practices, thatare transversal to
allits units of business, a policy in which

the company hasbeenapioneer,imple-
mentingsuch practicessince the 1960s.In
thismanner, different combinations of
cork with components, suchasrecycled
rubber, recycled EVA and recycled Pu

were chosen by the coordinators of the
exhibition ofthe second edition of the
Porto Design Biennale. The resultisan
amphitheatre where people immediately
sense the appeal oflocal materials, whether
biological, technical or hybrid, harmonising
with them o that they can take better care
of eachother - fromother livingbeings,
from the soil, from the water and from
geological elements.

The biggest Portuguese reference in the
field of sustainability

Inside the space, the creative duoalso
used cork panels, printed usingscreen
printing, toimplement the entire commu-
nication project of the exhibition of the
Museum of Vibrant Matter. Cork-lined

benchesandtablesare the other objects
inthe exhibition that use thisgenuinely
Portuguese raw material”.

How could we design the presentand this
exhibition without includingthe biggest
Portuguese reference in the field of sustai-
nability? In the Museum of Vibrant Matter,
AMORIMisvibrantand givinglife. The
company challenged us creatively and will
certainly challenge the spectators who
visitthe exhibition”, state Miguel Florand
Cristina Hora, the creatives responsible for
theinstallation.

Materiali dades

Mat{t)erialities

Porlo Des
Biennale ”
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Ai Weiwei
Exhibition -
Rapture: Brainless
Figure in Cork

Corkisone ofthe materialsthathasbeen
chosenby the Chinese artist Ai Weiwei

for creation of original worksin Portugal.
Supplied by Corticeira Amorim, the
genuinely Portuguese raw material is
showcased in Brainless Figurein Cork, a
sculpturalself-portrait by the activist. The
work, produced from high density agglo-
merated cork, is part of the exhibition, Ai
Weiwei - Rapture, that wasinaugurated at the
CordoariaNacional,in Lisbon,on 4 June.
Unlike a traditional sculpture, the
preparatory work for Brainless Figurein
Cork(91x81x148 cm)involveda CNC
cuttingmachine to guarantee technical
precision. A craftsman thensculpted
several details that could only be fine-tuned
usingmanual methods. Asin the cork

cycle, thisartistic projectisborn fromthe
combination of manual work, state-of-
-the-arttechnologies and the grandeur of
Nature.

Thisisthe second time that Ai Weiwei - one
of the world’smost influential contem-
porary artists —is working with cork from
Amorim. The first occasion wasin the
context of the Serpentine Summer Pavilion
in2012,aprojectsigned by himselfand the
Swissarchitects, Herzog & de Meuron.

©]Juliette Bayen
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We are the most
attractive industrial
company to work for

in Portugal

Corticeira Amorimisone of the 20

most attractive companies to work for

in Portugal, and the most attractive

in the industry sector. The results are
from the study by Randstad - Employer
Brand Research 2021, part of the largest
worldwide independent study, which
analysed the perceptions of more than
5,000 Portuguese workers. In a pandemic
context, which has challenged employers
and workers, thisisa distinction that has
special meaning.

The results of the Employer Brand Research
2021 reveal that Corticeira Amorimis

the mostattractive company to work
inPortugal, in the industry sector. The
company wasalso ranked amongst the

top 20 attractive companiesin Portugal, in
13th position. “ We're extremely proud of
thisdistinction”, says Alexandra Godinho,
Corticeira Amorim’s Human Resources
director. “The employerbrandisavery
importantreference and, I believe, reflects
recognition within the job market of
distinctive factorsin termsof attracting
and retainingPeople.” Alexandra Godinho
considersthatthe “people” factor, specifi-
cally the universe of Amorim employees,
assumesaspecial role because, “the
employeesare the main communication
channeland key spokespersons about what
acompany is, and show to others what they
perceive about their own experience”.
Overrecent years, Corticeira Amorim has
been committed to anactive Employer
Brandingstrategy with university students
and younggraduates. But, “Above all, we
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try tobe very consistent and transparent
incommunication of our Valuesand
Culture”. Inaddition to the human factor
and transparency there isa third differen-
tiatingelement: “we are lucky to work with
afantasticraw materialand, admittedly,
toposition ourselvesasacompany that
combinestradition with innovation,
solidity with boldnessand ambition with
discretion and sobriety, we believe that
Employer Brandingisasuccessful strategy
thatshows “ourimage reflectswho we
actually are!”.

Results of the Industry sector

Employer Brand Research s the biggest
independent study carried out worldwide.
[tusesthe analytic methodology of
perceptionsof employees, inrelation to

the 150 biggest employers, in 34 countries.
The 2021 edition involved the participation
of more than190,000 people,inasample
thatalsoincluded unemployed persons
andstudents. It therefore providesvaluable
insightsthat help companiesadaptand
adjusttheir brand to an evolvingjob market.
The results of the 6th edition of the study
have revealed that the industry sectoristhe
9thmostattractive sector to work for.In
termsofitsfinancial health, itis perceived
by participants,atagloballevel, asthe
“healthiest” sector. Italso occupies 2nd
placeinthe criteriom of good reputation
andisranked amongst the top 3in terms of
the EVP - Employee Value Proposition
The Covid-19 pandemic has changed
society, habitsand behaviours. It has
changed the world and, inevitably, the
jobmarket forever. Thisspans from
obviousand visible change, suchasnew
handwashinghabitsand the emergence

of remote working, to the most profound
changes, which the Randstad study has
helped usidentify: the relationship with the
company, digital skills, fear of goingto work
and employee trust. 2020 will forever mark
the entryintoanew era,and posesnew
challenges for employers. Therefore, to
receive thisdistinctionin 2020 “hasan even
more special meaning”, explains Alexandra
Godinho, “because it wasa difficult year,
where our employees demonstrated great
resilience and aremarkable ability to
surpassobstacles“.

A year of surpassing our limits every day
2020 wasayear of surpassingour limits
every day. Although Corticeira Amorim’s
operations never stopped, “the main
concern hasalwaysbeen the healthand
safety of our People”, stressesthe human
resourcesdirector. “Thisinvolved amajor

taskin terms of the implementation of
countlessand varied measures, but, above
all, gettingcloser to everyone, in an effort
toalleviate insecurities, fearsand anxiety,
creatingasafe climate, in both physical
and psychological terms. The employees
responded with courage, dedicationand
responsibility thatimpacted the cohesion
ofthe teamsand the work environment.
This, clearly, also defines our brand as
employer;’ concludes Alexandra Godinho.

The full version of the Randstad - Employer
Brand Study Research 2021 isavailable at
www randstad pt/employer-branding

=~ randstad
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The permanent
ambition to excel

[tisabigfamily, but very united.
Thatis how the Silva Family
describesitselfsince the 1960s.
Today, after almost six decades,
three generations have worked for
Corticeira Amorim.

A portrait of the Silva Family, an
example of diversity, tenacity and
unity within the Amorim family.

Eachday used tobegin very early for
Gaspar Silva. The family patriarchjoined
the Amorim Groupinthe early 1960s,and
always travelled to work on foot, from his
homein Soutelo (Fides), to Mozelos. It
wasa45-minute journey, there and back.
He worked for many yearsasaguard at
Corticeira Amorim. He had 15 children,
and of those, more than half - nine - came
towork for the company, because it was the
principal opportunity available at the time,
and stability wasimportant.

Amongst Gaspar’ssons, Julio Pereirada
Silvawasthe first to enter the company,
and was followed by hissiblings, José,
Carolinaand Manuel. Now aged 64, Julio
isadriverand prides himselfonbeingone
ofthe longest-servingemployees with the
Amorim Group. He doesn’t think about
retiring, and although hisshift beginsat 8
am, he turns up the company before 7am
every day. Hejokes, “ifhave aflat tyre, since
Ilive in Seixzelo, I have time to walk”
Hejoined the company in1971, at the age
ofjust13—asaboywithachild’sheart. But
it'sinthe memories ofhis (short) childhood
thathe recallshisfirstadventuresin the
factory and the world of cork. “I went to

the factory to bringmy father hislunch,
together with my mother. I wasvery young,
There wasarestaurant in front of Corticeira
Amorim, the Copacabana,and my father
left me there towatch TV, as he did his
roundsand then he would come toget me”.
He worked in the cork boardssection for
many years, learningeverythingthere
wastolearnaboutthejob. Buthe had

the ambition togo further, to “leave the
factory”. It was then that he started working
asadriver,ajob heisstilldoing. Inaddition
tohiswork and family, Julio is dedicated to
servingothers: heisa decorated firefighter
(with the Carvalhosde VilaNovade Gaia
fire brigade) and aparachutist.
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Memories and future

Like his brother, Vitorino Pereirada Silva
joined Corticeira Amorim while stilla
teenager. Like hisfather, he walked from
home to work every day.

Atthe time, we all walked towork, 7/8,
withmy oldersister who also worked there,
Carolina”. When he was child, he recalls
“the great fun of goingto the Cinemade
Lamas, thatnolonger exists, togetatoy.
That wasthe only time that we had the
chanceto eat chocolate, because can you
imagine how hard it wasto bringup 15
children? Things were always tough. But
there wasalwaysagreatsense ofjoy”. With
over40 years of work experience, Vitorino
istoday in charge of the injection of
capsules,in Amorim Top Series, managing
ateam oftenpeople. When we asked

him do describe his happiest momentat
Corticeira Amorim, he didn’t hesitate:it
waswhen he received the invitationtobe
aforeman. “Imissed afew nightsofsleep,
untillaccepted. Comingto anindustry that
wasentirely new for me, where Ididn’t
understand anything, wasa bigchallenge.
Anyway, I thought, ifthey asked metodo
this, it wasbecause they saw that [ had
sufficientskillsto lead this project. We
have aspectacular team, very united, very
responsible, to whom I have to be grateful
for thisentire project”.

Joao daSilva

The selector

GloriaPereiradaSilvaisone of Gaspar’s
three daughters. Like hersister Carolina,
she was one of the women from the family
tojoin Corticeira Amorim, where she has
worked for40 years. Like her brothers, she
remembersthe moments when toys were
handed out, and the figure of Mr Américo
Amorim. She also started very young, aged
17, workingasa “selector”. Atthe time
there were 50 women who selected the
corkstoppers,ajob that required great
knowledge, akeen eye, and yes, sensitivity.
“Ineeded to be familiar with the cork
stoppers, know their defects, beable
separate them by classes, from the flowersto
the trims. The flower, was the higher grade
- 1st,2nd and 3rd” she explains. “Youneed
akeeneye,youcan’tlearnfromone day to
the next. It takes time to learn, to know the
stoppersand learn how to choose”. Due to
technologicaladvances, thisfunctionno
longer exists, but Gloriadid notlose her
placeat Amorim Cork and now operatesa
machine thatanalyses cork stoppers with
anX-ray.

A woman of profound convictions, Gloria
worked forafew yearsasaunion delegate
andisproudabout herparticipationin
negotiatingequal wagesfor menand
women “ItissomethingthatI'mvery proud
of. Young people who enter the factory
today donot feel thisdiscrimination”

Vitorino da Silva

The third generation

JoaodaSilva, 27, together with his cousin
Catia, represents the third generation
ofthe Silvafamily workingat Amorim.
Vitorino’sson, he began studyingnursing,
butsoonrealised that that it wasn’t for him.
Hisfatherhasn’tyetlosthope thathhe will
continue hisstudies, butJoaoisamanof
varioustalentsand interestsand has very
different plans. In hisfree time,Joaoisan
announcer onlocalradio,acomedy show
at AVFMradio in Ovar,and asportsshow
at Sintonia Feirense. But hisdreamistodo
Stand Up comedy, for which he already has
astage name —Jodo Fakire. At Corticeira
Amorim, where he began workingaged

19, he worksin the cork stopper washing
logisticssection, and is happy with the
independence thathe hasgained. Butheis
still extremely curious,and hasneverbeen
shy toaskabout whatthe machinesdo. “
beganto question the engineeraboutthe
process,how doesthe machine work, how
doesthisorthatmethod work, whatdoes
this product do,soyoudon'tjustgoand press
buttons without knowingwhy”, he says.Joao
learnedto value work and enjoy what he did
fromthe oldergenerations. “A phrase that
[alwaysremember wassomeone,ldon’t
remember who, whosaid: ‘it'simportantto
dowhatyoulike, butit’smore importantto
learntolike whatyoudo’.
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Amorim Cork

Flooringreceives the
Investorsin People
certification

Afterachievingthe Investorsin People
standard accreditationlast year, Amorim
Cork Flooring has proudly announced that
its Business Sales Units around the world
have alsobeen granted thisaccreditation.
Thisachievement marksamilestoneinthe
company’shistoryand inaninternal trans-
formation processthat puts people first.
Successful accreditation with the Investors
inPeople standardisthe sign ofagreat
employer, an outperformingplace to work
and a clear commitment to sustainability.
Inthe words of Fernando Melo, CEO of
Amorim Cork Flooring: “We believe that
motivated people, with accessto high

levels of training, will consistently provide
ahigh quality service,committed with the
vision, mission and values of the organi-
zation. This will bringsatisfaction to our
customersand will enhance the profit

and sustained growth of our company. We
take thisaccreditation asan opportunity
toassess where we stand today asto how
we lead and engage people in the organiza-
tion’sday-to-day livesand asa tool to work
andfocusonasustainable future”
Investorsin People isastandard for people
management that offersaccreditation to
organizations that consistently outperform
industry norms. Created tomeet the

constant challenges of everyday business,
Investorsin Peopleisanimprovement
tooldesigned to advance an organiza-
tion’s performance through itsemployees.
Itreflectsthe latest workplace trends,
leadingpracticesand employee conditions
required to create outperformingteams,
focusingon three key areas: Leading,
Supportingand Improving.
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Our People




AMORIM

Sustainable by nature

www.amorim.com



